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Which car can I buy now? Which drive is the 

right one? Which one suits me - and the 

future? ? 

You can try to answer all these questions on your own and 

you will fail. It's better with us. With quick information about 

what's new. With classification. With opinion. With criticism. 

With tests. With facts. 

And all that without being boring. That's how we move 

forward together.

Yours, Tom Drechsler, 

Editor-in-Chief Autobild.de.
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AUTOMOTIVE TARGET GROUP SOLUTION COMPETENCE360° THOUGHTS

We package your needs and wishes into

customized campaigns on our diverse

media channels.

With AUO BILD, we reach your relevant

target groups and can address them in a

differentiated way at any time via cross-

media concept solutions.

Ready for any challenge: At Media Impact,

creative minds develop smart ideas for

happy advertisers.

REACH EDITORIAL POWER INDIVIDUAL IMPLEMENTATION

Moving the whole of Germany on

automotive trends and topics - with AUTO

BILD we succeed.

With a strong editorial team led by Tom

Drechsler (BILD & AUTO BILD), we bring

your topics to the streets day after day.

To ensure the success of your brand

communication, we work closely with you

to create a campaign with a wow effect.

REASONS WHY

GOOD REASONS TO TRUST AUTO B ILD
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9,92 Mio. UU1 on autobild.de 1

Over 5.000 Videos on AUTO 

BILD TV !

autobild.de is the No. 1 

among editorial car portals

Topic specials on new 

mobility, tires, trade shows, 

car insurance, SUVs, 

convertibles, connectivity 

and much more.

Top topic New Mobility!
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HOME
OF

AUTOMOTIVE

Over 12 Mio. Visits/ Monat 

on autobild.de

1 AGOF daily digital facts; Basis: digitale WNK 16+ Jahre; Einzelmonat Dezember 2022
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…

BRANDING



− Best conditions for all digital channels

− Modern and customized brand and model pages as brand stage and showcase

− Exclusive placements on top: multilinks, brand and model pages, newsletters, etc.

− Competition protection - no competitor targeting of own brand and model pages 

− Native teasers year-round image-text teasers linking to your offer

− Individual brand reporting

− New performance products: Power Week, Video Power Week, Power Week Extender bookable for premium partners

− Premium service for all digital products of AUTO BILD

AUTO BILD DEPTH INTEGRATION

ON-TOP COMPONENTS OF
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EXCLUSIVE: THREE DAYS ON THE HOMEPAGE - ONE TOPIC!

− The partner starts as the exclusive presenter of the theme special with a homepage event (duration 3 days).

− The presentation is integrated with the partner logo in the thematic environment in the special banner (duration 3 - 4 weeks).

− The Home articles are brought together in this channel and targeted with an advertising package. 

− In addition, the client's advertising material will be displayed in the articles and picture galleries of the editorial special.

− Publication of a special newsletter on the topic incl. advertisement of the client (250,000 subscribers)

− Total runtime 3-4 weeks, multiscreen, dates to be agreed with the editorial team, can be implemented within 2 weeks 

AUTO B ILD - THE PAGE OF 1 ,000  TOPICS

EDITOR´S THEME SPECIALS
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NEW MOBILITY-SPECIAL

VW ID.  PRESENTATION
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ELEKTRO-SPECIAL

MERCEDES BENZ VANS PRESENTATION
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BEST CASE SEAT

SEAT CNG -SPECIAL
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BEST CASE MERCEDES -BENZ

CONNECTED CAR SPECIAL
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AUTO B ILD - D IE  SE ITE DER SPECIALS

THEME PLAN

− Future Special (4x a year)

− Connected Car Special (4x per year)

− Electric Special (4x a year) 

− MWC Special (in February)

− Geneva Special (in March) 

− IAA Special (in September)

− Commercial Vehicle Special (on request)

− Used car special (on request)

− Tire special (on request)

− DIY special at the beginning of winter (advice, tips and tricks, 

tutorials, care, maintenance, safety)

− DIY special for the beginning of spring (summer tires, care, 

convertibles)

− Start of summer holidays (travel, holiday tips, fines)

− Sports car special (on request)

− Men's special (tools, construction machinery...)

− Women's Special (on request)

− Tuning Special (on request)

− Youngtimer Special (on request)

− Car Anniversaries (on request)

− Novelties Special (on request)

− Back-to-school / Traffic Special 

− Trade fairs, e.g. Caravan Salon, Essen Motorshow (on 

request)
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THE CUSTOMISED SHOP WINDOW OF OUR ANNUAL PARTNERS

BRAND STAGE

Entry page: Hero model with Infopoint graphic

Brand-Link-Box

Teaser

Ex. live https://www.autobild.de/marken-modelle/toyota/

Beispiel Honda 
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MOBILE STAGING ON THE BR AND PAGE

BRAND STAGE MOBILE

Brand Link Box

Advertorial teaser

Multi-Link-Box

Brand entry page:

Hero model with Infopoint graphic

Entry page Model page - Hero model with 

Infopoint graphic and Multilink box

Beispiel Volkswagen
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CROSS-MEDIA PURCHASING ADVISOR 

BEST CASE RENAULT

Teasers on the homepage

and on the brand and model pages

10-minute buyer's guide video 

2/1 Seite Advertorial

HomeRuns with Billboard 

and Medrec with 

integrated video
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− Native video purchase advice with approx. 10 min. contribution

− Scripting and presentation of the contribution by the editor

− Production of the 20" pre-roll video and the banners

− Everything in close consultation with the partner

− Landing page in ABDE with linkouts to the partner

− Release of the video for Youtube and partner websites

− Creation of a teaser for brand stage

− Lead time & production time approx. 6 weeks

− Running time 4-6 weeks, at least 20,000 video starts

− Production and media package cross-media and multi-screen

https://www.autobild.de/artikel/video-kaufberater-opel-astra-22313321.html

Umsetzungsbeispiel unter:

GET NATIVE V IDEO ADVICE!

CROSSMEDIA SALES 

CONSULTANT

https://www.autobild.de/kia-niro-praxistest/
https://www.autobild.de/kia-niro-praxistest/
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BRAND STORY

Reading pleasure and guaranteed performance!

− A brand story at AUTO BILD offers high-quality motor 
journalistic content from the environment of the AUTO 
BILD editorial team. 

− Our author writes the brand story in direct consultation 
with the partner. 

− The story is implemented in an appealing multimedia 
format with text, images and video in several chapters. 

− The traffic is generated by native ads on editorial areas of 
the homepage. 

− The additional added value consists of a story that the 
user likes, shares and comments on.

− The focus is on absolute relevance and stylistic quality.

Homepage

IT  IS  THE STORY THAT IS  IN  THE FOREGROUND 

Implementation example A.T.U.

Live - https://www.autobild.de/story/mahle/
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INTER ACTIVE STORY

INTERACTIVE ELEMENTS

präsentiert von 

Automatic video start

New Video Features

− Key visuals with a focus on image transfer

− Interactive elements as info points, image galleries, 

video & audio files or quotes

Live - https://www.autobild.de/vattenfall-umsteiger/
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PERFORMANCE
PRODUCTS
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With Power Week - guaranteed performance!

− 5,000 clicks/week, guaranteed traffic through the Power 
Week on your site! 

− Native teasers on the homepage link to the partner's page 
from all devices.

− The change teasers are played out in Run of Home, also 
on Tablet and Mobile

− Call to action required

− A-Teaser: Central large format, also mobile, last teaser 
area of the alternating teaser,

− change of teaser position 1 and 2 on mobile Home

− Weekly rate 25.000€* plus 600€ gross technical costs

1.

Aktionsangebot bis 

Jetzt für 99,- EUR 

Teaser

Teaser

Teaser

GAR ANTIERTE PERFORMANCE

POWER WEEK

*Traffic playout as required. AUTO BILD / Media Impact reserves the right to make slight textual changes for better 

presentation without prior agreement, **Technical costs not discountable 
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POWER WEEK EXTENDER

GUAR ANTEED PERFORMANCE

With the POWER-WEEK - guaranteed 
performance!

− 7,500 clicks/week, guaranteed traffic through 
the Power Week Extender! 

− A-Teaser on the CMS areas HOME, incl. tablet 
and mobile 

− plus Med Rec Native Teaser Ads in ROS*

− Optional Newsletter + Facebook Posts

− Delivery of 3 motifs and call-to-action required, 
plus Native Ad on Med Rec position in RoS* 

− Weekly rate 31.250€ gross plus 600 € technical 
costs**. 

Teaser

Teaser

Teaser

*Traffic playout as required. AUTO BILD / Media Impact reserves the right to make slight textual changes for better presentation without prior agreement, **Technical costs not discountable 
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Der T-Roc. Der T-Roc.
Expressives Design für 
Ihren Alltag.

AUTOBILD.DE HOMERUN ADVANCED

- 250,000 AI classic daily fixed placement from HOME 
including ROS First Contact 

- additional 2,500 clicks in RoS guaranteed

PERFORMANCE

UPLIFT

Exemplary visualisation

H O M E R U N  &  R U N - O F - S I T E  

L A R G E - F O R M AT  M U LT I S C R E E N  A D S  ( E . G .  D O U B L E  D Y N A M I C  

S I T E B A R /  B R I D G E  A D /  I N T E R S C R O L L E R  A D )  A R E  P L AY E D  A S  

H O M E R U N  A N D  A L S O  R O S
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ENVIRONMENTS & 

CONCEPTS
Innovative video communication with the 
AUTOBILD DIGITAL team
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MOVING IMAGE CONCEPTS

NEW ENVIRONMENTS & CONCEPTS

In the car with … A look behind the scenes The video reporter explains We shoot your image film

We open up the world of influencers 

and YouTubers for the automotive 

SME sector! We open up the digital 

natives for you and talk to the board 

about your company

Give young users a look behind the 

scenes. AUTO BILD is launching a 

call for entries and presenting you as 

an innovative and successful 

company.

The "video reporter" is a moving 

image concept with which topics, 

technologies or products in need of 

explanation are explained to the 

audience in a vivid way using images 

and sound.

Take advantage of the expertise of 

AUTO BILD and our TV team and let 

us create your corporate film for you.

...your fire and... The focus is your corporate world! Insights Pure Everything from one source
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IN THE CAR WITH...

− We open up the world of influencers and YouTubers for the automotive SME 

sector!  

− We open up the digital natives for you to inform and entertain young target 

groups.

− Our Influencer goes with the board of directors into the production hall, sits 

with the chief developer or designer in the canteen or does his rounds with the 

HR manager in the current prototype.

− The influencer asks young questions on previously agreed topics. The result is 

an entertaining, authentic, native video!

− The video is produced in close cooperation with the customer and integrated 

via AUTO BILD Facebook (0.5 million), in AUTO BILD Youtube (0.4 million) and 

in the Job, Work & Training and Tuning channel.

− We place a media package consisting of pre-rolls and native streaming ads, 

which are placed on AUTO BILD DIGITAL, AUTO BILD Facebook and in AUTO 

BILD YouTube. Social posts on FB & Instagram complete the package.

− The influencer additionally brings traffic via his own channel.

− Supplement with a print advertorial "Three questions for ...". 
Beispiele

https://www.youtube.com/watch?v=s5AQxXwftBI 

https://m.youtube.com/watch?v=5afNPVMZK9k
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− Give selected young users a look behind the scenes. The focus is your 

corporate world!

− AUTO BILD launches a call for participation and presents you as an 

innovative, future-oriented and successful company.

− Selected participants will experience an exciting day at your company. They 

will be accompanied by a freelance video editor.

− We create an informative and entertaining video from the experiences, which 

is integrated multiscreen in a follow-up report in the Job, Work & Training 

channel.

− The traffic to the video comes from a media package consisting of pre-rolls, 

medium rectangles including video streaming (multiscreen), which are 

placed on AUTO BILD DIGITAL and on the AUTO BILD YouTube channel. 

Social posts complete the package.

− Optionally, a call and follow-up report of the readers' event can be placed in 

print as an advertorial.

A LOOK BEHIND 

THE SCENES 

Beispiel 

https://m.youtube.com/watch?v=oudEnJ5TxWQ

(Abt Sportsline)

https://m.youtube.com/watch?v=oudEnJ5TxWQ
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− "The video reporter explains" is a moving image concept with which topics, 

technologies or products in need of explanation are brought closer to the 

consumer in a clear and entertaining way using images and sound.

− The video reporter (also an influencer if desired) visits the company and 

asks: "How does xyz actually work? 

− Short clips can be included in the video, e.g. insights into production, the 

company or the race track. Other possibilities for inclusion in the video are 

interviews, tests, graphics, etc.

− The video is integrated multiscreen and free of advertising on its own landing 

page in an affine channel on AUTOBILD.DE. 

− The traffic to the video comes from a media package consisting of pre-rolls, 

medium rectangles incl. video streaming (multiscreen), which are placed on 

AUTO BILD DIGITAL and on the AUTO BILD Youtube channel. Social posts 

complete the package.

− The influencer streams the video on his own channel and links to the video 

on AUTO BILD. 

THE VIDEO 

REPORTER EXPLAINS

Beispiele

https://m.youtube.com/watch?v=yTtNmxsk6oc (Porsche Ausbildungszentrum)

https://www.youtube.com/watch?v=exnVRZdvIW4 (Der Getriebe-Doc)
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− Take advantage of the expertise of AUTO BILD and our TV team 

and let us create your corporate film for you! 

− Our TV team will design and produce your image film plus a TV-

and adserver-compatible advertising PreRoll (20").

− If you wish, we can support you with media planning and 

distribution of the video and with the placement of the PreRoll.

WE SHOOT YOUR 

IMAGE FILM!
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With the editorial newsletters you place your advertising message 

specifically with interested and active recipients. 

Top-Themen-Newsletter mit 280.000 Aussendungen (4x70.000)

− Top-themed newsletter with 280,000 mailings (4x70,000)

− Picture-text teasers with the look and feel of autobild.de article 

teasers

− Published every Monday and Thursday

− Exclusive newsletter presentations on special topics possible: 

guidebook, new mobility, classic cars, tyres, used cars, video, 

motor vehicle insurance

− Target group: 75% of users are men, 63% of users are 20 to 49 

years old, 35% of users have a PNE of 2,000 € and more 

AUTO B ILD - THE PAGE OF 1 ,000  TOPICS

NEWSLETTER
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