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programmatic 2025

what do we bring
to the table?

I/ 45,14 Mio. Unigue User

d S4,2% Men
87%

Germany
,% 49,6% 20 - 49 Years old

=€ 957,3% 3.000 € HHNI

= 43,6% university or technical college

entrance qualification
Switzerland

b4pl2024 I (basis: Geriman-speaking population aged 14 and over (70.48 million))

7% Other

3%
Austria

WeLT

BZ

DIE STIMME BERLINS

PETBOOK | myHOMEBOOK
TRAVELBOOK | | STYLEBOOK | | [FITBOOK
TECHBOOK COﬁPUter -
[ ]
I c 0 N I/ GRGUNDERSZENE n
@ clever-tanken.de Bild
BUSINESS
INSIDER
@ upday
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programmatic 2025

beyond the open market - .
direct partnerships for greater benefits

Maximum cost Premium Exclusive premium High-impact Q é
efficiency journalism placements formats
Find the best price for your Reach engaged audiences Unlock more premium Leave a lasting impression
campaign and drive RO in an environment they working media and with formats you can’'t get
trust efficient scale elsewhere
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programmatic 2025

our environment, our responsibility
,We empower a_greener future*

Emissions

by scopes

Our scope 2 and scope 3
emissions fell by 7.6%
overall

In Q12024

our Science-Based
Target will be submitted
to the SBTI.

TRIVING AMBITIEUS CORPOAATE CUMATE AETION

. SCIENGE
| BASED
TARGETS

|

CO2-emissions

-7,2%

QOur total emissions
decreased by 7.2% in 2023

|

|

By 2045, we will reduce
our emissions by

90%

Envirohmental. Social& Governance Bericht 2023

|

important step
Starting in fiscal year 2024,
we will offset all remaining
non-reducible emissions
annually.

| media impact .


https://www.axelspringer.com/data/uploads/2024/08/AS_ESG-Report_2023_DE_web.pdf
https://www.axelspringer.com/data/uploads/2024/08/AS_ESG-Report_2023_DE_web.pdf
https://www.axelspringer.com/data/uploads/2024/08/AS_ESG-Report_2023_DE_web.pdf
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programmatic 2025

your goals, our mission

1 2 3
BRAND SAFETY & ADDRESSABILITY AWARENESS &
SUITABILITY CONSIDERATION

7 6

fZ AN CONTACT TECH-AWAY

~\

/S—
N/,

PERFORMANCE &
RETARGETING

S
FORMATS & PRICES

| media impact
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programmatic 2025 | brand safety & brand suitabilty

tailored, brand-svitable solutions

designed for you

The name says it all: brand suitability measures must fit each brand. That's why we offer
custom, brand-suitable concepts for every brand and every need.

Broad Beyond news and
portfolio® politics

4 N/ N

For example,

@ on our
m el | oo &MANY “Second
M55 ICON" "wense MORE Home” of
M B2 o rerooos memmmm e the BILD
Sports

Channel.

Personalized
targeting

4 N

Reach your audience
safely with custom brand-
safe keyword targeting
and individual keyword
lists.

Close
client support

-

o N\ /

1 Soufce: AGOF daily Qipito\foct/sr; bo/%e: 16+ years, single month Decemioer 2022; media combination Mi-Portfolio 2024.

- J

\_

Benefit from tailored

consulting to ensure the
best possible customer

service.

~

J

| media impact



programmatic 2025 | brand safety & brand suitabilty

because we take responsibility

Legal safety

@ With our quality journalism, we

©

er“Bron I!.
e 1B ¢

minirhize risks related

ensure a safe advertising
environment by complying with
and upholding German
legislation.

The following types of content
are therefore excluded, among
others:Calls for violence,

incitement of hatred, terrorism,

%/ illegal gambling, and more.*

AN

DW, September 2024

B content taxong

(/)
¢ se

—]

9,

Risk management

Our editorial teams flag
particularly critical videos to
ensure they remain
automatically ad-free.

Using the OVK Brand Safety
Classifier, we categorize our
content according to the
recognized IAB taxonomy? and
mark “sensitive” content.

2€ surcharge on your volume
pooking.

publishers categorize content (e.g., “Sports” or “Wellness”) to organize it and

A

Brand suitability

We offer individual brand &
suitability measures that go
beyond legal safety — for
example, through secure
audience targeting using
custom brand-suitable
contextual targeting and
individual keyword lists.

4€ surcharge on your volume
pooking.

| media impact
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programmatic 2025 | brand safety & brand suitabilty

deepening buyer understanding
with our briefing form

Understand, document, and address buyer
needs more effectively

- Campaign goals

- Relevant KPIs to be tracked and optimized

- FC, Targeting?

- Brand safety measures?

Oé

Learn from the buyer

Select the best SSP-DSP
combinations

| mediaimpaect_.
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programmatic 2025 | adressability

all targeting options at Media Impact AN
N 1&

NON-COOKIE-BASED TARGETING 1ST PARTY C _BASED TARGETI
/

+

7
1/ Weather = Region . . ‘
_‘_ ar Socio a\) Interest/
‘\ A T \—4/ Customized & £
V- [ ~—\
9 Persona (O/’ Retargeting 2.0
v &

ﬂ B2B E ‘ Contextual 7

@ Perfect Fit T HE 20 Engagement

32 kil

- N
E
¥

| media impact_— 12



programmatic 2025 | adressability

contextual + interest = perfect-fit

AT

DER
GUNSTIGSTE

REIFENPREIS
DER STADT!* | raga

Your ads in matching articles

Portfolio-wide coverage across all thematically

7@ relevant articles.!

ats: freely selectable

'ool;-
ofte

4 v
thrg es'thro tual targeting,
2y ind
*Industry campaign average 020-2022 Q1Targeting

Your ads for all “heavy users”

Portfolio-wide delivery for all (heavy) users?
who read multiple articles on the same topic —
regardless of the specific content.

| media impact



programmatic 2025 | adressability

data-driven personas % .
for smarter targeting

« Each Persona' we create combines sociodemographic characteristics DECISION Q
such as age, gender, and household income with behavioral traits, MAKER A é

attitudes, and interests. YOUNG
LOHAS

PERFORMER

* Personas are modeled and profiled using state-of-the-art machine
learning algorithms based on our first-party data.

Formate: freely selectable
Delivery: ROP

| 7@ N Brutto TKP: 4€ surcharge on your volume booking

| media impact_ 4




programmatic 2025 | adressability

engagement-targeting

The goal is to reach only
those users who have
shown increased interest in
products from a specific
category.

Target only the relevant
users, those who have
roactively interacted with

P
@ploy or video ad.

72
=
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O
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o
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-
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AUTOMOTIVE OFFICE I/V REAL ESTATE V4
INSURANCE | LOGISTICS PHARMA
COMMODITIES INDUSTRY | TECH NOLO(%\ \
EDUCATION GASTRONOMY [ TRAVEL g
EROTIC HANDCRAFT SERVICES
FOOD & DRINKS HEALTH&CARE GAMBLING \
LEISURE ACTIVITIES CONSTRUCTION
MEDIA & ENTERTAINING I INVESTMENT & FINANCE \

CLOTHING&ACCESSOIRES I

ENERGY PROVIDER

I\

NPO/ADMINISTRATIVES

AN

| media impact
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programmatic 2025 | adressability

supply path optimization (SPO)

Single SSP approach

thereis a1:1relationship between SSP and DSP

Mégliche Ad Bid Request
Impressions sSSP bsp

Due to bid throttling and possibly non-existent cookie
matching, the SSP does not send every possible ad
impression as a bid request to the DSP.

This means that some ad impressions are not available
t@ihe DSP because they have been "filtered".

Website

)/

Single SSP approach

there is an n: 1 relationship between SSP(s) and DSP

Website -

“ Bid Request
Mégliche Ad - :
Impressions w Bid Request
Bid Request

-

e

\

N

All possible ad impressions are available to all SSPs. As the DSP is
requested by several SSPs, the probability that the ad impression
will be made available to the DSP is significantly higher.

DSP

| media impact_—
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programmatic 2025 | adressability

what are the advantages?

WE HAVE TESTED AND FOUND OUT THE
FOLLOWING:

*The bid requests sent vary, sometimes up to
64% (bid throttling)

*The bid rate is different.
*Relevant sales were generated in each SSP
and the overall reach across all deals was

increased.

*The clearing price was almost the same for
all deals

WE WERE ABLE TO IDENTIFY THE FOLLOWING
ADVANTAGES:

* Access to more unigue users
* Access to more ad impressions
» More working media (fewer tech fees)

* All other advantages of the Private Auction

A

HOWC E SUPPORT YOU?

« Multi-size dealls to reduce effort Q
» A range of seven SSPs available for
deals (Xandr, GAM, Pubmattic, nite,
Adform, Yieldlab, Amazon)

* A recommendation for the top 3 SSP-
DSP combinations

| media impact_— 7
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programmatic 2025 | awareness & consideration

premium formats in the %
private auction

,,/[_PAC_]Eﬂﬁ]wmmmmnmmmmm = . PREV|EW

Sy .. U 7 ™
NACHHALTIGES ™\ “ i & — \ L NACHHALTIGES
In diesen hesonderen “ QLuxus- L= - LUXUS- 44
Gebauden I(onnen SIE R g REISEGEPACK [ ? A e REISEGEPACK -' é
o iR\ Ve e ’ ;
iibernachten! 8 1\ &

Zukunft und Reis® o o W oA \Zukunft und Reisé
mussen sich nicht B S e = a mussen sich nicht

hlieBen. . * i i hiieB
”ssf = ef‘\ Diese Stadt ist so schon-wie Dubrovnik — nur Ussf‘ s en
S yoACT! | gtnstiger und weniger iiberlaufen \ oACT

DOUBLE DYNAMIC SITEBAR DYNAMIC FIREPLACE
anks to its dynamic adjustment to screen size, the The Dynamic Fireplace offers generous ad space with
sidepar is always fully visible and perfectly optimized sticky sidebars, ensuring strong visibility and lasting

r different display dimensions. impact for your campaign.

| media impact_ 19


https://www.travelbook.de/?ast_override_div=superbanner:476784085
https://www.travelbook.de/deutschland/winterwandern-deutschland?ast_override_div=superbanner:463330492
https://www.travelbook.de/?ast_override_div=superbanner:476784085
https://www.bild.de/news/inland/extravagant-in-diesen-unterkuenften-koennen-sie-uebernachten-67431a2903d64b3540b28fb9?ast_override_div=sky:430502908
https://www.travelbook.de/deutschland/winterwandern-deutschland?ast_override_div=superbanner:463330492
https://www.bild.de/news/inland/extravagant-in-diesen-unterkuenften-koennen-sie-uebernachten-67431a2903d64b3540b28fb9?ast_override_div=sky:430502908

programmatic 2025 | awareness & consideration

big stage

PREVIEW WITH ONECLICK X

SURPRISING AND EXTENSIVE!

With the Big Stage, you present
your video on the homepage in
the entire portfolio - directly in
the visible aredad!

INnitially the content is pushed
to the bottom, your video
starts automatically and after
8 seconds the content s
pushed back to the top ana
reminder advertising material
stays.

You-canfindthe téchnical speceificgtions and ad format dimensions at: https://www.mediaimpact.de/specs

FQ1/glolsal, not bogkabledA=app (¥medium rectangle ad is used as fallback in the app)

Delivery is exclusively Vig Wi-Fi ) .

The&'ad is displayed|only &n thg'homepage | media lmpact_



https://m.bild.de/?ast_override_div=banner:524120614
https://www.welt.de/?ast_override_div=billboard:538510968
https://www.mediaimpact.de/specs/
https://www.mediaimpact.de/en/specs/big-stage/

programmatic 2025 | awareness & consideration

programmatic homepage takeover -

HOMERUN BASIC

« Stationary!: Wallpaper / Billboard / Gallery Ad / (Dynamic) Sitebar / Fireplace (+
optional sticky or expandable)

+  Mobile: Medium Rectangle / Understitial / Gallery Ad / Content Ad + Lead Ad 4:1/
6!

HOMERUN DELUXE

Stationary®: Billboard (100/1) / Billooard + Double Dynamic Siteloar / Curtain
Dropper? / Double Dynamic Sitebar / Video Wall?/ Bridge Ad?/ Image Reveal Ad /
Catalog Ad / TwoFace Ad

*  Mobile: Medium Rectangle / Interscroller / Content Ad / Understitial + Lead Ad 2:1/
4:1

HOMERUN SUPREME

« Stationary BIG Stage: Automatic Pre Expanding Video Wall? (max. 8 Seconds)
\- Mobile BIG Stage: Medium Rectangle / Video Interscroller (9:16) / Content Ad /

Video Understitial + Optional Lead Ad 2:1/ 4.1 format featuring muted video
; / Z autoplay and WIFI targeting (16:9)3

ng-ten/ for optimal display and improved viewability. On the tablet, the delivery of a billboard is recommended.
ice-ean remain as a fallback.
not counted as part of the guarantee fulfillment.

he selected stationary and both mobile formats (lead ad + main advertising material). In the event of non-
ed out. Itis mandatory to deliver the advertising material with 3 days lead time.

‘ delivery, effective billing will\oé

21°000'000 Als Garantie

250'000 Als Garantie

BUSINESS
INSIDER

200'000 Als Garantie

2250°00 Als Garanti
N

\

Cputer

300‘000 Als Garantie

FITBOOK

200'000 Ais Garantie

| media impact_— 21



programmatic 2025 | awareness & consideration

new !! online video product

How it works: Instream video ads with a length
of up to 30 sec. (hon-skippable).Displayed with

high attention before (Prerolls) and in (Midrolls)
our high-quality content videos.

Booking options: ROS on BILD, WELT,
ComputerBILD, SportBILD and AutoBILD
bookable.Programmatic only (PA, PD, PG)

Note: Only bookable as multiscreen.

Floor Price Floor Price

Product

RON RoS

[ Ontine Video Produkt
(bis inkl. 30 Sek)

10,00 € 12,00 €

1. AcCording to IAB standard
2. Average monthly fotal reagh

WeLr

LIVETV

Approx. 15 Mio.
Als/Month?

| media impact



programmatic 2025 | awareness & consideration

bild.play and sportbild.play

Fullscreen: Your video appears in the same
immersive style as our editorial content — for
maximum visibility without any distractions.

Content-aligned: Your caompaign blends
seamlessly into our editorial environment, creating
a truly native user experience.

Prominent placement: Easy access for our users
via the BILD and SPORTBILD homepages ensures
mMmaximum reach.

InFeed Vertical Video: 9:16 video format on BILD.de
ROS and SPORTBILD.de ROS.

Technical requirements:

- Up to 30 seconds

- 9:16 aspect ratio

- resolution 1080 x 1920px

- respect safe areas (top/bottom 10% left/right 5%)

Floor pfice: 8€

-..1:30 MIN

WiePromenadeheifensol  GefingnisStrate
Der ,,Ballermann‘ soll Eltern lassen Ballerina (17)
umbenannt werden! auf 27 kg hungern

Gas-Speicher
DP und Link
lange nicht legen zu]

[ 1}
F inke

Popcorn siiB oder salzig?
SiiB. Auf jeden Fall

1Jahr kein Sex oder 1
Jahr kein Social Media?

Bl = Coer oo

Evmittlunnan nanan cia ind ihn
& bild.de

Average time spent

.2 MIO.

Video views / month

NEW:
Now for All Deaql Types !l

ISRORTIBILD)

DEUTSCHER FUSSBALLMEISTER 2024 &3,
s o

gegen
Rekordm@ister.

Bayerns
Aufstellungsduelle

S;Kﬂ SPORT BILD
Bid

& sportbild.bild.de

.. 99K

Video views / month

| media impaect_.



programmatic 2025 | awareness & consideration

WELT TV - Livestream

ott & ctvvideo o e

DEIN SPOT DEIN SPOT
o Y e o

24/7 livestream with news, Livestreams for selected events, celebri

N stock market updates, and shows, and sports — including DYN (handball é
documentaries and basketball league

J
2

FAST-Channels PLUTO TV

AUTO BILD TV

DEIN SPOT

DEIN SPOT

24/7 livestreams:AUTO BILD: All about mobility Livestream & on-demand content
BILD: Best of BILD 150+ channels covering a wide range of
COMPUTER BILD: Tech made simple topics

SPORT BILD: Everything sports

| media impact_. -




programmatic 2025 | awareness & consideration

channel

REACH YOUR TARGET AUDIENCE IN
TOPIC-RELEVANT ENVIRONMENTS

Media Impact brings together high-
quality and high-reach content
across 19 exciting themes within our
strong portfolio.

From automotive and sports to
food and health, we generate
mMmaximum attention within your

z7 tc%get audience.

* AGORAdigital facts, B dlg\tol , December 2022
** Redch subject to publisher ad emts values may vary

UMFELD

AUTO

BEAUTY & FASHION

ENTERTAINMENT

FAMILY

FOOD

WOMEN

SOCCER

HEALTH

JOB & CAREER

LIFESTYLE

REICHWEITE*

2,89 Mio
3,79 Mio
19,13 Mio
19,19 Mio
2,89 Mio
12,76 Mio
17,16 Mio
4,01 Mio
14,45 Mio

14,53 Mio

A

ya

NEWS
ADVICE
TRAVEL
SPORTS

TECHNOLOGY

DECISION MAKERS & B2B

TRENDS

BUSINESS & FINANCE

N

31,63

24,82 MIO

N

14, 25 MIN é

Ko

19,94 Mio
11,60 Mio
21 Mio
6,68 Mio

21 Mio

| media impact
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programmatic 2025 | performance & retargeting

our display standard formats

DESKTOP / MULTISCREEN

AdBundle (728x90, 120/160x600, 300x250)

Billboard (970x250, 800x250)

(sticky) Halfpage Ad (300x600)

Dynamic Sitelbar (min. 300x600)

Wallpaper (728x30 + 120x600)

Native (300x250, 300x600, 970x250, 800x250, 320x50)

MOBILE - MEW & IN APP

Mobile Medium Rectangle (300x250)

Content Ad (320x50, 320x75/80, 320x160, 300x150)
Mobile Content Ad XL (320x480)

Multiscreen HPA (300x600)

Not bookable intapp

STYLEBOOK

Xirperpliege-Special

FASHION BEAUTY STARS ROYALS BODY LOVE LIVING NEWS Q

FUR DEN PERFEKTEN WIMPERNAUFSCHLAG!
Unsere 5 Beauty-Lieblinge der Woche

| media impact



programmatic 2025 | performance & retargeting

programmatic native

with preview

The layout automatically adapts to the respective
website.

The message stands out through custom highlights
(e.g. colored CTA button).

Available in rotation, with targeting, by channel, or on
individual pages.

Formats:
—  M-Regc, Sticky HPA, Billboard and Content Ad

—  SSP: Xandr or GAM

Xandr Preview Tool:

~ Buyers can create a preview of their creatives
before purchase:
(https://adtechnology.axelspringer.com/tools/nativ
eAds2020/)

Also dvailable as Flex Price Deals.

A

PreuB snd Lesser gewinnen Medaille

Smartphone

Beste Kaffeespezialitaten aus Italien
Finden Sie hier eine erlesene Auswahl an fair
gehandeltem Bio-Kaffee in bester Qualitat!

Zum Genuss

Decorate with modern minimalist home goods. Lots
of items on sale for a limited ime only.

Nesti Fumnishings & Decor  Visit site now

| media impact
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https://adtechnology.axelspringer.com/tools/nativeAds2020/
https://adtechnology.axelspringer.com/tools/nativeAds2020/

programmatic 2025 | performance & retargeting

flex price deals

Through dynamic floor pricing, the media impact

inventory is offered at granular floor prices at gt —— 2100 Euro O b e
placement level. : ;
’ o - ot g ’ ‘e -

g 4 bt o

FLOOR PRICE DEAL:

«  Cross-deal and placement-independent
«  The floor price is known and always the same
« Areas, performance and KPI-independent

FLEX PRICE DEALS:
«  Floor price at placement level, based on demand e . e MREC
[P P gy 4 [— P gy 4 0,80 Euro
- Transfer of OMP logic to PMP el O ot Flose
\.+ NoSSPcosts incurred as in the OMP it — e e

*  More budget for media buying
mmitment-capable

FLOOR PRICE DEALFOR MREC FLEXPRICE DEAL FOR MREC

| media impact—.
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programmatic 2025 | formarts & prices at a glance

programmatic
display pricing 2025
PREMIUM FORMATS (PP

1 ir1 | 1= 3 g — —

Double Dynamic Sitebar? Dynamic Sitebar Billboard' Multiscreen HPA* Ad Bundle?* (728x90; Mobile Content Ad'
(1000x1000) (min. 300x600, 500x1000) (970x250; 800x250) (300x600) 300x250; 120/160x600) (320x50; 320x75/80;
320x100
Dynamic Fireplace? Wallpaper Ad? HPA Sticky Mobile Content Ad XL Mobile MREC' )
(1000x600) (728x90 + 120x600) (300x600) (320x480) (300x250)
RON Floor 14,00 € RON Floor 4,50 € RON Floor 3,00 € RON Floor 2,50 € RON Floor 1,00 € RON Floor 0,50 €
PMP ONLY PMP ONLY RON Flex3: 2,50 — 3,50 € RON Flex3: 2,00 — 3,00 € RON Flex3: 0,50 — 1,50 € RON Flex3: 0,30—-0,70 €
ROC Floor: 17,50 € ROC Floor: 6,00 € ROC Floor: 3,50 € ROC Floor: 3,00 € ROC Floor: 1,50 € ROC Floor: 0,70 €

1 Billboard, Sticky HPA, M-Rec.and Mobite-Content Ad can be booked as native ads.
2 A template from Media Impactis-reguirecfar the Double Dynamic Sitebar, the Dynamic Fireplace and the Wallpaper.
3 For floor price deals/the flooriissalwayssetthe’same, regardless of the placement. For flex price deals, the floor price is set within the range at placement level. Flex price deals are only available for RON standard formats without targeting. Floor prices and
floor ranges may vdry seasondlly and are not/binding. Fixed price deals on request.
4 . - -
Destkop-Only sUrcharge: 1€ | medlo |mpu°t— 3



INSTREAM

TR

Primary Instream*
RON Floor: 17,00 €

ROC Floor: 19,00 €

(LIVE)stream Ad - OTT/CTV**

RON Floor: 15,00 €
ROC Floor: 17,00 £

programmatic 2025 | formarts & prices at a glance
programmatic P
video pricing 2025

X-Stream Ad Outstream Ad Bild.Play &
P—
Muted Instream B Youtube Video Ad Sportbild.Play
RON Floor: 5,00 € 5 4
ROC Floor: 7,00 € ; Programmatic Guarantee - -
- _Eb PRICE ON DEMAND RON Floor: S,OO £ RON Floor: 7,00 £ RON Floor: 8.00 €
: E ROC Floor: 7,00 € ROC Floor: 10,00 €

Online Video Produkt
RON Floor: 10,00 €

ROS Floor: 12,00 €

| media impact—.




programmatic 2025 | formarts & prices at a glance

data-kombimatrix
targeting pricing 2025

socio INTEREST CONTEXTUAL PERFECTFIT ENGAGEMENT PERSONA CUSTOM ST:EGDII?RD REGIO FLEX REGIO PLUS WEATHER B2B

N B2k U.“I RETARGETING REFERGEIING MATCH MI
industries ) 2.0

INTEREST

CONTEXTUAL

PERFECT FIT

ENGAGEMENT

PERSONA

CUSTOM

REGIO
STANDARD

REGIO FLEX

ol OOIDNN

REGIO PLUS

WEATHER -

B2B -

[00]
»N 0 60 60 M B M OO DN
~
1
1
1
1

B2B (All
industries )

RETARGETING

RETARGETING l|
2.0 -

~
~
1
o
1
1
1
1
1
1
1
1
1
‘I

%
N
MATCH MI 6 - - - - = = = = = = = = “l

| media impact
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programmatic 2025 | tech-away

deal types

Focus eCPM Delivery. Transparency
PROGRAMMATIC GUARANTEED .
Premium CPM
Inventory / Formats Guaranteed Full

Guaranteed Premium Inventory / is negotiated

Formats / Audiences / Audiences

PREFERRED DEAL

Specific audience, CPM
Cherry Picking defined period is negotiated
Higher eCPM / Volume not guaranteed

Not guaranteed Full

PRIVATE AUCTION
Specific audience Auction-based Not guaranteed Full

Can be set at a fix or flex price

OPEN AUCTION
@ No waterfall between open and private RON Auction-based Not guaranteed Full

auctions

| media impact



programmatic 2025 | tech-away

setup Ubersicht

\

- - - /
SSP PUBLISHER-ID | DEALTYPEN Desktop MEW Native Video Premium Formate
. |
) Outstream
Ad Bundle (728x90, 120/160x600, 300x250) C’g‘fﬁ@'ﬁ&iﬁ%ﬁg‘%g (3‘7’20&%5/%)0 X-Stream Double Dynamic Sitebar (1000x1000)
xandr 7803 PA (Flex). PD. PG Billboard (970x250, 800x250) 390x160 300><i50) ’ 300x250, 300x600, 320x50, Livestream Dynamic Fireplace (1000x600)
d T (Sticky) Halfpage Ad (300x600) Content Ad XL (320%480) 320x100, 728x90, 970250 Muted Ihstream Adnami Skin (1000x600)
Dyn. Sitelbar (300x600, 500x1000) Mobile HPA (300x600) Vertical Video Wallpaper (728x30 + 120X600
Online Video
|
Ad Bundle (728x90, 120/160x600, 300x250) Cg‘ff@'ﬁ&gi%gggg (335&255/?0 Double Dynamic Sitebar (1000x1008)
Google Ad 5786819153313310 PA PD. PG Billboard (970x250, 800x250) 390x160 300><i50) ' 300x250, 300x600, 320x50, Youtube (PG) Dynamic Fireplace (1000x600)
Manager T (Sticky) Halfpage Ad (300x600) Content Ad XL (320x480) 320X100, 728x90, 970x251 Adnami Skin (1000x600)
Dyn. Sitelbar (300x600, 500x1000) Mobile HPA (300x600) Wallpaper (728x90 +120x600
Ad Bundile (728x90, 120/160x500, 300x250) Cgf%‘ﬁ&gi%gggg (33208;7255/%)0 Outstream,
Adform 0858 PA PD Billboard (970x250, 800x250) 2005160 SOOXiSO) ’ X-Stream,
’ (Sticky) Halfpage Ad (300x600) Content Ad XL (320%480) Muted Instream,
Dyn. Sitelbar (300x600, 500x1000) Mobile HPA (300x600) Livestream
Ad Bundle (728x90, 120/160x600, 300x250) C@ﬁgﬁ&gﬁ%ﬁggg (5’5&%5/%)0 Outstream,
PUbMatic 156678 PA PD Billooard (970x250, 800x250) 200X160 SOOXiSO) ’ 300x250, 300x600, 320x50, X-Stream,
' (Sticky) Halfpage Ad (300x600) Content Ad‘ XL (320%480) 320x100, 728x90, 970250 Muted Instream,
Dyn. Sitelbar (300x600, 500x1000) Mobile HPA (300x600) Livestream
Ad Bundle (728x90, 120/160x600, 300x250) C’g‘ff@'ﬁ&i?égg%g (3320&355/?0 Outstream,
Maognite 10113 PA PD Billboard (970x250, 800x250) 200X160 SOOXiSO) ’ X-Stream,
9 ' (Sticky) Halfpage Ad (300x600) Content Ad XL (320x480) Muted Instream,
Dyn. Siteloar (300x600, 500xX1000) Mobile HPA (300x600) Livestream
= 7
Ad Bundle (728x90, 120/160x600, 300x250) Medium Rectangle (500x250)
; Content Ads (32050, 320x75/80,
) Billboard (970x250, 800x250)
Yieldlab 453131 PA (st 320x160, 300x150)
icky) Halfpage Ad (300x600) Content Ad XL (320x480)
Dyn. Siteloar (300x600, 500x1000) Mobile HPA (300x600)
I \ —A

Stand Januar 2025
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video - targeting matrix

Format Targeting Options SSP‘s - DSP‘s | Deal Types |
Technical targeting (device, time, geo). - ;
Primary Instream Data targeting: socio-demographic, interest-based, contextual, persona, Xandr All PA,.PD, PG
geo-targeting via AdUp (standard: region, Regio Flex), weather.
Technical targeting (device, time, geo). )
Muted Instream Data targeting: socio-demographic, interest-based, contextual, persona, Xandr All PA, PD, PG
geo-targeting via AdUp (standard: region, Regio Flex), weather.
OTT overall: Technical targeting (device, time, geo). Xandr, GAM,
(Live)Stream Ad Web only: Data targeting: socio-demographic, interest-based, persona, via | Magnite, Pubmatic, All PA, PD, PG
AdUp (standard). Adform, Yieldlab
YouTube Geo & socio-demographic targeting GAM DV360 PG
Technical targeting (device, time, geo).
X-Stream Ad? Data targeting: socio-demographic, interest-based, contextual, persona, Xandr All PA, PD, PG
geo-targeting via AdUp (standard: region, Regio Flex), weather.
Technical targeting (device, ti ).Data targeti io-d hi S
echnical targeting (device, time, geo).Data targeting: socio-demographic, - -
Qutstream interest-based, contextual, persona, geo-targeting via AdUp (standard: X\ngmte’\fulg:’ngtlc’ All PA, PD
region, Regio Flex), weather. orm, Yieldalao,
Amazon
Technical targeting (device, time, geo).
Vertical Video Data targeting: socio-demographic, interest-based, persona, geo- Xandr All PA, PD, PG
targeting via AdUp (standard: region, Regio Flex), weather.
Technical targeting (device, time, geo).
Qnline Video Data targeting: socio-demographic, interest-based, persona, via AdUp Xandr All PA, PD, PG
(standard: region).

1) | Maximum of twg targeting criteria recommended.
2)  Targeting refers to the/article context.
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your programmatic contacts

Alexander Wieghard Cecilia Osunvu Matthias Oberndorfer Linus Kimpel
Director Programmatic Business Senior Sales Manager Programmatic Senior Sales Manager Programmatic Programmatic Business Manager
Mobil: + 49 160 904 55 837 Mobil: + 49 176 435 25 310 Mobil: + 49 151 537 08 617
alexander.wieghard@axelspringer.com cecilia.osunu@axelspringer.com matthias.oberndoerfer@axelspringer.com linus.kuempel@axelspringer.com
Location: Berlin Location: Berlin Location: Munich Location: Dusseldorf

@ Media Impact GmbH & Co. KG | ZimmerstraBe 50 | 10888 Berlin

@ www.mediaimpact.de

media impact
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quickly find
your right contact

\

Deal requests / briefings

Products / Pricing

Consulting / personal
Q@ appointment

Your personal Sales contact or

vImiprogrammaticbusiness@axelspringer.coy

Troubleshooting / optimization

Brand safety

Technical Setup

Your personal Sales contact or
deals@mediaimpact.de

\

/
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konzipiert von
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