


JOURNALISTIC CREDIBILITY + HIGH INTERACTIVITY= WIN]!

SOCIAL MEDIA ADVERTISING
WORKS BECAUSE...

.1t stays in the user's
memory for a long timel

.. YOUr brand awareness is
raised. ‘ ~ #
emotions are aenerated # I .1t creates trust with the
0 | ' B user.

.. it reaches a large number of
users at the same time!

.Interactions with your users are

’ ,‘ # < N enabled!

..it can be played out to specific ) 4 ' e .lead generation can be made

target groups! possible!
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THE RIGHT PLATFORM FOR EVERY TARGET GROUP

YOU REACH THESE TARGET
GROUPS TOGETHER WITH US

Age

50+ years
Decision-
Broad maker
audience
Inspiration 35 years
Trend &
(’) Reach in Professionals &
(ilelglelel=1gS
female ulell=

18 years
Young

Generation

Statista: amount of users of social media platforms based on age groups in Germany in 2022 i -
3 Hootsuite: The Global State of Digital 2022 m ed | O I m pGCt



THE SOCIAL MEDIA BUNDLES

FOLLOW US INTO THE SOCIAL
MEDIA WORLD!

You would like to have your message spreaded on several
social media platforms with a topical fit? With a joint
sendership of our trustworthy media brands and you??
Alright then - the Social Media Bundles are just the right
fiti!

You can choose either one of our topic bundles or pick your
desired social media platforms individually.

The choice which of our media brands you want to publish
the social post with, is in your hands!’

The cherry on the cake: We guarantee ad impressions that
we display via the social media platforms included in the
pbundle.

4 1 not all of our media brands are available on all social platforms. For further informations, take a look at slide 7 med 10 impqct —
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o . .
540 Decision makers

o
THE SOCIAL MEDIA BUNDLES In

THAT'S HOW OUR SOCIAL
PACKAGES WORK!

Examplary visualization based on
the decision makers bundle

WELT & ©@welt
Wenn Maschinen miteinander sprechen,

dann Uber das sehr gute Netz von 02

Our best journalists and crossmedia- Bl mpry— In
strategists from the Axel Springer e

Brand Studios create a suitable post

for your advertising message Sl el el
together with our experienced social '
media experts in the campaign
management.

Vor Baubeginn der Hochmoselbriicke gab es den
Verdacht, ,dass der Hang langsam Richtung
Mosel kriecht! Warum Deutschlands ..more

Glotzl: Diese Briicke ist supersmart

In den Otztaler Alpen, auf der Zugspitze oder im

B Promoted
WELT @ mit 02 Business
Deutschland.

In den Otztaler Alpen, auf der Zugspitze oder im g%
Moseltal — ein Bauwerk in extremen Lagen zu
setzen, kann gefahrlich ... Mehr anzeigen

Glotzl x 02 Te many: loT macht

Bauwerke smarter
l welt.de

Choose the bundle and media brands'
you like for your campaign!

A & Like & Comment > Share

welt.de
Vernetzte Sensoren sichern Mehr dazu
Superbauwerke

Vernetzte Sensoren sichern Mehr dazu
Superbauwerke

n = . — N Tei
18] Gefallt mir (wl Kommentar  ~> Teilen

We create the social .. and publish them on the platforms
posts for you.. included in the bundle together with you!

5 1 not all of our media brands are available on all social platforms. For further informations, take a look at slide 7 med 10 impact



OUR SOCIAL MEDIA BUNDLES

THE RIGHT PLATFORM FOR

EVERY GOAL
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BOOK YOUR SOCIAL MEDIA BUNDLE!

OUR BUNDLE PACKAGES'

L2 M S

Duration of the
campaign 2-4

weeks (per post 2,000,000 Als 1,000,000 Als 500,000 Als
approximately 3- 60,000€3 32,000€3 18,000€3
5 dGYS/ 6 Sponsored Posts 4 Sponsored Posts 4 Sponsored Posts
optimization via
A/B testing)

Choose one of the shown bundles - the
guaranteed ad impressions are displayed as
a whole via the platforms included in the
bundle.

1 Up to two objects can be selected per bundle! Twitter only available on WELT, CoBIl, Musikexpress and Rolling Stone; LinkedIn only available on WELT; Pinterest only available on Iconist, WELT and
media impact

7 the Books; Business Insider not available on any social platform

2 All In Bundle only available for the package L
3 plus creation costs: 1-4 social platforms = 800 € | from 5 platforms up = 1,200 € (not discountable)



WE LOOK FORWARD TO THE EXCHANGE WITH YOU !

DIGITAL SALES

GENERAL DIRECTOR
DIGITAL SALES
BENEDIKT FAERBER

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 64 17 30 34
benedikt.faerber@axelspringer.com

DIRECTOR DIGITAL SALES WEST
SVEN HEINTGES

Media Impact GmbH & Co.KG
Schwanenmarkt 21
40213 Dusseldorf

Tel.: +49 (0) 151 58451106
sven.heintges@axelspringer.com

MITTE/SUDWEST

@ DIRECTOR DIGITAL SALES
PHILIPP MATSCHOSS
Media Impact GmbH & Co.KG
Gerbermuhilstralie 9
60594 Frankfurt/Main
Tel.: +49 (0) 151 44619898
philipp.matschoss@axelspringer.com

©

©

DIRECTOR DIGITAL SALES
SUD & SPORT
DANIEL MAUBACH

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 Munchen

Tel.: +49 (0) 151 12446577
daniel.maubach@axelspringer.com

DIRECTOR DIGITAL SALES
NORD/OST
EMILY MIERENDORFF

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 44047127
emily.mierendorff@axelspringer.com

DIRECTOR PROGRAMMATIC
BUSINESS
ALEXANDER WIEGHARD

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 160 90455837
alexander.wieghard@axelspringer.com

CROSSMEDIA SALES

@ GENERAL DIRECTOR

CROSSMEDIA SALES
MATTHIAS SCHONWANDT

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 2913 8888
matthias.schoenwandt@axelspringer.com

MOBILITY
CHRISTOPH SCHULZE

@ DIRECTOR AUTOMOTIVE &

Media Impact GmbH & Co.KG
Schwanenmarkt 21

40213 Dusseldorf

Tel.: +49 (0) 151 161 570 04
christoph.schulze@axelspringer.com

@ DIRECTOR CONSUMER GOODS

KNUT G. MULLER

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 MUnchen

Tel.: +49 (0) 151 161 570 08
knut.mueller@axelspringer.com

@ DIRECTOR FINANCE,

TOURISM & SERVICES
MARCUS BRENDEL

Media Impact GmbH & Co.KG
Schwanenmarkt 21

40213 Dusseldorf

Tel.: +49 (0) 160 987 724 94
marcus.brendel@axelspringer.com

©

©

©

LEITER BUSINESS UNIT HEALTHCARE
ELMAR TENTESCH

Media Impact GmbH & Co.KG
MUnchener StraRe 101/09

85737 Ismaning

Tel.: +49 (0) 172 77591 27
elmar.tentesch@axelspringer.com

HEAD OF LUXURY & LIFESTYLE
CHRISTINE MALECKI

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 Munchen

Tel.: +49 (0) 151 440 478 34
christine.malecki@axelspringer.com

DIRECTOR RETAIL
BIRGIT SANTORO

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 528 500 43
birgit.santoro@axelspringer.com

DIRECTOR TELECOMMUNICATIONS
& ELECTRONICS
INGO KOLBL

Media Impact GmbH & Co.KG
Gerbermuhistral’e 9

60594 Frankfurt/Main

Tel.: +49 (0) 151 161 570 05
ingo.koelbl@axelspringer.com

INTERNATIONAL SALES

©

BENEDIKT FAERBER

Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 64 17 30 34
benedikt.faerber@axelspringer.com

UK/US/FRANCE
MIRIAM ZAND

Media Impact GmbH & Co.KG
10 Linen Court

2nd Floor

East Road

London N1 6AD, United Kingdom
Tel.: +44 (0) 7786 628 669
miriamzand@axelspringer.co.uk

ITALY
LAURA FERRI

Axel Springer Media ltalia S.r.l.
Via Leopardi No 21

IT-20123 Milan

Tel.: +39 (0) 243 98 18 65
ferri@axelspringer.it

BENELUX
ANITA RODWELL

MediaWire International
BEISEERX!

NL-1261 BB Blaricum
Tel.: +31 (0)651 480108
rodwell@mediawire.nl

Mmedia impact
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