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With WELT brand concepts, you can reach WELT's premium readership. Take advantage of our comprehensive 

cross-media communication solutions for an opulent presentation of your products or topics and benefit from 

WELT's joint authorship and full-service offering.
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WELT BRAND CONCEPTS

YOUR PATH TO SUCCESS

We manage the campaign in a 360° campaign 

within WELT and can optionally use additional 

channels from the Media Impact portfolio to 

expand the target group reach! In addition, you 

can use the campaign logo in owned media and 

other media channels.
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WELT BRAND CONCEPTS

WELT-PREMIERE

▪ High-quality and creative presentation of new 

products

▪ Cross-media brand concept in premium format with 

joint authorship by client and WELT

▪ Image enhancement and generation of qualified 

responses

▪ Full-service provision: conception, media planning, 

implementation, and reporting

Would you like to present your new product to a target group with high purchasing 

power? At a WELT premiere, we will stage your product launch in an opulent and 

visually stunning manner within the WELT Group.
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WELT BRAND CONCEPTS

WELT-PREMIERE
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WELT BRAND CONCEPTS

WELT-ERKLÄRT (EXPLAINS)

▪ Presentation of complex topics and products requiring 

explanation in the language of our readers

▪ Infographics, statistics, and background information for 

clear presentation

▪ Cross-media brand concept in premium format with 

joint authorship by the customer and WELT

▪ Creative implementation with the highest journalistic 

quality

▪ Full-service provision: conception, media planning, 

implementation, and reporting

Would you like to present a product or topic that requires explanation to a target 

group with high purchasing power? At WELT Erklärt, we prepare complex topics or 

products for cross-media use in the language of our readership.
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WELT BRAND CONCEPTS

WELT-ERKLÄRT (EXPLAINS)
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WELT BRAND CONCEPTS

WELT-TIPP

▪ Product and price are the focus of communication

▪ Strong positioning within a product segment

▪ Promotional logo and joint logo extend the campaign to 

the point of sale

▪ Full-service provision: concept development, media 

planning, implementation, and reporting

The WELT-TIPP brand concept showcases your product and ensuresa credible product 

recommendation through jointsponsorship with WELT! The tip-like nature of the 

recommendation gives us additional credibility among our readership.
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WELT BRAND CONCEPTS

WELT-TIPP
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WELT BRAND CONCEPTS

ACTION FOR EVERYONE

Campaigns for EVERYONE focus on products or services that inspire the whole of 

Germany. Advertising is cross-media, with a focus on the WELT Group, across all 

relevant channels in the Media Impact Portfolio.

▪ Greater integration of branding components possible

▪ Multiple products or product ranges can be displayed

▪ Microsite on WELT.de and advertising material over 

the 4-week campaign period

▪ Campaign logo and joint logo extend the campaign to 

the point of sale

Subject to approval by the editorial board
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WELT BRAND CONCEPTS

BETTER FUTURE BRAND CONCEPT

The Better Future brand concept is the new brand concept from WELT AM 

SONNTAG and, in addition to the event, offers a cross-media campaign approach 

to communicate highly relevant topics such as sustainability and female 

leadership in a way that attracts attention and has a wide reach – independently 

of the Better Future event.
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WELT BRAND CONCEPTS

BETTER FUTURE BRAND CONCEPT
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Media Impact GmbH & Co. KG | Zimmerstraße 50 | 10888 Berlin

www.mediaimpact.de

13

YOUR 

CONTACT 

PERSONS
SVEN ERNST

CREATIVE DIRECTOR | HEAD OF AXEL SPRINGER BRAND STUDIOS

sven.ernst@axelspringer.com

+ 49 151 15 84 22 246

CHRISTOPH SCHMIDT

SENIOR BRAND MANAGER | HEAD OF BILD AND WELT BRAND CONCEPTS

+ 49 151 18 89 37 64

christoph.schmidt@axelspringer.com
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