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OVERVIEW OF COMPUTERBILD.DE

COMPUTERBILD.DE - REACHANDT

(Qo% 8.61 Million Users d 66% male
)

SIE 19.51 Million Views m 57% aged
between

20-49
0 =

35.30 Million Pl's 55% income

> 3.000 €

Quelle: 1) best for planning 2023 I; Basis: Grundgesamtheit (70,08 Mio.), NoM 2) IVW November 2023

THE EXPERT IN TERMS OF

EDITORIAL POWER ON THE Hi
As a trustworthy and strong rand, COMPUTER BILD
confidently gives clear recommendations and
assessments of technology trends, showing how
technology brings fun and joy to life, making it easier.

RELEVANT ENVIRONMENT:

Topics related to computers, smartphones, smart
home, PC and console games, audio, video, TV, and
photography provide the perfect environment for
your brand.
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DIGITAL USER TEST TOGETHER WITH COMPUTER BILD

THE CONCEPT

The partner enables computerbild.de users to put
their innovative products through their paces.
Users apply via an exclusive and joint action on
the website. The editorial team supports,
accompanies, and organises the test:

- Call for participation

- Selection and notification of participants

- Accompanying the test

- Evaluation & publication of testimonials

Computer reremceeen  sesrewsen
[

Produkttester gesucht: Testen Sie das
Microsoft Surface Pro 8
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DIGITAL USER TEST TOGETHER WITH COMPUTER BILD

THE PROCEDURE

On computerbild.de call for a joint product
test. The users selected afterwards evaluate
the performance of the product and
document their experiences.

The testers send the test report to the editors
In a follow-up report, the editorial team takes
up the user feedback.

The product remains with the testers as a
thank you.

The content, type and scope are the
responsibility of the editorial team and are o
free, editorial service. This depends on the
relevance as well as the respective added
value for the users,.

COﬁputer TESTSARATGEBER  GESTENLSTEN  DOWNLOADS  AKTIONEN  AwcEsotE QU

Das Fazit: Microsoft Surface Pro 8 im
Lesertest

PRODUKT-

Voll flexibel und ein guter Allrounder im Biiro und Alltag: Das
sagt Microsoft iiber sein neues Surface Pro 8. Ob das stimmt,
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DIGITAL USER TEST TOGETHER WITH COMPUTER BILD
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THE RECOMMENDATION MARKETING P

Reader testers increase the credibility of the test Coffputer
statements. Accompanying the editorial reader LESER-
campaign, the partner has the option of placing TEST
exclusive campaign pages (e.g. product stories) e
and online media bearing the joint campaign logo
including the COMPUTER BILD logo.

The measures offer the partner the opportunity to
use the promotion for their own brand
communication.

The editorial team grants permission to use all co-

Computer

branded logo material. i versen, Mo LESER-
The content, type and scope are the responsibility DR ‘ TEST

of the editorial team and are a free, editorial oy
service. This depends on the relevance as well as

the respective added value for the users.
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DIGITAL USER TEST TOGETHER WITH COMPUTER BILD

THE OVERVIEW

Computer

LESER-
TEST

Microsoft Surface Pro 9

Call > Readers Product—Test> Review >

Test Logo >

advertising support by the advertiser

Editorial call A test Reporting with
and selection of accompanied by selected comments
testers the editors from the testers

The content, type, and scope are the responsibility of the editorial team and constitute a free, editorial
service. This depends on the relevance as well as the respective added value for the users.

Recommendation
marketing: Use the Logo
for your own product
communication
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