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Challenge

A tourism association wants to push travel destinations

to potential tourists before the start of the vacation

season.

Our Solution

With our ROP campaign, supplemented by targeting on

travel environments and an animated banner, we

targeted the right audience and achieved very good

performance values.

Impressions

442k

Duration

03.06.2021 – 15.06.2021

Format

Dynamic Skyscraper + Mobile Interscroller

CTR

12,6 %

CTR Uplift

Uplift +1357% gegenüber Peers1
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Is a multi-talent and brings several advantages:

• Pick up users with the right mindset in the right

environment in real time

• Use both consent and non-consent environments in

equal measure

• Brand suitability: exclude topics that are not desired

• German market standard for IAB categories through

classifier

Formate: freely selectable

Gross CPM: 10€1 surcharge on your volume booking

AT THE RIGHT TIME –

IN THE RIGHT ENVIRONMENT!

+70% Uplift

CTR 

against Peers2
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