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360° COMMUNICATION

PRINT

A Classic
advertisements

A Advertorials

A Ad specials
A Cooperations

DIGITAL

DIE AKTUELLE
AUSGABE VON
ICON

WAS IST DIE
MODEWOCHE
IN MAILAND
OHNE ARMANI?

A iconmagazine on welt.de
A Social : @icon.magazin

LIVE EXPERIENCES

ENVIRONMENTS
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A ICON Signature -

Events

A Customized events
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A ICONTV

A Sponsoring, Sspots ,
facilities




MR ICON 2026

The style magazine for men.

8 years after its founding, = Mr ICON is focusing on
masculine luxury and positioning itself more
strongly In the international arena.

A Offers a variety of topics beyond classic photo
shoots and product presentations

‘ ., 3‘.‘*

'
A Portrays interesting personalities, current trends ¥ 5

and luxury brands in an innovative way P o

A Redefines the ICON standard, especially for the 100 ProZENT PROCRAMMIEREN- | "M

male target group. DIE VERTRUFFELUNG

. . . DERWELT
A Mr ICON is published twice a year as a o ——

Supplement |n WELT AM SONNTAG IST PLOTZLICH UBERALL

DAS WEISSEHEMD
OHNE GEHT EINFACH NICHTS



USP

A Credible journalism meets opulent, innovative
aesthetics

A Part of the internationally successful luxury
magazine group ICON

A Internationally acclaimed style competence of
the ICON editorial team

A Impresses with its distinctive profile: rebellious,
playful, extravagant, fun as well as pioneering,
creative and impulsive*

*Source Axel Springer study: Brand images of German -language men's magazines Mit Philipp Hochmair, David Schiitter, Ali Schwarz, Thomas Pétzsch,
Vincent Chaperon, Bill Kaulitz, Quyen Mike und Philip Parker



POSITIONING
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Supplements in  newspaper
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SCHEDULE

NOVIMBER 2022

MADIOR FALL
VOLEL, SCHAUSHIELER. MOQDERN

ISSUE RELEASE EARLY BOOKING BOOKING MATERIAL MAIN TOPIC

DATE DEADLINE~ DEADLINE DEADLINE
Mr ICON | March 21st & 22nd 22.01.2026 16.02.2026 23.02.2026 The modern Gentleman
Mr ICON Il October, 24th & 25th 217.08.2026 21.09.2026 28.09.2026 Tech & Mobility

*Subject to change. *Closing date for cover pages , premium placements and ad specials



AD RATESAND FORMATS

Ad Format

2/1 double page spread 492 mm X 291 mm
1/1 single page 246 mm X 29T mm
1/3 page portrait* 79 mm X 291 mm
Premium placements

Gross rates
63.600.00 €
36.400.00 €
on reqguest

Please send orders to

Opening Spread 2nd cover page + page 3 90.300.00 €
Cover-Gatefold** 4 pages 152,200.00 €
Against Editorial Left hand side against editorial 40,900.00 €
Facing Table of Content (FTC) Left hand side against Table of Content 40,300.00 €
Facing Table of Content Il (FTC II) Left hand side against Table of Content I 38.700.00 €
Facing Table of Content Ill (FTC Ill) Left hand side against Table of Content IlI 38,700.00 €
Cover pages 3rd cover page (IBC) 38.700.00 €
4th cover page (OBC) 49200.00 €
Premium double pages 1st double page after OS 71.400.00 €
2nd double page after OS 66.500.00 €
1st of the Industry absolute DPS 66.500.00 €
Premium single pages 1st right hand page 40,300.00 €
2nd right hand page 38,700.00 €
1st 1/1 page of the industry 40.300.00 €

hello.icon@axelspringer.com

Subject to change, Allrates in euros plus VAT. *Subformats exclusively after consultation/availability, **additional technical costs upon request
Advertising orders are carried out in accordance with our General Terms and Conditions for Newspapers, the additional Terms a nd Conditions of the respective title and the General Terms and
Conditions for Advertising Orders in Online Media. Our complete General Terms and Conditions are given at www.mediaimpact.de/de/agb



http://www.mediaimpact.de/de/agb
mailto:hello.icon@axelspringer.com

AD SPECIALS

Ad Special Format Price per tsd Price per tsd Price per tsd
Bound insert Standard Ist techn. station Partial edition
up 1o 4 pages max. 246 mm x 291 mm 124.20 € 136.70 € 136.70 €
up to 8 pages Mmax. 246 mm X 291 mm 141.40 € 155.50 € 1590.50 €
up to 4 pages - with add. product max. 246 mm X 291 mm 138.00 € 152.00 € 152.00 €
up to 8 pages - with add. product max. 246 mm X 291 mm 157.50 € 173.20 € 173.20 €
Tip-ons

Postcard 105 mm X 148 mm 67.50 € 1410 € 1410 €
Sample / Scent seal min 40 mm X 60 mm 92.00 € 101.30 € 101.30 €
Booklet mMax. 196 mm x 251 mm 05.30 € 10490 € 104.90 €
Inserts

up to 20g max. 215 mm X 295 mm 134.90 € 148.40 €
up to 30g max. 215 mm X 295 mm 146.80 € 161.40 €
up to 409 mMax. 215 mm X 295 mm 157.50 € 173.20 €

Partial allocations of 50,000 copies or more are available for inserts and supplements upon request. Ad special bookings In
the total print run will be given priority. Other ad specials are available upon request. Please inquire about the current
planned print run for 2026.

Subject to change / Status October 2025 / Ad specials are not eligible for discounts but are eligible for AE, All prices in e uro s plus VAT, Ad special orders are only binding for
the publisher after submission of a binding sample of the ad special and its reconfirmation.



COVERGATEFOLD

The large -format introduction to Mr ICON:
The cover gatefold is a special advertising format for
maximum visibility in high - quality presentation.

4-page cover gatefold:

additional exterior & interior page + opening spread (2.
cover page + p.3)

AEéee E@Ei NUuy elge dbjl@dltdbt’'t GUNE AT N

Further ad specials upon request

”‘-m

Outer page +Inner page + 2.cover page +page 3

Subject to change. When booking a cover gatefold, the Opening Spread reservation must be withdrawn. Due to the current paper mar ket situation, Ad Specials
must be booked at least 3 months prior to AS. * Technical costs are not further discountable or eligible for agency discounts



CLASSIC
ADVERTORIAL

Advertorials are ads with an editorial feel.

These are created individually for the customer in the look
& feel of Mr ICON. Implementation takes place after the
customer briefing in close consultation with the customer.

-
-

B

Luxus spliren, neue Welten entdecken, der Seele
mehr Freiraum geben —die Hochseereisen mit
den einzigartigen Schiffen EXPLORA | und Il
sind unvergleichlich lebendig, kosmopolitisch uf
verantwortungsvoll

With supplied material (image & text)

Gross price advertorial:
e AaeU
é AaeU

d? |
) ?)

ot ¢t £ 7 edg bt ds &
¢t ALt 7 el

Larger sections and other special advertising formats
avallable upon request.

**Creative costs do not apply to advertorials delivered ready for printing. Motif approval by the publisher required.
Creative costs incl. concept, text and layout , advertorials are marked with the word "ANZEIGE".
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MZANNUNCG.

Heilen, Pflegen,
Wohlfithlen - so lautet
das Motto von Retcerspitz.
Seit 1902 setze man auf
natirliche Wirkstoffe wie
Thymian, Rosmarin oder
Eukalyptus. Dic hoch
wertigen Rohstoffe werden
in Tinkcuren, Seifen und
Cremes verarbeitet, unter
dem besonders hoben
Produkeionsstandard fiir

Heilmietel.

Vertrauen
— ein Leben

lang

Die Briider Markus und
Florian Valet leiten Retterspitz,
eine der ilresten Apotheken-
marken in Deutschland.
Neben Top-Rohstoffen und
hohen Produktionsstandards
sorgt eine besondere Zutat

fiir ihren Erfolg.

Trage Markus Valet den Duft Reeserspitz
Juniper auf

ann er sicher sein, darauf ange
sprochen zu weeden. In dieser Inteasicit sei ihm
das noch mit keinem anderen Parfum passiert,

sage der Diplombkaufmann, der mit scinem

Bruder Florian Valet

nunternchmen Reteerspies leiter.

vierter Generation

(IMAREISEN.

entwicklung verantwortlich ist. Jedes neue
Produkt testen die Briider zuerst an sich selbst
SchlieBlich scien sie selbst ibre kritischsen
Kunden. .Erst wenn es unseren Anforderungen

t, durchliufe es bis zur Mark:

exwa zweijihrige Testphase mit klinis

eeiglichkeistests, Anwendungsbeobac
Sicherheish

cgt das an einer besonderen Zuzat:

Kult enrsteht durch Leidenschafe’, betonen die

Firmeninhaber. Davon stecken sie eiglich eine

groBe Portion in ihre Arbeit. Recterspirz legte
den Grundstein mit natiiclichen Heilpripa
raten, zum Sortiment zihlen inzwischen aber

auch Anti-Aginy

Wellnessprodukre und eine

Kérperpflege- sowie

ene Duftlinse.

The Unisex-Parfum keeierten die Geschwister
2021 mit Top-Pacfumenr Geza Schon. . Als
er uns mit dem Duft des Basilikums vertraus
machte. das den tiefgriindigen Wacholder mit

seiner wiirzigen Frische kone

tierte, waren

wir sofort begeistert”, erinnere sich Florian

Valet, der bei Retterspirz fiir die Produke-

i tingen und Stabilitieseeses”,
erklirt Florian Valet. .Ein langer Weg und
viel Arbeit, bis aus ciner Idee ein markercifes

Produke entstanden ist.”

Markus und Florian Valet wurden mit den
Klassikern von Reteerspucz grof. Thr Varer,
ein Mediziner, v

abreichte thnen bei Magen

beschwerden Retterspitz Innedlich und machre
ihnen nach Sportverletzungen Wickel mit
hwellungen und

Schmerzen zu lindern, Dic Rezeprur wurde

Reteerspitz AuBetlich,

Ende des 19. Jahrhunderes entwickels und von
Margarete Retcerspiez zuerst in Wirzburg her-

gestellt, Als sic in dic Schweiz auswanderee,

i moluptae dem quis
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santur? Qui nons
volut alique sam faccull oreperio

is sum quia

ae necto con

“a rumqua‘. CXPETIo renenis ser-
feribus et qui rem et laut pratibus et aliberi bus-

i tia consed et et fugitiatur?
Quis ate quae. Et pro inc
voluptati dolupta qui offic te dolumendis archil-
liquis sum nat et occaborro blam harum audam

nd, sequam, eos iliqui

ad quo qui aut occae ipis quam ute cus. Con
nobitatem repudae s as as et plaut libeatiaeces
ad ullaborro ium liquam et omnis estibusam ad
que sit quo deriatur? Onsedi nullorentio mo

tendam event.
Parum secere porit volestiaspit et quos nonem
eos ut eos unducium b

um nim inimpos aut

et et omnimol orerum §

sur moluptaguae

num acit arum verum excepedis debit, nihi-
ciusanda nobis si blabor

net eiciet a pro blab
ip sendentem consed
nsequo in consedi on

iliquid quam nest aut off

litiumn

elendige

dolupti nonet audit autemn il minctia cullor se-

ritam facest, eicius, coria et qui aut vole
vid
utem laccum et auta quaero maximpor minti-
ur? Upt

rporeserum volorep resedi inullestio to molore

quam, ulparum facesd si aut rem nimpen

jos nobis enitem nos as reris

o

sedipiet veratius, omnis abora volendi bla apic-

tio cum sequis sum qui comniet erios dianda
dolupti incturitia quam est, sus, optatemquis
dolupta ess
busd aecatum nimus apicius dolore renimus

po struptam exped et aut qui-

poreruptas molorrum ad magnatur aceat am,

arcimendis que laborepra sinum ipis welec-
ta quiant ut accuptati dicae pa volupitas et ex
ellaces alique niendi beaquo debit porestrum
ditibus sunt qui nihicia veritas ent aut expere-
pero en torunt quas
sendioria sae que et mo etur, con pore-
um ium essequam cuptur?

ecab ed excessintia

con

pe!

exceat voluptsl

Niscitaguid

; esequuntem exeriam rehent.

erspe peliqua ectec
qui soluptatis
quodicti velenist, quunt
voluptas
elendisciam que aut plit la dempore, con con
perorepra consectio berrum quiae dolorum aci

e ende expli-

expligendem. Mus milis est ea-

ga. Et quatet que

53 comnis asperumquo molorent

te non plautem acia pedit fupia quationsed es

ANZEIGE

Margarete Reteerspitz crkannee das
Potenzial der urspriinglichen Heilkriuter-
Tinktur. Markus (L) und Florian Valet
leiten heute das nach thr benannte
Untemehmen.

um dort ein Kurhaus zu erdffnen, kaufte
Apotheker Hans Scheck, der Ururgrofv

der jerzigen Inhaber, ihr das Parent ab

startete ab 1902 mit der cigenen Produkeion.

Heate sorgen am Fiemes Behringersdorf

¢ dafiir,

bei Narnberg iber 70 N
dass in allen Flaschen und Tuben, die in Apo
theken und im Online-Shop erhilelich sind

(www.retterspitz.de), beste Qualitic stecks,

Markus Valet weiB: Viele Menschen kennen
die Marke aus ihrer Kindheit und vertrauen thr
cin Leben lang Er und sein Bruder tun alles
dafiir, d

nen so bleibt.

s das auch in kommenden Generatio.
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Digital extension possible.

ANZENGE
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Branded Content are ads with an editorial native feel.
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moving image material in the Mr ICON look & feel for the
design of the Branded Content.
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production costs based on expenditure*

*Creative costs (incl. concept, text and layout - Excl. image rights and photo productions), branded content are
marked with the word "ANZEIGE". Individual implementations & longer stretches: Prices on request.



ICON DIGITAL

lconmagazine.de is the digital luxury destination on

WELT.de d3for a discerning, style -conscious target group o) Ko e et et St
with an appreciation for luxury & lifestyle, elegance, and ICN
VI g WelT © Q ® & [weo
exclusivity.
As the digital counterpart to the high -class magazine ICON,

the online offering tells the most beautiful and inspiring
stories from the international world of style dzmodern, high -

guality, and staged with attention to detail.

A wide range of native integration options will be available
In 2026:

from the exclusive ICON Takeover and the eye -catching

ICON Spotlight to individual ICON Collaborate formats.

*All terms and conditions and further details can be found in our digital media data.



SOCIAL MEDIA wison Commoun @ -

@ icon.magazin ICON Magazine
e 801 288K 174
posts followers following
. o , . . BRICHT ALLE REGELN. |
icon.magazin Is ICON's social media platform. UND ALLE REKORDE. oS
Advertise with Instagram Sponsored Posts & Stories et o
Behind -the -scene stories, personal insights during ' ' MFW @ ISSUES @ STORI
interviews and ICON fashion shoots. L = MILAN®  MPICON®  ISSUES®  #ICONTS  Stories

Sponsored Insta -posts are played out target group
specific and experience authenticity through the users'
trust in the ICON brand.

Weitere Infos

4 Sponsored Posts are booked, which are played out per
post in a different time period. O QY

Bezahlte Werbepartnerschaft mit chevroleteurope

icon.magazin Perfektion und Performance treffen auf
Lifestyle und Leistung #corvette ... more

Photo, video, slideshow or carousel ad integrations
possible, A/B testing on request

Gross price .
Insta Posts: IR
HAe GA s GE¢ET

B 1l g'e Eredtve costs
&€U0ge | dreftivea pastd £t £ £

4 Sponsored Posts: 200.000 Als
28,8 Tsd. Follower (10/2025)



TECHNICAL DATA 2026

Format

Double folding
Resolution

Bleed margin

Bleeo
Processing
ICC profile

Data format

Contact for

Technical queries

1/1 page W X
2/1 page W X
4 mm on eac

300 dpi

1 246 mm x 291 mm
H (incl. gutter doubling*): 492 x 291 mm

N side

5 mm circumferential

8 mm to the

ISSue size

Perfect binding
Cover: ISOcoated v2 300%
Content: PSR LWC PLUS V2 M1

PDF/X-4 oder

PDF/X-1a, PDF/X3

+ 49151 19470819 oder 49175 7284933

*Exception: opening spread. Please continue to deliver as 2 x 1/1 pages due to different profiles.

Delivery address proofs

Planungs - und Anzeigenmanagement
Axel Springer Deutschland GmbH
Zimmerstralde 50
10117 Berlin
c/o Schitzenstral3e 15 -17
10117 Berlin
Germany

Delivery address print materials

http://www.duon -portal.de

apdtp -berlin@axelspringer.de

https://transfer.axelspringer.de



http://www.duon-portal.de/
http://www.duon-portal.de/
http://www.duon-portal.de/
mailto:apdtp-berlin@axelspringer.de
mailto:apdtp-berlin@axelspringer.de
mailto:apdtp-berlin@axelspringer.de
https://transfer.axelspringer.de/

MAGAZINE PORTFOLIO

SEPTEMBER 2025

,We are

Germans*“
by Caro Daur

The leading German style

magazine

ICON | 07./08.02.2026
ICON II 07./08.03.2026
ICON Il 11./12.04.2026
ICON IV 16./17.05.2026
ICON VI 29./30.08.2026
ICON VII 19./20.09.2026
ICON VIII 10./11.10.2026
ICON IX 07./08.11.2026
ICON X 28./29.11.2026

Subject to change

The lifestyle magazine for
men

Mr ICON |
Mr ICON I

21./22.03.2026
24./25.10.2026

The watch magazine for
discerning readers

UHREN |
UHREN Il

02./03.05.2026
14./15.11.2026

_Dic Stilisten:

-—

The style magazine for the
north of Germany

DIE STILISTEN | SYLT 27/28.06.2026
DIE STILISTEN Il 26/27.09.2026
DIE STILISTEN Il 21/22.11.2026

16



