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WELT AM SONNTAG COPY TEST

THE ISSUE UNDER STUDY
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WELT AM SONNTAG COPYTEST

GREAT APPRECIATION OF THE READERSHIP

A

@ readership: 7 years

s \
Long-term loyalty

4

\

@ reading time: 52 minutes

~ \>
Great attention

e

\

Intensive use
@ frequency of use:
4.2 times

4
Y
e

4
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4 Source: Copy Test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253,

/ \
Positive Perception

| simply like WELT AM
SONNTAG (97%).

4 5
Image
WELT AM SONNTAG has

A 4

everything that makes a good

newspaper of today (91%).
A /

\
Advertising perception

Advertising in WELT AM
SONNTAG is credible (82%).

\ 4
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READING BEHAVIOR
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READING TIME & FREQUENCY OF USE

CONTENT ENJOYS GREAT ATTENTION

WELT AM SONNTAG
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@ frequency of
USe ;
4.2 times

Klimastiftung: Schwesig durch
~. |ncue Erkenntnisse unter Druck

@ reading time:

52 minutes

Sunday edition
Front page
@ reading time: 14 minutes

§) Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253.Questions: And how long did you read the front page of this issue? Again, if you picked up the WeEeLT AM SONNTAG ‘ medidg imPGCt

front page more than once, please add up all the times; How long did you read this issue in total? If you have picked up the WELT AM SONNTAG several times, please add up all the times;
How often have you picked up this issue of the WELT AM SONNTAG to browse or read it? If you don't know exactly, please estimate.



READING INTENSITY

WELT AM SONNTAG IS READ INTENSIVELY

How many pages do you estimate you have opened from this issue of WELT AM SONNTAG to look at or
read something there?

All, almost all sides >l |
] ° 0% Read at least 3/4 of
hissue™:
42% 69% -
3/4 of all pages 439
24%
Half of all pages 549,
5%
1/4 of all pages 5%
1%
Only a few pages 19
WAMS readers, total WAMS readers, decision maker*

4 Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253, decision-makers n= 128.Question: How many pages of WELT AM SONNTAG do you estimate WeEeLT AM SONNTAG ‘ al=Yelle imPGCt

you have opened to look at or read?* Decision-makers = freelancers, self-employed, executives/officials.



WELT AM SONNTAG COPY TEST

PRINT EDITION REMAINS ACCESS ROUTE NO. 1

And do you read the WELT AM SONNTAG issue in print or digitally, for example as an ePaper via an
app?

68%

0)

Of these, 60% go fhg /OWOéE?eErS. tu >C

out and buy the © A tion
Issue themselves PP

19%
12%
As printed edition As ePaper Both as printed edition and ePaper
8 Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253.Questions: And do you read the print edition of WELT AM SONNTAG or digitally, €.g., as an WeEeLT AM SONNTAG ‘ l=Yelle impact —

ePaper via an app?; Where do you usually get the print edition of WELT AM SONNTAG that you read?; And how do you get access to the ePaper edition of WELT AM SONNTAG? Is that via ...



LOYALTY

WELT AM SONNTAG HAS A LOYAL READERSHIP

How many years have you been reading WELT AM SONNTAG?

19%
more than 10 years
y 15%
20%
0-10 years
y 17%
17% | [ years
4-0 years 19% @ readership:
] 3 years
13%
2-3 years
y 13%
16%
1-2 years
y 18%
16%
less than 1 year
y 18%
WAMS readers, total WAMS readers, decision makers®
9  Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253, decision-makers n= 128.Question: How many years have you been reading WELT AM WeEeLT AM SONNTAG ‘ media imPGCt

SONNTAG? * Decision-makers = freelancers, self-employed, executives/civil servants.



WELT AM SONNTAG COPY TEST

WELT AM SONNTAG READERS ARE VERY SATISFIED

97% of readers The content of WELT AM SONNTAG 93%
T like the current s to the point. 90%
WeEeLT AM SONN WELT AM |
- SONNTAG 0
: '- overall. The articles are clearly arranged. 533;
| 8 ....‘ - i OAS LETZTRST - 5
Mesegff;ﬂwgfoi g The articles are informative. K"
. 91%
. | Klimastiftung: Schwesig durch |7
——= | neuce Erkenntnisse unter Druck | oo 7
Good weighting of text, images and 92%
graphics. 91%
...... A
The choice of topics Is diverse Il
91%
The contents of WELT AM 93%
SONNTAG are up to date 049%,
WAMS readers, total WAMS readers, decision-makers®

Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253, decision-makers n= 128.Questions: Taken all in all, how did you like this issue : -
10 of WELT AM SONNTAG overall? Top 2: very good/good. / Now we will show you a number of aspects concerning the design of WELT AM SONNTAG. How much do you WeEeLT AM SONNTAG ‘ medid |mp00t

agree with the following statements? Representation Top2: Agree completely/ Agree mostly.* Decision-makers = freelancers, self-employed, executives/civil servants.



READING PLEASURE

READERS ENJOY THEIR TIME WITH WELT AM SONNTAG

With WELT AM SONNTAG ...

. 2%
| can prepare myself mentally for the coming week 789
(0]
. . . %
| have the feeling to learn exclusive stories and backgrounds 889
(0]
. e 8T%
| have enough time to devote myself fully to the output 839
(0]
y . . %
immerse myself in a world of news and entertainment 36%
0]
| am flexible about when | read the WELT AMSONNTAGat [0 88%
the weekend. 88%
- . . T 90%
enjoy the time | spend with the WELT AM SONNTAG 879
(0]
. WAMS readers, total WAMS readers, decision makers*
11 Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253, decision-makers: n= 128.Question: Here you can see statements that other WeELT AM SONNTAG ‘ media imPGCt —

people have used to describe how they read WELT AM SONNTAG. For each statement, please tell me whether it applies to you personally. When | read the WELT AM
SONNTAG... Representation Top2: Strongly agree/ Strongly agree.” Decision-makers = freelancers, self-employed, executives/civil servants.



IMAGE
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IMAGE |

HIGH APPRECIATION FOR THE WELT AM SONNTAG

WELT AM SONNTAG ...

has a good mix of topics.

95%
. . 9%
IS currently being reported.
89%
- P 91%
Is written clearly and understandably.
91%
" | 9%
IS simply sympathetic to me.
89%
L -
IS credible and serious.
85%
. WAMS readers, total WAMS readers, decison maker*
13 Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253, decision-makers: n= 128.Question: Now it's back to WELT AM SONNTAG in general. For WeLT AM SONNTAG ‘ med [® imPGCt —

each of these statements, please tell me whether you agree with it.Representation Top2: Fully agree/ Strongly agree.* Decision-makers = freelancers, self-employed, executives/officials.



IMAGE |l

HIGH QUALITY AND COMPLEXITY

WELT AM SONNTAG ...

— 92%

provides highly condensed information and debates. 809
0]
. e 91%
takes a clear stand on daily and weekly events. 90%
0]
. . I G0 %
presents topics clearly through texts, images and graphics. 899
0]
o -
stands for editorial quality. 85§/9 e
0
. . . I 89%
iInforms comprehensively, brings many aspects and backgrounds. 859
0]
. . . P 86¢
Is politically balanced and non-partisan. 8156/0
0]
. WAMS readers, total WAMS readers, decision makers*
14 Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253, decision-makers: n= 128.Question: Now it's back to WELT AM SONNTAG in general. For WeLT AM SONNTAG ‘ medid imPGCt —

each of these statements, please tell me whether you agree with it.Representation Top2: Fully agree/ Strongly agree.* Decision-makers = freelancers, self-employed, executives/officials.



IMAGE [l

WELT AM SONNTAG IS PART OF EVERYDAY LIFE

WELT AM SONNTAG ...

—91%

has everything that makes a good newspaper of today. 809,
0]
. 1 89%%
IS @ modern newspaper.
Pap 89%
. . . B R
occupies a fixed place in my schedule. 825"3//0
0]
’ . . . 8%
elps me to orient myself in troubled times. 849,
0]
. 8%
stands for exclusive content.
85%
provides so much reading material and pleasure that it can be read [ 86%
over several days. 85%
. WAMS readers, total WAMS readers, decision makers*
15 Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253, decision-makers: n= 128.Question: Now it's back to WELT AM SONNTAG in general. For WeLT AM SONNTAG ‘ medid imPGCt —

each of these statements, please tell me whether you agree with it.Representation Top2: Fully agree/ Strongly agree.* Decision-makers = freelancers, self-employed, executives/officials.



ADVERTISING AWARENESS
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ADVERTISING AWARENESS

ADVERTISING INSPIRES WELT AM SONNTAG READERS

Advertising in WELT AM SONNTAG ...
e 82%

IS credible .
simply belongs to it _ 78%042
fits well with WELT AM SONNTAG " 77%‘7@)
e e 76708%
are many interesting offers _ 72%/:/0
s stimulating _ 772%2/0
has inspired me to try something new _ 6230%

. WAMS readers, total WAMS readers, decision makers*

17 Source: Copy test for WELT AM SONNTAG March 2023. Basis: WAMS readers, total n = 253, decision-makers: n= 128.Question: | would now like to know from you how WeEeLT AM SONNTAG ‘ media |mPGCt —
you rate advertising in WELT AM SONNTAG in general. Advertising in WELT AM SONNTAG ...Representation Top2: Fully agree/ Strongly agree.” Decision-makers =

freelancers, self-employed, executives/officials.



READER STRUCTURE
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READER STRUCTURE

PREDOMINANTLY MALE, 30-49 YEARS OLD & EDUCATED

Gender Age Education

O Elementary school

Secondary school without high
school diploma
B High school diploma

@ 14-29 years

B male Ofemale

30-49 years
B 50 years or older | Studies
19  Source: Copy test for WELT AM SONNTAG March 2023, basis: WAMS readers, total n = 253.Questions: Finally, a few questions about yourself. You are ...?; How old are you?; What WeEeLT AM SONNTAG ‘ medid impact -

school did you last attend, what school-leaving qualification do you have?



HIGH NET INCOME

Monthly household net income

READER STRUCTURE

Occupation

Never been employed | 7%
Not specified 4% -
) Other workers | 7%
4000 and more 549 Skilled Worker,.._.- 6%
! Other officials | 4%
3.000 toEuunrccj)er 4.000 259, Civil servants: higher..| 3%
Otheremployees | 126%
2.000 to under 3.000 50 i
Furo 0 Senioremployees | 34%
Liberal professions | 4%
up to under 2.000 Euro 22% [
Independent | 10%
. WAMS readers, total
20 Source: Copy test for WELT AM SONNTAG March 2023, basis: WAMS readers, total n = 253. Questions: If you add it all up: What is then approximately the monthly NET income that you ‘ mediO impact_

all have together here in the household after deduction of taxes and social security? Which group on this list applies?; What is your current occupation or what was your last occupation?



Population:

Sample:

Data collection:

Concept:

Implementation:

Quotation:

21

WELT AM SONNTAG COPY TEST

INVESTIGATION PROFILE

Readers (WLK) of WELT AM SONNTAG of 11.03.2023 or 12. 03.

2023 aged 14 to 69 years

n = 253 respondent

Online interviews

Axel Springer Market research, Berlin

Gapfish, Berlin

According to ma 2023 Press |, by gender & age

WeLT AM SONNTAG [Riaalctellof] 1.1,
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