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INTRO | ARGUMENTATION

Fokkkok

WELCOME TO THE DIGITAL SPORTS OUR SPORTS PORTFOLIO

COMPETENCE CENTRE [ A

NO MATTER THE GAME, 2" 9"

NO MATTER THE PLAY. MILI’.I ON

READY TO WIN WITH M1 ? | Ny \

SPORTS-MARKETING-ADVANTAGES H'I SIIBUIE WeLr

| VIDEO CONTENT | s WeLr+
©TorAloarm

MORE VERTICAL EDITORIAL SUPPORT

| medic impact_. 2



INTRO | ARGUMENTATION

WE ARE AHEAD OF THE COMPETITION

ACROSS MEDIA.
Bild Bild s« weLt &
ya N
WE REACH AND THEREFORE 6x more than
rtl.de
% 75% 7 -
58 o = O 2x
AKX SENAE
OF GERMAN POPULATION OF ALL GERMAN SPORTS :ANS‘ qu g;)%rf(;tglgﬁn
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INTRO | INTRODUCTION * * * * *

We are your ticket to
the World Cup!

Experience the greatest football World Cup of all time = live on BILD, SPORT BILD and WELT
with official highlight clips from the 2026 FIFA Worid Cup.*

In 2026 football enthusiasm meets pure reach: 48 teams, 16 host cities, millions of fans — and your
brand right in the game. We are live from the draw and the playoff games through to the final.
Use the passion of an entire continent to amplify your message. Three countries. One event.
Maximum attention for your brand!

Sonntag, 19. Juli 2026
New York
GER vs. POR

FINALE

| media impact._
*Subject to change




ARGUMENTATION

FIFA WORLD CUP?

are using BILD and SPORT BILD as

s o the most important sources of
B Id ° information on major football

events such as Euro 2024 or
World Cup 2026

REMAIN THE — clearly ahead of other channels:

28 % kicker

dTOP SOURCE 25% sporti
16% - SporIE
( FOR FAN sll 12% ran

y A "3l /s ONEFOOTBALL
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INTRO | AGENDA

THE LINE-UP FOR YOUR SUCCESS

iid

1. WM SHOWS
ON THE PLAYERS TO ———

LEARN MORE

cLICK
2. VIDEO CONTENT 3. PRESENTING BILLBOARD

4. DAILY FIXED PLACEMENTS

—_—

5. TORALARM 6. HOMEBLOCK

7. KI-WC-QUIZ j L 10. SOCIAL MEDIA

8.STAMMPLATZ N 9.CROSS-LINK TRAVELBOOK

v
’

Hild E!!!! sﬂm(!f} WEeLT | media impact 6




ADVERTISING MEDIA | WORLD CUP SHOWS v
==

WORLD CUP NEWS

IN THE MIDST OF
THE ACTION
WITH THE |
SHows \‘} : i — : Your brand at the centre

d’|e sehr viel (™! ) |
mﬂgehrach,_ -

of World Cup coveragel

Our World Cup shows
give fans everything that
counts — current news,
big emotions and expert

REIF IST I.IVE opinions that move
EXPERT SHOW WITH Sl Bleseyour
million video views LOTHAR MATTHAUS* message with cut-ins,

logo integrations or
product placements
where millions of fans
tune in every day!

Hlm | medic impact._ 7



ADVERTISING MEDIA | VIDEO CONTENT

L
Back to agenda I@

IN THE
SPOTLIGHT OF
THE 2026
WORLD CUP

3 PRE-ROLL ADS -

Bl YOUR APPEARANCE
j BEFORE THE
HIGHLIGHTS

INKLUSIVE OFFIZIELLER
HIGHLIGHT CLIPS DER
FIFA WM 26

nicli Re:;:;nnlb::ﬁ::::i:’::htuirall Your appearance in

video!

Whether pre-roll ads or

PRESENTER CLIP - presenter clips, they
YOUR BRAND deliver maximum visibility,

T PERFECTLY emotional impact and
millionreach | crateD INTO measurable results —

THE PROGRAL Was hat der Union-Bosse;i"; héngen? oerfect for anchoring

B your brand directly in the

Bei TV-Interview zu seh

content!

fild 5 WeLT | mecicimpact_ -



ADVERTISING MEDIA | PRESENTING BILLBOARD v
=3

RIGHT IN THE e B | o n s

BILD-KI INFOS ZU BILDPLUS DEBATTE WETTER BILDPLAY MARKTPLATZ ZEITUNG SUCHE ANMELDEN

STARTSEITE NEWS POLITIK REGIO UNTERHALTUNG KAUFBERATER SPORT FUSSBALL RATGEBER GESUNDHEIT SEX &LIEBE AUTO SPIELE
BILD » Sport > FuBball » Deutsche Nationalmannschaft » Nationalmannschaft: Retro-Optik! DFB prasentiert WM-Trikot

P Retro-Optik!
Cu DFB prasentiert WM-Trikot

Your advertising medium is
placed where fans
experience emotions - in
news, live tickers and
picture galleries about the
2026 World Cup. Use the
presenting billboard to
position your brand
prominently and
exclusively above all
content! Different reach

Exemplary visualizations » . sizes C.C]ﬁ e booked
flexibly — pick your share!

S > 4 o, .
' Alternative: Presenting Header or Sitebar Hlm s%d WeLT | nisele ImPOCt_ K

million reach




ADVERTISING MEDIA | DAILY FIXED PLACEMENTS

L
HOMERUN -
A HIT FOR :
MAXIMUM . Exmm "“m'*' 4
PRESENCE

Maximum presence
D —— with the homerun:
within 24 hours your

brand achieves a
high reach with @
classic staging — on
the home page of
SPORTBILD.de and
in the SPORT BILD

app.

Slllm | medicimpaect_. 10
Bild




ADVERTISING MEDIA | DAILY FIXED PLACEMENTS

CHANNEL RUN - 0

FULL
ATTENTION
FOR YOUR
BRAND!

million ad impressions
in 24 hours

STARTSEITE NEWS POLITIK REGIO UNTERHALTUNG SPORT FUSSBALL LIFESTYLE RATGEBER GESUNDHEIT SEX&LIEBE AUTO SPIELE DEALS

4 A

" BUNDESLIGA

es@_g

' splelehsoll

SPIELTAG > TABELLE >

\
Back to agenda @

World Cup
Channel Run - the
perfect play!

An exclusive daily
staging in a perfectly
coordinated thematic
environment across
all digital platforms —
desktop, mobile and
app. 24 hours of
visibility in all news,
flexibly bookable on
the day of your
choice.

H|||] | media impact._ .



ADVERTISING MEDIA | TORALARM

N
Back to agenda I@

‘ ‘LWA ' s o N [EiTorAlarm
I I g dale parties with
H E Ac I o N ﬂ ﬁ::r)r:\lg'alz:gz:legend at his Italia...

Mehr Three Lions

WITH
TORALARM

0,9

The perfect playing field
for your brand:

Germany’s fastest football
app informs fans in
real-time about goals and
results. TorAlarm is one of
the football apps with the
greatest reach in the
German-speaking world.

mllllon ad impressions With the homeruns you

in 24 hours are present on the app for

Exemnplg 24 hours — exactly where
the fans celebrate.

By 7

champions Leaguée

"“‘ i

@ | media impact._ 12



ADVERTISING MEDIA | HOMEBLOCK

HERE BEATS THE
HEART OF THE
2026 WORLD CU

p A

million ad
impressions

|

v

. Die Heim-EM
PORTBILD

muss ins Eckige
Mit Kabel-TV atle
0: e

offensichtiich
Bes‘wo 2024 with Vodafone

‘.
==

The sports news of today
and tomorrow!

Your advertising is visibly
integrated in the
Homeblock — directly in
the environment of the
2026 World Cup. Ideally
placed in the overview,
where reach and
attention are guaranteed
— but not in articles or live
tickers.

Ilslﬂ | medicimpaect_ 3



ADVERTISING MEDIA | Al WORLD CUP QUIZ

THE BIG Al
WORLD CUP
QuIZ! :

DieKI
vonBILD
STARTSEITE NEWS REGIONAL SPORT  FUSSBALL UNTERHALTUNG POLITIK LIFESTYLE RATGEBER AUTO DIGITAL  SPIELE

ANZEIGE
\

million ad
impressions

\
Back to agenda &

In the midst of the fans:
Hey, the smart Al chatbot,
has the answers. In the
story Hey becomes a fan
coach — users can ask
directly: "When does my
team play?” or "Who are
the favourites?” Get
involved with your own
quiz questions,
competitions or activities.
Hey makes your brand
part of the game!

H“n | medic impact i



ADVERTISING MEDIA | STAMMPLATZ

L
Back to agenda I@

STAMMPLATLZ
ONTOURIN (o N
THE USA y - Individual concepts

directly on site with

you possible

A .

< srannpars ON OV QR

&

Kilian Gaffrey and Andre
Albers, known from the
Stammplatz podcast,
deliver fresh insights,
analyses and emaotions

'y

S directly from the heart of
!‘““'on d-d the tournament. Also on
impressions social medial Your brand is

right in the thick of it
instead of just there.

-’

H“n | medicimpact_. s



ADVERTISING MEDIA | CROSS-LINK & EXCLUSIVE SPECIAL

N
Back to agenda I@

IN THE MIDDLE
OF THE
WORLD CUP  [EE==
TRAVEL FEVER [

A special environment
for your brand: SPORT
BILD and TRAVELBOOK
. _ S i join forces through
e = S il W oM RaveLsook editorial mentions and
— S teaser placements to
form a strong duo. An
exclusive thematic
special appears on
TRAVELBOOK that puts
million ad W the travel destmatpns of
impressions Hempan/vistalizations theiﬁi% gﬁ{'fj S&?&Qf%?
staging your brand
emotionally.

TEASER MIT
LINK ZU
SPORT BILD

S TRAVELBOOK NI e le kL s o T



ADVERTISING MEDIA | SOCIAL MEDIA v -

THE PERFECT
MATCH WITH
SOCIAL

d smartly
d in the
DEIN LOG!

m sport_bild &
( & hours aga

CONTENT
MEDIA K
MARKE DEIN
DEIN CONTENT Whether logo,
DEINE content or as an
LOGO MARKE extension of the
o ; World Cup shows —
Yamal wére fast bei . DEIN yoﬁ brand is
Bayern gelandEt Sz)rzt_z:zi Ivgtl‘i:c»z»lgsspoRT BILD-Reporter LOGO |nteg rOted lnto

Torsten Rumpf hat Michael Ballack (48) seine

eindeutige Meinung zur Bundesliga, vor allem im... ed |to rl O | posts O n d
a Q ®

: attention-grabbing
Q117a Q12 7 25 X
9s i dos T content. This ensures

tsd. follower* N ; | you reach the

football-enthusiastic

target group — smart,
seamless and always
present.
v ’ .
* Instagram SPORT BILD, Feb. 2026 snﬂild | LSe el i




ADVERTISING MEDIA | SOCIAL MEDIA EXAMPLE CONCEPTS

THIS IS HOW
SOCI

Example concepts:

@ sport_bild @
DFB VIDEO DIARY

Daily spontaneous
insights into the
German national
team from the USA
— exclusive,
close-up and
authentic

<

f) sport_bild @
§ hours ago

ROAD TO WM

We accompany the

countdown to the
2026 World Cup
with exclusive
insights and stories
about the German
national team and
fans across the
country.

Qs Q12 V25

sport_bild & ... me!
lle 14 Kommentare ansehes

gt ortbide
(O Sheiaso

INSIDE SPORT BILD

An exclusive
mini-documentary
accompanies the
SPORT BILD team
during the 2026
World Cup
(behind the scenes)

git porLbid @
[ e

VIRAL KICK

The most
emotional, viral
scenes of the 2026
World Cup,
compiled from the
pest clips on the
het.

All concepts are arranged in consultation with and subject to editorial approval.

gt porLbid o
[

WORLD CUP
ORACLE

Reporters, fans and
celebrities predict
the matches — with
humour, emotion
and sponsorship
potential.

<

/‘> sport_bild @
5 hours ago

DRESS LIKE...

We accompany the
2026 World Cup in a
fashion-conscious
way: the outfits of
our national team
stars are analysed
and reinterpreted
with matching
products.

Qum Quz V25

sport_bild @ ... me!

Alle 14 Kommentare ansehel

=3
GOES ON

< Posts
sport_bild

gl sporbid ©
(%8 Srause

DIE WM SHOWS

The World Cup
shows extended on
Instagram - “Reif
ist live”, “Expert
Show” and “World
Cup News” are
continued on
Instagram.

Sﬂgﬂ | media impact_—
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WERBEMITTEL | PRINT v
==

PRINT POWER
FOR WORLD S

CUP FEVER :

S Whether in the special
””4'03' , issue or in the daily
fgfeﬁsb : reporting — position
| yourself directly in the

environment of the

GRUPPEA GRUPPEB GRUPPEC

(&) DEUTSCHLAND £ SPANIEN ™ SLOWENIEN

¢ scHoTTLAND % KROATIEN 4= oAneMARK .
= UNGARN (I mauen & sereien ﬂOthﬂC” teOml
By Presentings, specidal
EST EURO2024 CITLLL) MENIY orueeer o S

B CERUANY @ rNeT  Pumcer  © rowa advertising formats or @

N EYE R FINAL = NIEDERLANDE ™) SLOWAKEI et . .
REST Z DRAW = ) ® joint

-~ (P FranxreicH [ et (W TscHECHIEN E
— . o< tournaoment-schedule
millioncopiessold & DS S

Ve 2 5 -3 W G poster — everything is

possible. This way you
secure the decisive (ball)
advantage!

perissuve*

fild Bild st WeLT | medicimpact_

*BILD, BamS, Welt, Wams, SPORT BILD & World Cup special issue



CONCLUSION | OVERVIEW

OVERVIEW OF THE ADVERTISING OPPORTUNITIES

Kehren Sie noch mal zu Bayern
zuriick, Herr Alaba?

The World Cup Shows: PRE-ROLL ADS OR PRESENTER BILLBOARD SPORT BILD HOMERUN: WORLD CUP CHANNEL RUN:
Your brand at the centre of PRESENTER CLIPS: Your advertising medium stands Maximum presence in 24 hours! Maximum visibility in the
World Cup reporting! Your appeadrance in moving images! where fans experience emaotions. perfectly coordinated thematic

environment.

-

™ Die Heim-EM

SPORTBILD

sssss

::::::

MARKE CONTENT
{ 4 DEIN DEINE
- LOGO MARKE

{
Spani BiiTrainer
schlagtRegel-
Revolutionvor

Yamal ware fast bei DEIN
Bayern gelandet LOGO

%

X
TORALARM: HOMEBLOCK: SPORT BILD & TRAVELBOOK: STAMMPLATZ SOCIAL MEDIA: PkINT:
The perfect playing field You present the sports Strong duo through ON TOUR: Whether logo, content or shout-out Position yourself directly
for your brand in the news of today and editorial mentions and World Cup power live on  — your brand is integrated in an in the environment of the
fastest football app. tomorrow. teaser placements! site for your brand! attention-grabbing way. national team.

Hild I_I!_!_l! slgl'} WELT | medicimpact_



ELISABETH KAYSER

K
Marketing Managerin Brand Management Sport Digital

R EA D ' I o elisabeth.kayser@aoxelspringer.com
REDEEM YOUR
HEIKO RONNAU
a ,
I c I I Head of Band Partnerships Sport Crossmedia
|

+49 151 528 559 25

heiko.roennau@axelspringer.com

@ Hamburg
impassioned by

medio impact

@ Media Impact GmbH & Co. KG | ZimmerstraBe 50 | 10888 Berlin

@ www.mediaimpact.de
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