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ABOUT TRAVELBOOK

TRAVELBOOK IN A NUTSHELL

GERMANY'S LARGEST ONLINE TRAVEL MAGAZINE

- TRAVELBOOKis the unique combination of travel
magazine, digital travel guide and service &
offer portal

-  TRAVELBOOK:is international and captivates
with breathtaking imagery and appealing
designs.

-  TRAVELBOOKOoffers inspiration for travel dreams
and conveys pure joie de vivre

ie 10 giinstigsten Skigebiete in Europa

- TRAVELBOOKdiscovers the world every day! \aiadis

5,16 Mio. visits* 179.000 Follower
180.000 Likes

*IVW November 2023

**November 2023 TRAVELBOOK | mediaimpact_
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ABOUT TRAVELBOOK

THE TRAVELBOOK USERS

TRENDSETTER FOLLOWER EXPERTS

VANESSA. 25 JAN, 35 & LENA, 31 CHRISTIAN, 42

"| travel a lot for business and pleasure,
mainly by plane. To feel at home when
I'm on the road, | prefer highguality

"When | travel, | try to see as muchas  "We are interested in trips where young and
possible on a small budget. | focus on old can experience a lot. Family and friends

sustainability and love to share my are our top priority. We also like to get tips v S _
backpacker travel tips on social media  and inspiration from them in the rurup to a ~ Otels- Quality anc _ser'\"nce elie iy oo
platforms!" trip." priorities!

Source: agof daily digital facts; basis: digital WNK 16+ years, single month December 2022 *(technical)
Abitur, technical or university degree; best for planning 2023 IIl; basis: population; NpM

53 % 2349 years old

@ 47 % high level of education *

[—)

— 67 Y%employed

@7 56 %omen

55 %net houshold income .
3,000

inl

TRAVELBOOK users travel in
different ways - from package
tours with the family to flexible

city breaks

®
=

information interest in short
trips and longer vacations
(index value 127.120)

Q Very strong product
=4

TRAVELBOOK | medicimpact_—



ABOUT TRAVELBOOK

OUR RUBRICS & TOPICS

TRAVELBOOK

| media impact._
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TRAVELBOOK TARGET GROUP

TOP AFFINITIES

TRAVELS IN THE LAST 12
MONTHS

4 and more short trips of 5 -6
days: Affinity index: 222

More than 12 business trips with
an overnight stay in a hotel:
Affinity index: 166

3 or more longer vacation trips:
Affinity index: 219

PLANNED TYPE OF TRAVEL IN
THE NEXT 12 MONTHS

A Sports, fitness vacation: Affinity
index: 262

A Wellness vacation: Affinity index:
206

A Bathing, beach vacation: Affinity
index: 236

Source: b4p 2022; Basis: population; NpM / *at least once a month

0
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Qoono

TRANSFER PRIVATE FREQUENCY

o o Do

OF USE

Airplane: Affinity index: 778
Train: Affinity index: 235
Long -distance bus: Affinity
index: 423

o

FREE TIME

Visit to amusement park/ leisure
center: Affinity index: 325
Camping: Affinity index: 338
Use of wellness offers: Affinity
index: 220

TRAVELBOOK | medicimpact_. ¢



DAY FIXED PLACEMENT




DAILY FIXEDPLACEMENT| HOMERUN

HIGH-QUALITY STAGING ON THE HOME

Spectacular and high quality: The Homerun
guarantees a first  -class appearance and maximum
branding!

In addition to a fixed homepage placement, you also
receive a first contact placement (first page view on
the entire website apart from the homepage) and
thus reach every user on the entire special interest
portal.

And best of all: a whole page just for your brand.

Homerun Day 150.000 Als 1 Day Y-S 3 T ] 51 Z8 1

Homerun Week 900.000 Als 1 Week AKd) gpt v CAKY Lt L

[Discover suitable advertising material k]

1) Incl. First Contact, Sat. & Sun.= 1 day | Exclusivity on the homepage except CMS areas, e.g.
Hometeaser and Taboola

2) The stationary Big Stage advertising material is displayed on the homepage. ROS the fallback .
advertising material is displayed. Additional editorial approval required TRAVELBOOK | mediaimpact_



DAILY FIXEDPLACEMENT| A-TEASER

ATTENTION - GRABBING AND CONTENT -
ORIENTED

Placement on the most attention -grabbing
editorial space on the homepage is ideal for

product or collection highlights.

The link is either to the partner website partner

website or to a specific landing page.

A-Teaser 50.000 Als 1 Tag Al ¢t v

1) Saturday and Sunday count together as one day

2)  Plus preparation costs (not SR -and AR-Uii i PuUOs €11t TRAVELBOOK | mediaimpact_ 9



