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UHREN
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UHREN is the exclusive magazine of the ICON Group for 

watch enthusiasts, connoisseurs, and collectors, 

positioning itself as a style-defining leading medium for 

the luxury watch industry.

Under the editorial direction of Dr. Philip Cassier, the 

magazine focuses not only on tradition and technical 

innovation, but also on the people who play an 

important role behind the brands and in the workshops. 

Print run: 150,000 copies 

(distributed in domestic 

subscriptionsand domestic EV)

ET: May 2/3, 2026

and November 14/15, 2026 

UHREN twice a year (Sat. + Sun.)

INTRODUCTION



EDITORIAL ELEMENTS
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UHREN I 2025

Zeitfenster Contents „Jäger & Sammler“ Mechanics UHREN Comic

Editorial Shooting 



EDITORIAL TEAM AND FREELANCE WRITERS

UHREN

D R .  P H I L I P  C A S S I E R

M E M B E R  O F  T H E  E D I T O R I A L  B O A R D  

W A T C H E S S E N I O R  E D I T O R  I C O N  G R O U P

A L E X A N D E R  S T I L C K E N

F r e e l a n c e  A u t h o r

J A N  L E H M H A U S

F r e e l a n c e  A u t h o r
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S A R A  K R Ü G E R

H E A D  O F  E D I T O R I A L  C O N T E N T

I C O N  G R O U P



DATES

UHREN 2026

6*AS for premium placements

ISSUE PUBLICATION DATE ADVANCED AD* ADVERTISING 

DEADLINE

PRINT MATERIAL 

DEADLINE

UHREN I 02./03.05.2026* 02.03.2026 23.03.2026 13.04.2026

UHREN II 14./15.11.2026 14.09.2026 05.10.2026 19.10.2026



FORMATS AND PRICES
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UHREN 2026

AD FORMAT GROSS RATES

2/1 double page spread 510 mm x 335 mm 53,600.00 €

1/1 single page 255 mm x 335 mm 32,400.00 €

1/3 page portrait* 94 mm x 335mm on request

Premium placements

Opening Spread 2nd cover page + page 3 67,000.00 €

1st double page inside 510 mm x 335 mm 59,000.00 €

Against Editorial Left hand side against editorial 39,000.00 €

Facing Table of Content (FTC)

Left hand side against Table of 

Content 38,500.00 €

Facing Table of Content II (FTC II)

Left hand side against Table of 

Content II 37,800.00 €

Cover page 3rd cover page (IBC) 35,200.00 €

4th cover page (OBC) 43,800.00 €

Premium single page 1sr right hand page 38,500.00 €

2nd right hand page 37,800.00 €

Please send orders to 

hello.icon@axelspringer.com

Subject to change, all prices in euros plus VAT, *subformats only by arrangement/availability, **plus technical costs on request, general terms and conditions. Advertising orders are 

executed in accordance with our general terms and conditions for newspapers, the additional terms and conditions of the respective title, and the general terms and conditions for 

advertising orders in online media. Our complete general terms and conditions can be found at www.mediaimpact.de/de/agb.

*plus 5 mm bleed all around

mailto:hello.icon@axelspringer.com


AD SPECIALS
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Subject to change / Status October 2025 / Ad specials are not eligible for discounts but are eligible for AE. Ad 

special orders are only binding for the publisher after submission of a binding sample of the ad special and its 

reconfirmation. Technical costs are not eligible for discounts or AE.

Special advertising materials for special occasions.

Whether classic or advertorial, we can handle (almost) all 

types of advertisements. For example, a fold-out insert can 

be placed prominently in the middle of the magazine. The 

thicker paper means that the magazine is opened at this 

point first.

8-, 6-, or 4-page fold-out insert?

Cover gatefold?Click here to see our best cases:

UHREN

Best Case Covergatefold

Best Case Covergatefold

Best Case Supplement

Best Case Supplement



ADVERTORIAL
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Advertorials are advertisements with an editorial look and feel.

These are created individually for the customer in the look and 

feel of UHREN. Implementation takes place after the customer 

briefing in close consultation with the customer.

With supplied material (image & text)

Gross price advertorial:

2/1 page   €53,600 plus creative costs (tbd.)*

1/1 page    €32,400 plus creative costs (tbd.)*

Larger spreads and other special advertising formats are 

available on request.

UHREN PRINT

Sample visualization WATCHES I 2022

No creative costs apply for advertorials delivered ready-made. Motif approval by the publisher is required. Creative costs include concept, text, and layout. 

Advertorials are marked with the word “ADVERTISEMENT”



BRANDED

CONTENT
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*Creative costs (including concept, text, and layout—excluding image rights and photo productions), branded 

content formats are marked with the word “ADVERTISEMENT.” Individual implementations & longer runs:Prices

available upon request.

Branded content consists of advertisements with an 

editorial, native feel.

For a native, luxurious presentation, ICON produces photo 

and video material in the UHREN look and feel to design the 

branded content.

Concept and production, including video and photo 

production with optional digital extension.

Gross prices for branded content:

2/1 page   €53,600 plus creative costs (tbd.) +  production 

costs according to expenditure

*1/1 page   €32,400 plus creative costs (tbd.) +  production 

costs according to expenditure*

UHREN PRINT NATIVE ADVERTISING FORMS

Digital renewal possible.



INTERACTIVE BRAND STORY
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A cross-media, imaginative, and exciting production that 

invites you to marvel and discover.

From the conception of the content and visual idea, to the 

shoot, the acquisition of testimonials, and the final 

implementation of the story, everything is carried out by ICON 

from a single source.

Print: Brand story in UHREN or ICON 2/1 page possible

Digital: Brand story on iconmagazine with several  visually 

stunning worlds animated via CGI, played out on 

mobile and stationary devices

UHREN & ICON CROSSMEDIAL

Costs on request



TECHNICAL DATA

Format

Printing process

Paper

Resolution

Bleed allowance

Processing

ICC-profile

Colors

Data format

UHREN 2025

1/1 page W x H:  255 mm x 335 mm

2/1 page W x H: 510 x 335 mm

Cover: sheetfed offset / Contents: gravure printing

Cover: 150 g/m² matt art paper

Contents: 65 g/m² UPM Ultra G.

300 dpi

5 mm all around

Staple binding

Cover: ISOcoated v2 300%

Contents: PSR LWC PLUS V2 M1

CMYK 4/4

PDF/X-1a, PDF/X-3, PDF/X-4
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Delivery address Proofs 

Planning and advertising 

management

Axel Springer Germany GmbH

Zimmerstraße 50

10117 Berlin

c/o Schützenstraße 15-17

10117 Berlin

Delivery address DU

http://www.duon-portal.de

apdtp-berlin@axelspringer.de

https://transfer.axelspringer.de

http://www.duon-portal.de/
http://www.duon-portal.de/
http://www.duon-portal.de/
mailto:apdtp-berlin@axelspringer.de
mailto:apdtp-berlin@axelspringer.de
mailto:apdtp-berlin@axelspringer.de
https://transfer.axelspringer.de/
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ICONMAGAZINE DIGITAL

Costs and individual offers available on request

Social Media Advertorial

& Branded Content

Watches Channel available

iconmagazine is the digital destination on 

WELT.de for its luxury-oriented target group with 

a high affinity for style, elegance, and 

exclusivity.

As the digital counterpart to the high-class 

magazine ICON, the digital offering consistently 

focuses on the most beautiful stories from the 

international world of style—staged in an 

extraordinary and elaborate manner.

Various forms of integration are possible, from 

exclusive presentation of the ICON channel to 

native integrations.



Media Impact GmbH & Co. KG | ICON Group | Zimmerstraße 50 | 10117 Berlin
www.mediaimpact.d

www.iconmagazine.de | www.mediaimpact.de

CAROLA CURIO

Publisher ICON Group

carola.curio@axelspringer.com

+49 151 54331679

Hamburg

ELIETTE-NABILA KORTE

Senior Brand Manager

eliette-nabila.korte@axelspringer.com

+49 151 150 89 550 

Berlin
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Publisher:  Axel Springer Germany GmbH, Axel-Springer-Straße 65, 10969 Berlin

www.mediaimpact.de 

www.iconmagazine.de

hello.icon@axelspringer.com 

Image rights: Luna Simic

http://www.mediaimpact.de/
http://www.mediaimpact.de/
http://www.iconmagazine.de/


COVERGATEFOLD 

If a cover gatefold is booked, ICON Brand Management will cancel the reservation of the opening 

spread accordingly

Fold-out and large-format,the 4-page cover 

gatefold:

Tag Heuer used the special advertising format 

of the cover gatefold to achieve maximum 

visibility in ICON III (April 2023) and its 

anniversary campaign “60 years of Carrera.”

Additional outer & inner page + opening 

spread (2nd US + p. 3)
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BEST CASE ICON | TAG HEUER

Additional outside & inside pages + opening spread (2nd page + p. 3)



6-PAGE SUPPLEMENT

First published in UHREN:

In the middle of the magazine, there is a 6-

page insert from HUBLOT, designed by ICON 

with the world-famous entrepreneur Chiara 

Ferragni.
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BEST CASE UHREN | HUBLOT



ICON FRIENDS

17

In September 2025, ICON teamed up with Bucherer to invite 

a select group of exclusive community members to an 

extraordinary dinner experience at the store in Frankfurt. 

In conversation with ICON Senior Editor Dr. Philip Cassier, 

Olivier Gantenbein, Global Associate Director Haute 

Horlogerie, impressively brought the newly launched 

“Masterworks” concept to life.

The elegant event included a welcome and cocktail 

reception hosted by the boutique management, followed 

by an introduction to the idea behind the concept. This 

was followed by a four-course meal, each course 

accompanied by the presentation of a special category 

of watches.

ICON and UHREN readers and followers had the 

opportunity to apply in advance, introduce themselves 

briefly, and share their personal passion for luxury 

watches.

BEST CASE | EXCLUSIVE MEDIA PARTNERSHIP
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