


OVERVIEW

THE BOOK FAMILY

STYLEBOOK TRAVELBOOK TECHBOOK FITBOOK +~HOMEBOOK |[FETEOOK
One of the Germany'‘s The portal for One of the The largest The new online

leading online biggest online | an innovative leading online online magazine for

magazines for travel digital lifestyle magazines in magazine on all petowners

women HETEVAR]E health and house and and pet
fithess gardening enthusiasts

1.75 mill. UUs 2.92 mill. UUs 2.73 mill. UUs 2.31 mill. UUs 2.207 mill. UUs 2.84 mill. Pls
3.09 mill. visits 4.99 mill. visits 4.58 mill. visits 4 .14 mill. visits 3.81 mill. visits 2.06 mill. visits

2 Source: AGOF daily digital facts, Basis: digital WNK 16+ years old (61.14 mill.); single month December 2022 and VW February 2023 _ ‘ medig Impact



PETBOOK
IN A NUTSHELL

THE NEW LIFESTYLE PORTAL FOR ALL ANIMAL OWNERS AND
ANIMAL LOVERS:

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

« *\ \\ % Haustiere sind als man denkt
e e Bl

— Interesting facts and advice for everyone who loves and/or keeps
animals

— PETBOOK wants to understand the behavior and needs of pets

and farm animals, explain them in a way that everyone can - o
understand and offer their owners orientation and advice in 206 ml" Visits
everyday life 2.84 mill. Page Impressions*
— High-quality and credible service journalism with a lifestyle
approach
— Reports, expert interviews and tips, studies, tutorials and life f
hacks
— Special focus on animal health, healthy and sustainable nutrition, 381,153 Follower**
care and keeping of animals 252,810 organic reach/ month**

2,1 16 profile visits/ month™*

3 * VW February 2023 _ ‘ media impact
** Facebook analysis (March 2023)



JULIA, 29 & THEO, 32

...live in Berlin. They have just fulfilled
their dream of having a pet together and
are now wholeheartedly shaping their
lives with their new companion. In the
process, they are always looking online
for helpful tips and new products.

PERSONAS

LOUISA, 36

...lives alone with her cat Mimi in Leipzig,
but also likes to leave her with her friends
when she goes out. Mimi has her own
Instagram channel where Louisa shares
her cat's life and her latest discoveries.

...and her family live in Erding near
Munich. She has two older children and
owns several animals. As she grew up
with animals and she is considered an
expert among her circle of friends, which
IS why she is often asked for advice.

BBETBOOKI | - - mpact



OUR CATEGORIES & ANIMAL WORLDS

AANIMALS ANIMALS

AQUARIUMs
TERRARIUM

ANIMALS

BPETBOOKY | ccicimpact
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TRBALPPE LGN

EDITORIAL TOPIC PLAN

JANUARY
FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

The outlined year-round schedule of topics serves as a source of inspiration and rough orientation. We will gladly design an individual themed special based on your
suggestion together with the PETBOOK editorial team.

Dog food ingredients - tips, supplements, superfoods, origin of the meat.
Pet sustainability - DIYs, upcycling, food scraps as pet food.

Feeding puppies & small dogs - Tips, food, quantities, mistakes Coat care - tips and products for
combing, brushing, washing.

Animal welfare - measures, laws, donations, organizations
Working dogs - breeds, training, use, reportage
Heat Special - What to do when it gets hot outside? Tips on how pets can well withstand the heat.

Pet on vacation - destinations, care, travel with dog, dog in hotel, vaccination certificate and more

Small animal poultry special, the underdogs of pets
(chickens, pigeons, rabbits, hamsters and guinea pigs).

Horses - everything about keeping, care and acquisition

Pet cold - prevention, treatment, nutrition

Support wildlife - provide food and shelter, also support strays.

Exotic and parrot birds - species, keeping and care of parrots, parakeets and terrarium inhabitants.

BBETBOOKI | - - mpact
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ADVERTISING FORMATS WITH THE BOOKS

STYLEBOOK

FASHION BEAUTY STARS ROYALS BODY LOVE LIVING NEWS

Q

BEAUTY

Kann zu viel Pflege zum Problem werden und was hilft bei BesenreiRern? Wie werde ich listige
Pigmentflecken oder unschonen Pickelmale los? Und welcher Lidschatten passt zu meiner
Augenfarbe? STYLEBOOK hat alle Infos rund um das Thema Beauty, spricht mit Experten und kennt
die Trends im Schénheits.Segment.

il 11°PS UND TRICKS | PrLEGE UND MAKEUP | KORPERPFLEGE | HAARE | BEAUTY-8AG |
| BEAUTY.OPs |

BEAUTY - AKTUELLE ARTIKEL

A

FITBOOK

NEWS FITNESS HEALTH FOOD HOWTO MIND&BODY Q

Home-Workout im Tabata-Style mit

nda Brandao

8 *Further formats possible on demand.

OMEBOOK

GARDENING ROOMS INSPIRATION HOWTO PROJECTS NEWS Q

KEIN SCHLAF
6 Fehler, die Sie beim Einrichten des
Schlafzimmers vermeiden sollten

TRAVELBOOK

NEWS  ZIELE  WELTSPEISEN  FLIEGEN SERVICE ATTRAKTIONEN QUIZ  DEUTSCHLAND Q MOBILE  ENTERTAINMENT  INTELLIGENTHOME PC+MAC SOCIAL LIFESTYLE NEWS Q

9 spektakuléare Pools in aller Welt

Die spannendsten Gaming-Highlights
far 2021

Von

STYLEBOOK

FASHION BEAUTY STARS ROYALS BODY LOVE LIVING NEWS Q

— TRAVELBOOK

Alleskﬁnner! Die7besten Beauty-Tricks NEWS  ZIELE  WELTSPEISEN  FLIEGEN SERVICE  ATTRAKTIONEN QUIZ  DEUTSCHLAND
mit Babypude

a

tapalice Castle - ein Mann wollte sich
sein eigenes Schloss bauen

media impact



ADVERTISING FORMATS WITH THE BOOKS

PREVIEW

MOBILE  ENTERTAINMENT  INTELLIGENT HOME PC+MAC SOCIAL LIFESTYLE NEWS Q

FITBOOK

NEWS FITNESS HEALTH FOOD HOWTO MIND&BODY Q

nzal

Risiken bei AliExpress-
Bestellung - Bezahlung,

Versand, Zoll —
n_J

4

Die optii’nale Anzahl an Atemziigen
pro Minute fiir unsere Gesundheit

| - 1

MOBILE  ENTERTAINMENT  INTELLIGENT HOME PC+MAC SOCIAL LIFESTYLE NEWS Q

VIDEO

Risiken bei AliExpress-
Bestellung - Bezahlung,

Versand, Zoll\“

9 *Further formats possible on demand.

media impact



ADVERTISING FORMATS WITH THE BOOKS

7sHOMEBOOK»=»m=omx [ =

PRACHTSTAUDE BREITET SICH AUS

Die Kermesbeere kann zum
Problem im Garten werden

Die Asiatische und die Amerikanische
Kermesbeere sind beliebte Zierpflanzen in
heimischen Garten, breiten sich aber mehr und
mehr auch ungewollt in Deutschland aus Foto:

Getty Images

Von Christian Glass | 19. Oktober 2021, 15:07

10  *Further formats possible on demand.

STYLEBOOK

Passend zur dunklen Jahreszeit tragen wir jetzt
auch wieder dunkelgraue Jeans Fo

ders in Kombination zu Schwarz macht
die dunkle Jeans eine gute Figur, so wirkt der

dunkle Look nicht g

reht der Trend-

vartner und

zur dunkelgrauen Denim-Hose.

Die Kasuare zahlen zu den zahlreichen
gefahrlichen Bewohnern am Cape Tribulation Foto:

dpa Picture Alliance

Stechende Baume

Doch die skurrilste Gefahr am Cape Tribulation
haben wir uns fir den Schluss aufgehoben:

Baume. Ja, Sie haben richtig gelesen, Baume.

FITBOOK ]

Lyt

GUT FUR DIE VENEN
4 Ubungen, die Dauersitzer unbedingt
machen sollten

M
4
PRADIKAT , NATIV EXTRA”

Welche Olivenodle

\/ uberzeugen bei ,Stiftung

B Warentest"?

media impact



ADVERTISING FORMATS WITH THE BOOKS

~HOMEBOOK STYLEBOOK

einen Flug: 4. Dezember von Lissabon nach Berlin -

fur jeweils rund 20 Euro plus Gepack, insges

kommen wir zu zweit bei diesem Flug auf knapp 110

Unter der Dusche kammen

schon gewusst, dass das richtige Lufttr - STYLEBOOK

Euro. Ich glaube, ich bin noch nie so ganstig ge

"sHOMEBOOK

und finde es in diesem Moment so praktisch wie

Stimmen das Fensterblatt, den meisten unter Kamm lasst sich die Haarspulung besonders

dem Namen Monstera bekannt. Danach folgt R chmatigvertellen.

s wiederum das s

ANZEIGE
hleunigt. Mit eine

mit 1210 Stimmen ein (Stand: 03.05 dem Namen Monster: ich die Haarspulung bes

Uhr). Orchidee mit 1816 Stimmen auf Platz zwe serteilen.
und den dritten Platz nimmt der Gummibaum
mit 1210 Stimmen ein (Stand: 03.05

ANZEIGE

Uhr).

welter auf stylebook.de

Falls es lhre liebste Zimmerpflanze nicht in

die Top drei geschafft hat, finden Sie sie : _ _ |

moglicherweise auf den Plitzen vier bis die Top drei geschafft hat, finden Sie sie
moglicherweise auf den Platzen vier bis

N i vlol=lolo

Falls es lhre liebste Zimmerpflanze nicht in

, o weiter auf travelbook.de
B o f

11  *Further formats possible on demand. media imPGCt



DAILY FIXED PLACEMENTS



HOMERUN:
SPECTACULAR AND
PREMIUM QUALITY

The Homerun guarantees brands an individual and
first-class appearance.

In addition to a fixed homepage placement, the customer receives
a first contact placement (first page view on the entire website
away of the homepage) and thus reaches every user on the entire

page.

A whole page just for you: The choice of advertising media is
up to you!

Homerun Day  150.000 Als 1 day 3.400 € 10.500 €
Homerun Week 900.000 Als 1 week 42.300 € 54.000 €

1) Incl. First Contact, Sat. & Sun.=1 day | Exclusivity on the homepage except CMS areas, e.q. Hometeaser and Taboola.
2) The stationary Big Stage advertising material is played on the homepage. The fallback advertising material is played as ROS.

Additional editorial approval required.

Tipps filr einen gesunden Hund-Special

Hier fiir den Newsletter anmelden

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

4

| GESCHENKE ¥ WELPEN [l KATZE i SILVESTER /0 || SCHWARZFUSSKATZE | HUNDE

Leckerlis
-

»

Kratzbaum fir Katzen - di 9 besten Modelle im
Vergleich

) -
JETZT SHOPPEN

-

Example: PetCo with
Double Dynamic Sitebar,
Lead Ad & Mobile Interscroller |

JETZT SHOPPEN Y
ste Hundefutter mit vi...

Das bes

EEETBOORE - o impac



A-TEASER:

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

ATTENTION-
GRABBING AND
CLOSE TO CONTENT

= \
Vitamin-D-Mangel beim
Hund erkennen und

der Erdbeben-Katastrophe
helfen

Yo possiove

Placement on the most attention-grabbing editorial space is \ it = M \8@4‘1%%%
ideal for product or collection highlights. ... S \Qfaos/L Pt
The link forwards the user either to the partner website or to a Q) (o KL

specific landing page.

Weitere Tierwelten: 4 Végel @ Pferde

#® Aquarium & Terrarium

Example: PetCo

/MY Land- und Nutztiere & Wildtiere

3 ._'» der Erdbeben-Katastrophe
k #3% helfen

A-Teaser 50.000 Als 1 day

1) Saturday and Sunday count as one day ‘ » .
2) Plus creation costs (not SR- and AR-eligible): € 500 m ed 1@ |mpa ct



NATIVE ADVERTISING
& SPONSORING




EMOTIONAL

STORYTELLING WITH

THE BRAND

STORY

The native story gets PETBOOK's exclusive storytelling:
Informative texts, exclusively researched, exciting videos, large photo productions, informative
graphics, interactive engagement tools such as 360-degree images, quizzes, image galleries.

— Editorial-like story

— logo integration for clear branding of the message
— Theme is developed together with the brand studio team
— Image material can be provided by the client or will be provided by the native photo team

Minimal bookable Page Views3 _ Maximal bookable Page Views3

5.000

Data & Market research: Targeting

15.000 Page Views
50.000 € 20.000
6 weeks run time?

From 10 € CPM (refer to Targeting Ratecard)

Social Media: Sponsored Posts

Refer to Social Media Factsheet

Performance: Just Clicks, Activation o. Lead Add-On | Refer to Performance Factsheet

Stage for collection of Brand Stories

Comes with a booking of three Brand Stories

16

1)
2) For Brand Stories, lead time must be requested in advance.
)
4) On selected advertising media, refer to Targeting Ratecard.

Plus creation costs: Up to 15,000 page views € 3,500, up to 20,000 page views € 4,000, from 20,000 page views € 4,500, not eligible for discount and AE.

Scalable Page Views: from 3,50 € gross CPV (Cost per View), SR- and AE-eligible, depending on the size of the booking and the object.

HUNDE KATZEN KLEINTIERE PFERDE RATGEBER & SERVICE NEWS

Brand

Story

Von Brandstory | 28. November 2022, 12:22 Uhr

.Das letzte Kind hat Fell”, hei3t es. Und so verwundert es nicht, dass
34 Millionen Haustiere (Forsa, 2021) in deutschen Haushalten leben -
rund 12 Millionen Deutsche sind stolze Besitzer von mindestens
einem Hund. Damit rangieren diese direkt hinter Katzen.

iele Hundebesitzer gehort ihr Vierbeiner selbstverstandlich zur Familie und soll
echend auch gut versorgt werden, um moglichst lange und gesund bei ihnen zu

leben. Eine wesentliche Rolle spielt dabei die Hundeernahrung. Doch was zeichnet eine
ogene Ernahrung aus? Wie unterscheidet sich das optimale Futter fir Welpen und

Example: PetCo ,Darf mein Hund Joghurt essen?*

EEETBOORE oo impac



BRAND HUB: TAVELIOOR _ N
STORYTELLING AT
IT‘S BEST e 5%

TIMES FOUR!

The Brand Hub contains four brand stories! which are
presented on a customer-specific stage on PETBOOK.

— 4 editorial-like stories G VASHINGTON, D.C. MARY RGP

— 1 Customer hub with the possibility to integrate further *Mem wilder Road-T rip ins Herz von § [SESSSSETRETR :
Interactive elements, videos, spocial media posting, etc. m 5W

— logo integration for clear branding of the message

— Theme is developed together with the brand studio team

— |Image material can be provided by the client or will be provided
by the native photo team

—ee

,Visit the USA" on TRAVELBOOK

Brand Hub 15.000 Views 8 weeks 52.500 €

1) Additional brand stories can be booked _ ‘ medio impq ct
2) Plus creation costs (not SR- and AR-capable): 10.000 €



Katzengesundheit & -pflege

Hier fiir den Newsletter anmelden

Das grofBe Hundefutter-Special

ADVERTORIAL: FOR EETBOON B
YOUR PRODUCT OR o i T
YOUR CAMPAIGN

The Advertorials on PETBOOK are individually designed.

Thanks to the editorial appearance in the look and feel of PETBOOK
your brand is presented in a first class environment and thus profits
from a high credibility. The focus is on your delivered advertising
material.

— Users are addressed directly and activated via competitions,
voting, integrated videos and much more.

Traffic is delivered via homepage teasers as well as an AdBundle and
a Mobile Medium Rectangle in Run of Site.

WOW-Hundefutter mit 71 Prozent Fleisch- und Fischanteil. Zum Reinlegen gut! Foto: WOW

Von 22, September 2022, 10:00 Uhr

a In Deutschland gibt es itber 10,2 Millionen (Statista.de)

Hundebesitzer, die fiir ihre Vierbeiner nur das Beste wollen. Und
wo fangt man da logischerweise an? Bei der Ernahrung. Unzdahlige
Anbieter tummeln sich auf dem Markt, allerdings verarbeiten
einige davon bei der Futterherstellung giinstige Fiillstoffe wie
Getreide, die viele Hunde nicht vertragen. Die osterreichische
Adve rto r| a | S 500 . OOO AI S 2 Wee kS 1 O . OOO € Firma WOW verzichtet bei ihrem gesamten Sortiment auf Getreide

und punktet dagegen mit einem extrem hohen Fleischanteil von 71
Prozent.

Advertorial M 1.000.000 Als 4 weeks 17.500 €

Advertorial L 1.500.000 Als 6 weeks 22.500 € Example=HCie — )
SWOW! Dieses Futter wird ihr Hund lieben!

1) Term recommendation, customizable on request. _ ‘ media impact

2) Plus creation costs (not SR- and AR-capable): 2.000 €



ADVERTORIAL STAGE:

ONE STAGE ALL ABOUT

YOUR PRODUCT

In addition to the stage, advertorial stages also include three
advertorials.

Both the stage and the three advertorials are individually presented in the
look and feel of TECHBOOK.

— Address your users directly with the stage and activate them via
Integrated videos, social media postings, and much more.

Traffic is delivered via homepage teasers as well as an AdBundle and
Mobile Medium Rectangle in Run of Site.

Advertorial stage 1.500.000 Als 6 weeks 35.000 €

1) Term recommendation, customizable on request.
2) Plus creation costs (not SR- and AR-capable): 2.000 €

TRAVELBOOK s

NEWS ZIELE FLIEGEN SERVICE ATTRAKTIONEN ORTE Quiz ANGEBOTE Q

TRAVELBOOK ==

ANCiBOTE aQ

MIAMI SPECIAL
| mot wasx cor |

10 Orte, die man in Miami unbedingt sehen

¥ Gands

MIAMN muss

e\ s
TRAVELBOOK

VIELSEITIGES MIAMI

Kennen Sie diese fiinf Facts, die Miami
einzigartig machen?!

27. Juni 2012, 18:51 Uhr

o MIAMI NEU ENTDECKEN
. Die 10 versteckten Perlen von Miami, die

VIELSEITIGES MIAMI e von Miami, die deinen 4 deinen Urlaub richtig schon machen
8:05 Uhr

Kennen Sie diese fiinf Facts, die Miami einzigartig machen?! Urlaub richtig schén machen §

Example:
TRAVELBOOK X ,Found in Miami*

EEETBOORI - impoct



THEME SPECIAL:
VISIBLE PRESENCE IN

A RELEVANT —
ENVIRONMENT TEART - TaM A

Hund

*
-

HUNDE KATZEN KLEINTIERE PFERDE RATGEBER & SERVICE NEWS Q

Theme specials involve the sponsorship of a stage dedicated to a
special topic. The sponsorship here includes exclusive customer
presence on the special start pages and all article pages:

— Sponsoring header and footer

— Ad integration (Fireplace or Wallpaper and Content Ad or Mobile
Medium Rectangle)

— Traffic is delivered via homepage teasers as well as an ad bundle and
mobile medium rectangle in run of site.

— In addition, there is the possibility to integrate advertorials and brand
) o _ Example PetCo:
stories within the special. Das groRe Hundefutter-Special

Theme special S 300.000 Als 1 week 13.000 €

Theme special M 600.000 Als 2 weeks 23.000 €
Theme special L 1.200.000 Als 4 weeks 36.000 €

1) Term recommendation, customizable on request.

2) Plus creation costs (not SR- and AR-capable): 2,000 €. : =
Attention: The principle of editorial sovereignty applies to the content of the editorial topic special; for compliance reasons, m ed 1@ |mPGCt

no customer-specific topic specials can be implemented (e.qg. "The big sample country special presented by sample country”).



PRODUCT STORY

BUNDLE:
TELLING YOUR STORY

ON MULTIPLE
PLATFORMS!

Reaching multiple target group touchpoints on our media brands with just
one story sounds crazy?

With our Product Story Bundles, this is now possible!

Simply select a suitable bundle, we create a product story from your
content and play it out automatically in the look and feel of the respective
media brands1. That means you're on multiple stages with just one story.

15.000 15.000.000 47.500 €2

Guaranteed Guaranteed

Page Views Ad Impressions Package price

1 Playout via ad server spaces on the pages included in the bundle (ROS or on selected thematically suitable channels).
2 Plus creation costs of € 4,500 (not SR- and AR-capable).

i

il
fi

. FITBOOKNCONIST®

STYLEBOOK

PETBOOK
~yHOMEBOOK

& e

fill weLr

- o

TRAVELBOOK

Bilg  Auo
WeEeLr

EEETBOORI - impoct




VIDEO SPONSORING



Timing:
Q1 2023

Length:
3-5 minutes

N

4

Exemplary scribble

CONCEPT: DIY FOR PETS

The new DIY video format from myHOMEBOOK and PETBOOK.

In each episode, our DIY expert crafts something useful for pets and/or their owners
that inspires viewers to copy.

Besides the wow effect, the expert gives helpful tips about DIY.

'Q
"\ L]
[ ~—"\

— High-quality video production
— SNACKABLE CONTENT: Short and crisp inspirational videos with entertainment factor that

motivate you to do it yourself

@ [cons

Brand: Inspiration: Sustainability:
Branding effect & brand Strengthen reader loyalty and ‘.‘zﬁfﬁvate to make things
strengthening for PETBOOK motivate them to take action ,.».-..y_gfﬁ‘:s'elf instead of

and myHOMEBOOK themselves - buying new

~HOMEBOOK _  medio impact



ISODE 7 EPISODE 9

EPISODE 10

EPISODE 4 EPISODE 8

b TR
Bird
: Concrete
food bowl

J




EXTENSIVE COMMUNICATION ON ALL OF OUR SOCIAL CHANNELS

SOCIAL MEDIA BUZZ

~

> VOIITUbE L &« myHOMEBOOK- Videos < @ececcccse

myhomebook.de und maraswunderland @ Aktivitat €D Insights @
Original-Audio

Hange-Regal

o

0:01 / 4043

rA
Ld

Fir B2B CEOs m .
go.comx.io/quiz-b "

#myHOMEBOOK #schoolofgrill #steak
~ochool of Grill* — gelingt das bessere Steak auf dem

Holzkohle- oder Gasgrill?
50 views - 8 months ago

[N |

JKinetic Sand" — den Zaubersand aus nur
i : zwei Zutaten selber machen |
Pw ' G 4 mySELFMADE

¥ s ;- 4 -

«

Veraffentlichen Hervorheben

Beliebteste
Krauter ganz einfach vom Stiel entfernen |

Tetrapack upcyceln — so geht's |
mySELFMADE

il
gg?f myhomebook @

Difficulty: Easy. Werkzeug-+ Akkuschrauber « Holzbohrer (10mm) -
3 Dessert-ldeen vom Grill | School of Grill Stichsage « Schleifpapier « Zollstock oder Lineal + Schraubzwinge...

Wandkranz mit Trockenblumen DIY |
mySELFMADE
ews - 11d

P

© Emel Uyan und Andrea Kraus

Mova Meierhenrichs neues Leben als
ubengirl” HOMEEQOK Interview
y 0

Alle Videos

3 Dessert-ldeen vom Grill | School of Grill
vor etwa einer Woche - 118 Aufrufe

Auf Pinterest hochgeladen

INSTAGRAM YOUTUBE FACEBOOK PINTEREST

*Examplary Scribbles %OMEBOOK media impact



SPONSORING POSSIBILITIES

Dem Hund das Anspringen abgewdhnen

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn JECTS NEWS Q OBXE

Von Kiihlschrankfach zur

Schildkrotenheimat

-% E

PARTNER

S ye

BANDEROLE

oooooooooooooooooooooooooooooooo jers NEws Q OBX
Von Kiithilschrankfach zur
Schildkrotenheimat

LOGO-INTEGRATION IM VIDEO

MEDIA PACKAGE MULTISCREEN
on all channel start pages
And article pages

*Examplary scribbles

Wie Sie Ihrem Hu A
Aufmerksamkeitssignal bei
TR TR R DL T N MR

POSSIBLE
ADD-ONS

Wie Sie Ihrérﬁ Hund da?

Aufmerksamkeitssignal bei
0 S R Gl e,

BRAND STORY S on video stage

~HOMEBOOK _  medio impact



ime 2 weeks) 10 000 € gross**




STRATEGIC
PARTNERSHIP



29

EXCLUSIVE AND LONG-TERM:
STRATEGIC PARTNERSHIP

When you are pursuing a complex strategic communication goal that cannot be achieved with media alone,
this is the optimal setting for a strategic partnership.

— We create an ideal environment and form the beginning of a customer experience.

— The Industry-exclusive partnership ensures high visibility and presence through individual integrations (logo, sticky bar, text links)
directly on the website.

— Strong media appearances on the portal also ensure an image transfer between the respective book and their brand.

— Customized storytelling, which corresponds to the interests and needs of the users, Is staged in matching content environments
and can also be further used by you.

Please contact us for individual and customized approaches!

MBETBOORI - mpoct



POSSIBLE COMPONENTS

MEDIA &
BRANDING

Large-scale and
multiscreen advertising
formats on the entire
BOOK website (ROS) or
on the Home (e.g.
HomeRun Day or Week)

Sponsoring / theme
specials

Various targeting
possibilities
Industry exclusivity

possible for all content
and media formats

CONTENT

Emotional storytelling
with brand stories

Product-related content /
advertorials

Own content hub
possible®

Traffic management of
your contentProject
management and use of
a product manager to
coordinate collaboration

3()  *Only possible within partnership with minimum term of 6 months.

VIDEO &
AUDIO

— New video format/
quiz show

— Further content ideas
In planning

DEEP
INTEGRATION

— Individual conception of

exclusive special
integration areas (e.g.
In-article-
recommondations or
notifications)

Integration of affiliate
deals with the aim of
order generation
possible

DATA*

Right to generate data
for your brand

First level data (e.g.
content keywords)

Re-targeting
possibilities

Only required after
iIntensive review by the

data protection team /
DSGVO compliance

Further data use tbd.

EEETHOORI - impoct



PARTNERSHIP PACKAGES

CO PARTNERSHIP

Currently
booked

Package pricing:
from 500.000 €
Run time from 6 months

Content Hub
STORYTELLING Brand Stories

Advertorials

Limited components
X

Theme special

MEDIA Home Run
Display (RoS)

X |IX X X |X X X
X |IX X X [X

Sponsoring of 3 video episodes +
VIDEO Product Placement + Media

Logo integration

Exclusivity Industry exclusivity possible -

In-article widgets X

DEEP INTEGRATION  Newsletter integration
Homeblock
Notifications

X
X
X
Flagship actions (incl. Market research) X

X |X X X X X X X | X |X X X |[X X X

DATA Data usage

31 _ ‘ media impact




BEST CASES

TELEKOM PREMIUM PARTNERSHIP (2016 — 2018) DAK PREMIUM PARTNERSHIP (2017 - fall 2021)

FITBOOK

TOPNEWS  FITNESS  HEALTH  FOOD  HOWTO  MIND & BODY

EASYLIFE SMART HOME APPS ENTERTAINMENT MOBILE GAMING NEWS Q Bl CASYLE  SMARTHOME  APPS  ENTIRTAINMENT MOBILE  GAMING  NIWS
o . Blick - Goch 1or wen bohat sich der hohe Aufpreis
3 RN

- ™

Wirkiich? TECHBOOK kidet auf

" . p ' y) i - 7. : - )
Hier heizt das Handy de Bude vor! o P i
_— — DIE SKY KONFERENZEN
LIVE UND IN HD

~ FITBOOK

TOP-NEWS FITNESS HEALTH FOOD HOW TO MIND & BODY
ry

“~

Hier heizt das Handy die Bude

Brand
Brand Story
Story "= = = .

Den Kaffee? Macht die App! Das TV-Programm? Wird via Ha

programmiert! Die Hausaufgaben? Via Messenger gesteuer
ahan Daiterhlande 4 2 a2 a th £ 2 ol

- Ax o
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AFFILIATE COOPERATION




AFFILIATE
COOPERATION:
PERFORMANCE ON
PETBOOK

Reach: Take advantage of the ever-growing reach of the BOOK family for

your brand.

Thematic environment: Benefit from the thematic environments of the
BOOKSs and focus phases, in which more articles are published that fit

your brand.

Target group: They reach a young, working target group looking for

inspiration and guidance for their consumption.

Native Integration: Your offers are prominently integrated in the editorial

environment on various surfaces. Our traffic management ensures optimal

playout of your offers.

1 BOOK of your
choice

3 BOOKs
of your choice

From 3 months

from 3 months

Affiliate partnership
In content-related
environments on a a
focus portal

Affiliate partnership
INn content-related
environments on a a
focus portal

In-article integrations
and text links, In one
pre-agreed topic
environment

In-article integrations
and text links, in one
pre-agreed topic
environment

5.000 €
plus variable

compensation(CPO/
CPL)

7.500 €
plus variable

compensation(CPO/
CPL)

Min. 7.000 clicks /
month

Min. 9.000 clicks /
month
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POSSIBLE INTEGRATIONS

Customers benefit from the content-oriented and high-reach integration and can easily operate with cross-portal campaigns.

CONTENT
RECOMMENDATION

Additional traffic

guarantor. Perfect
placement for content
marketing measures

STYLEBOOK =

1. CBD als Anti-Aging-Wunder

Pflegeprodukte auf Hanf-Basis liefern der Haut eine Menge
Antioxidantien, die insbesondere im Bereich des Anti Aging
eingesetzt werden. ,Antioxidantien schitzen die Zellen vor
der Wirkung freier Radikale”, erklart der Miinchener
Dermatologe Dr. Timm Goluke im STYLEBOOK-Interview.
,Diese entstehen durch dulRRere Einfllisse wie UV-Strahlen
oder Umweltgifte und schaden der Haut, indem sie den
Abbau von kérpereigenem Kollagen férdern.” CBD schutzt
also die Kollagenstrukturen, die fir eine elastische und
pralle Haut verantwortlich sind und uns ein jugendliches

Aussehen verleihen.

CONTENT CONTENT
RECOMMEN-#Z42 RECOMMEN-
DATION DATION

__ ANZEIGE

gebracht. Dabei enthalten die Blatter noc
Wirkstoffe Foto: Getty Images
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Notification in page header
with strong visibility

We take over the traffic management and thus guarantee the optimal visibility of the offers.

So fiithlen sich lhre Kleintiere im
AuBengehege wohl

Von myHOMEBOOK | 29. Noy

Im Winter brauchen auch Kaninchen und Meerschweinchen Schutz
vor der Kalte - vor allem, wenn sie drauBen gehalten werden. Ein paar

Tipps.

IN-ARTICLE WIDGET

Modules serve as
jumping off point to
partner landing page.
Interaction option and
personalized results.
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CONTENT
COMMERCE: =

HOME ENTERTAINMENT  MOBILE LIFESTYLE STREAMING CONNECTIVITY TECHBOOKSBESTE Q

_TRADE IN AKTION BEI SATURN
B U I E RS I N I E R E S I Bis zu 200€ Ankaufspramie und eine Book

Cover Tastatur gratis betim Kauf eines

F O R YO U R P R O D U C T SAMSUNG Galaxy Tab S8 sichern
oto: Satumn S ' @;\_\//

The content commerce articles are designed based on an initial

briefing and aim to give your products or brands an additional
performance boost. All commerce content articles are SEO optimized.
The additional traffic management of the BOOKSs ensures a relevant

reach.

Von TECHBOOK | 18. August 2022, 17:12 Uhr

Das SAMSUNG Galaxy Tab S8 bietet eine Vielzahl an Funktionen

Traffic is delivered via widget integrations, recommendation areas and B ki e Auaben imd Zoecks erende werden S

als eine Stittze fiir das Arbeitsleben oder als Erganzung zum Alltag.

das Galaxy Tab S8 erfiillt seinen Zweck mehr als zufriedenstellend

i - : : 1 ist zweifellos eine sinnvolle Investition. Doch SATURN bietet
one of the following: Homepage Teaser, Social Integrations or ihmen jote e Mbptichiei, mit dem Kanf neben dem perstnlichen

Nutzen auch etwas zur Unuwelt beizutragen.

Notification.

At the end of the runtime, reporting on the performance of the content

commerce text is provided.

Content Commerce Basic 2 weeks Example: Samsung on TECHBOOK

Content Commerce Pro 4 weeks

BEETBOOKI - o mpoct



DIGITAL SALES

GENERAL DIRECTOR
DIGITAL SALES
BENEDIKT FAERBER

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 64 17 30 34
benedikt.faerber@axelspringer.com

DIRECTOR DIGITAL SALES WEST
SVEN HEINTGES

Media Impact GmbH & Co.KG
Neuer Zollhof 1

40221 Dusseldorf

Tel.: +49 (0) 151 58451106
sven.heintges@axelspringer.com

MITTE/SUDWEST

@ DIRECTOR DIGITAL SALES
PHILIPP MATSCHOSS

Media Impact GmbH & Co.KG
Gerbermuhistralie 9

60594 Frankfurt/Main

Tel.: +49 (0) 151 44619898
philipp.matschoss@axelspringer.com
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WE LOOK FORWARD TO DISCUSSING INDIVIDUAL CONCEPTS WITH YOU

DIRECTOR DIGITAL SALES
SUD & SPORT
DANIEL MAUBACH

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 Munchen

Tel.: +49 (0) 151 12446577
daniel.maubach@axelspringer.com

DIRECTOR DIGITAL SALES
NORD/OST
EMILY MIERENDORFF

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 44047127
emily.mierendorff@axelspringer.com

DIRECTOR PROGRAMMATIC
BUSINESS
ALEXANDER WIEGHARD

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 160 90455837
alexander.wieghard@axelspringer.com

CONTACT

CROSSMEDIA SALES

@ GENERAL DIRECTOR

CROSSMEDIA SALES
MATTHIAS SCHONWANDT

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 2913 8888
matthias.schoenwandt@axelspringer.com

MOBILITY
CHRISTOPH SCHULZE

@ DIRECTOR AUTOMOTIVE &

Media Impact GmbH & Co.KG
Neuer Zollhof 1

40221 Dusseldorf

Tel.: +49 (0) 151 161 570 04
christoph.schulze@axelspringer.com

@ DIRECTOR CONSUMER GOODS

KNUT G. MULLER

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 MUnchen

Tel.: +49 (0) 151 161 570 08
knut.mueller@axelspringer.com

@ DIRECTOR FINANCE,

TOURISM & SERVICES
MARCUS BRENDEL

Media Impact GmbH & Co.KG
Neuer Zollhof 1

40221 Dusseldorf

Tel.: +49 (0) 160 987 724 94
marcus.brendel@axelspringer.com

©

LEITER BUSINESS UNIT HEALTHCARE
ELMAR TENTESCH

Media Impact GmbH & Co.KG
Munchener Stralle 101/09

85737 Ismaning

Tel.: +49 (0) 172 775 91 27
elmar.tentesch@axelspringer.com

HEAD OF LUXURY & LIFESTYLE
CHRISTINE MALECKI

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 Munchen

Tel.: +49 (0) 151 440 478 34
christine.malecki@axelspringer.com

DIRECTOR RETAIL
BIRGIT SANTORO

Media Impact GmbH & Co.KG
Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 528 500 43
birgit.santoro@axelspringer.com

DIRECTOR TELECOMMUNICATIONS
& ELECTRONICS
INGO KOLBL

Media Impact GmbH & Co.KG
Gerbermuhlstralle 9

60594 Frankfurt/Main

Tel.: +49 (0) 151 161 570 05
ingo.koelbl@axelspringer.com

INTERNATIONAL SALES

©

BENEDIKT FAERBER

Zimmerstralie 50

10888 Berlin

Tel.: +49 (0) 151 64 17 30 34
benedikt.faerber@axelspringer.com

UK/US/FRANCE
MIRIAM ZAND

Media Impact GmbH & Co.KG
10 Linen Court

2nd Floor

East Road

London N1 6AD, United Kingdom
Tel.: +44 (0) 7786 628 669
miriamzand@axelspringer.co.uk

ITALY
LAURA FERRI

Axel Springer Media ltalia S.r.l.
Via Leopardi No 21

IT-20123 Milan

Tel.: +39 (0) 243 98 18 65
ferri@axelspringer.it

BENELUX
ANITA RODWELL

MediaWire International
BVEISEEEX!

NL-1261 BB Blaricum
Tel.: +31 (0)651 480108
rodwell@mediawire.nl
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