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1.53 mill. UUs

3.05 mill. Visits

4.03 mill. PIs

Source: AGOF daily digital facts, Basis: digital WNK 16+ years old (61.17 mill.); single month November 2021; IVW January 2022

The platform for

innovative digital 

lifestyle

Do it yourself : All about

living, gardening and 

construction

One of the leading

online magazines for

woman

The inspiration for a 

healthier and fitter 

lifestyle

Germany‘s

biggest online 

travel magazine

2.72 mill. UUs

4.66 mill. Visits

6.66 mill. PIs

3.08 mill. UUs

5.87 mill. Visits

7.6 mill. PIs

2.38 mill. UUs

4.83 mill. Visits

6.52 mill. PIs

2.05 mill. UUs

3.42 mill. Visits

4.91 mill. PIs
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STYLEBOOK

IN  A  NUTSHELL

✓STYLEBOOK stands for refreshing, high quality journalism 

on beauty & body topics - comprehensible to everyone

✓STYLEBOOK offers orientation and encourages to 

celebrate womanhood and femininity in all its facets.

✓STYLEBOOK provides valuable service content in form of 

product tests and experience reports

✓STYLEBOOK combines premium editorial content

and eCommerce

✓STYLEBOOK – your beauty expert!
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OUR CATEGORIES AND TOPICS

EDITORIAL CONCEPT

Care, styles, styling, accessoires, 

tips & tricks

Face, body, treatments, UV protection

MAKE-UP SKINCARE HAIR

Interviews, career, finance, specials

BODY & MIND FASHION MORE

Trends, how to´s, STYLEBOOK beauty bag, 

new products tested, beauty wiki

Female health, menstruation, self love, 

pregnancy, female empowerment

Styles, shoes, accessoires, 

VIP looks

STYLEBOOK offers its users interesting facts from experts, as well as from stars, influencers and 

personal experience reports on topics related to beauty, body & mind. The content is presented in an 

appealing way and with a focus on shareability in social networks.
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STYLEBOOK USER

53 % HHNI > 3.000 €

63 % 20- 49  years old

48 % High level of education*

68 % Women

"I know exactly what is beneficial to my 

body and I pay close attention to which 

ingredients I use. Animal-free and 

sustainable products are particularly 

important to me."

"I love beauty treatments, I'm 

curious and I also like to venture 

into my own experiments, which I 

also share on various social 

media platforms."

"I always implement trends 

when I've noticed them on my 

friends. I like to get inspiration 

from How Tos and tutorials."

Eva, 27 (expert)

Natalie, 32 (trend setter)
Jennifer, 38 (follower)

Source: agof daily digital facts; Basis: digital WNK 16+ years old, single month December

2021 *High school diploma, technical college, university degree;

best for planning 2021 I; Basis: Basic population; NpM

77 % Employed

“As for cosmetics, I like to treat myself to 

somewhat more expensive products.” (index

value 181)

Very high product information interest in 

cleansing/ nourishing facial cosmetics

(Indexwert 183)

STYLEBOOK users are fashion enthusiasts and 

creative cosmetics lovers. (Indexwert 183, 168)
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TRAVELBOOK

IN  A  NUTSHELL

GERMANY‘S BIGGEST ONLINE TRAVEL MAGAZINE

✓TRAVELBOOK stands for a unique combination of travel 

magazine and digital travel guide as well as 

service and deals portal.

✓TRAVELBOOK is international and captivates with 

breathtaking imagery and appealing designs.

✓TRAVELBOOK offers inspiration for any travelers' dream

destinations and conveys pure joie de vivre.

✓TRAVELBOOK discovers the world anew every day!
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OUR CATEGORIES AND TOPICS

EDITORIAL CONCEPT

International airports, airlines and 

flight routes
International recipes, foods & beverages, 

worldwide top restaurants

DESTINATIONS FOOD AROUND THE WORLD FLYING

City/ country/ region and 

sights quiz

SERVICE SIGHTS QUIZ

The most beautiful, spectacular and 

surprising travel destinations worldwide

Travel deals, 

tips and tricks

Nature phenomena, lost

places and

spectacular sights

TRAVELBOOK offers its users insights, tips and news on the most spectacular and beautiful vacation 

destinations worldwide. The content is presented with a focus on visual appeal and therefore 

shareability on social media platforms.

GERMANY

Baltic Sea, North Sea, 

Lakes, hiking areas and

road trips
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TRAVELBOOK USER

52 % HHNI > 3.000 €

60 % 20- 49  year old

46 % High level of education*

59 % Men

"When I travel, I try to see as much as possible 

with a small budget. I focus on sustainability and 

love to share my backpacking travel tips on 

social media platforms!"

"We are interested in trips where both children 

and adults experience a lot. For us, family and 

friends come first. We also like to get tips and 

inspiration from them in the run-up to a trip."

"I travel a lot for work and for pleasure, mostly by 

plane. To feel at home on the road, I prefer high-

quality hotels. Quality and service are my top 

priorities!”

Vanessa, 25 (trend setter)

Jan,35 & Lena, 31 (follower) Christian,42 (expert)

Source: agof daily digital facts; Basis: digital WNK 16+ years old, single month December

2021 *High school diploma, technical college, university degree;

best for planning 2021 I; Basis: Basic population; NpM

78 % Employed

TRAVELBOOK users travel in different ways - from 

all-inclusive family vacations to flexible and 

spontaneous city breaks.

Very high product information interest in

short trips and longer vacations

(index value 127,120)
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NATIONAL COMPARISON OF COMPETITION

TR AVELBOOK REACH

*agof daily digital facts; Basis: digitale WNK 16+ years old, single month November 2021
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TECHBOOK

IN  A  NUTSHELL

✓ TECHBOOK is BILD's platform for the

innovative digital lifestyler

✓ TECHBOOK is the specialist for (home) entertainment, 

streaming and all mobile devices

✓ Everything you need to know about devices, 

gadgets and apps

✓ Always up to date, trend-conscious and competent

80% of monthly access is mobile
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OUR CATEGORIES AND TOPICS

EDITORIAL CONCEPT

Router, broadband/ cable, voice assistent, 

household aplliances
Mobilfunk, iOS, Android, smartphones, 

wearables

ENTERTAINMENT MOBILE INTELLIGENT HOME

Messenger, social media

PC + MAC LIFESTYLE SOCIAL

Streaming, gaming, sound, tv

Web, hardware, 

software

Mobility, retro, camera

TECHBOOK offers its users news, product tests and the latest trends throughout all categories.

NEWS
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TECHBOOK USER

51 % HHNI > 3.000 €

53 % 20- 49 years old

41 % High level of education*

63 % Men

"My technical devices have to be 

convincing in terms of design and 

performance. Of course, I'll be the first 

to use it among my friends."

"I always have the devices that are trendy 

right now and look great, whether I need 

them or not."

"I don't buy innovative tech gadgets 

until I've seen the value they bring to 

me personally from my friends or 

family."

Marie, 25 (trend setter)

Chris, 27 (status conscious) Tim, 36 (follower)

71 % Employed

Source: agof daily digital facts; Basis: digital WNK 16+ years old, single month December

2021 *High school diploma, technical college, university degree;

best for planning 2021 I; Basis: Basic population; NpM

"It is very important to me to stay up to date with 

technical equipment such as computers, 

communication devices, household technology“ 

(Index value 183)

TECHBOOK-User are innovators. (Indexwert 242)

Very high product information interest in 

entertainment electronics, tv, HiFi, streaming

services, computers, smartphones, tablets

(Index value zw. 124-138) 
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FITBOOK

IN  A  NUTSHELL

GERMANYS BIGGEST ONLINE PLATFORM FOR FITNESS 

AND HEALTH TOPICS

✓ FITBOOK stands for the latest quality journalism on fitness 

and health topics - understandable for everyone.

✓ FITBOOK provides orientation and classifies topics in an 

opinionated and scientific manner - the majority of the 

articles contain expert opinions from doctors, athletes, 

scientists and innovation researchers

✓FITBOOK Offers inspiration and guidance for a healthier 

and fitter life with support from athletes, celebrities and 

influencers

✓ FITBOOK – live more actively.
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OUR CATEGORIES AND TOPICS

EDITORIAL CONCEPT

Training analysis, stars & influencers, 

features, workout videos, tips & tricks

Studies, cardiovascular system, healthy

movements, injuries, prevention

FITNESS HEALTH HOW TO

Mental health, regeneration, memory

training, stress management, relaxation

NEWS FOOD MIND & BODY

Home workouts, clubs, endurance, 

mobility, different sports, building muscle, 

outdoor

Study results, fitness routines of stars, 

interviews

Products, healthy diet, transparency, 

recipes

FITBOOK offers its users interesting facts from experts, doctors, athletes, but also from stars and 

influencers on topics related to fitness, health and nutrition. The content is presented in an interesting 

manner and with a focus on shareability in social networks.
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FITBOOK USER

54 % HHNI > 3.000 €

66 % 20- 49  years old

48 % High level of education*

56 % Men

"I'm interested in a healthy lifestyle, trying a 

lot of things and switching routines more 

often. Fitness is part of my lifestyle."

"I love sharing my trendy, fit, healthy lifestyle 

on various social media platforms. I'm curious 

and love experimenting with new things."

"I am strong in performance, eager to 

learn, and play sports intensively. I'm 

have a gym membership and use 

tech gadgets for my workouts."

Anna, 29 (follower)

Mia, 32 (influencer)
Lukas, 35 (performer)

Source: agof daily digital facts; Basis: digital WNK 16+ years old, single month December 2021 

*High school diploma, technical college, university degree;

best for planning 2021 I; Basis: Basic population; NpM

80 % Employed

"Good food and drinks have a huge importance in 

my life.“ (Index value 104)

FITBOOK users exercise regularly. The types 

of sports are very diverse - from yoga to sports 

in the gym to golf.

(Index value 128)

FITBOOK users frequently seek information about 

health issues in the media.(Index value 111)
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COMPARISON OF COMPETITORS

REACH

*AGOF daily digital facts Basis: 16+ years December 2021

0,00

0,50

1,00

1,50

2,00

2,50

3,00

TRAFFIC ON UU BASIS



17

myHOMEBOOK

IN  A  NUTSHELL

GERMANY‘S BIGGEST ONLINE DIY PLATFORM

✓myHOMEBOOK is the DIY platform for more style in your 

apartment, house and garden

✓myHOMEBOOK encourages and activates readers to take 

be hands-on themselves and provides orientation on the 

topics living, building, DIY and gardening

✓myHOMEBOOK offers an introduction to DIY and 

gardening with lots of tips and tricks

✓myHOMEBOOK combines the knowledge of experts, 

influencers and hobby craftsmen - competent and authentic

✓Useful. Entertaining. Instructive. Vibrant. 

- For men and women!
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OUR CATEGORIES AND TOPICS

EDITORIAL CONCEPT

Shop the look, home stories, people

(influencer & VIPs)

Tools, appliances, apps

GARDENING TOOLS INSPIRATION

How Tos, building, modernization, 

refurbishing, upcycling

HOW TO ROOMS BASICS

Gardening, balcony & terrace, (indoor-) 

plants, outdoor lighting, decoration

Instructions, building, modernization, 

renovation

Lamps & lights, decorations, kitchen & 

dining room, bathroom, living room, 

bed room, office

myHOMEBOOK offers its users interesting facts from experts, influencers and hobby craftsmen on 

topics related to the home, building, DIY and garden. The content is displayed with a focus on 

shareability in social networks.
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myHOMEBOOK USER

51 % HHNI > 3.000 €

51 % 20- 49 years old

40 % High level of education*

47 % Men

"I DIY regularly and have thus also built up 

my own home workshop. Nevertheless, I'm 

always happy to receive useful tips and 

new equipment!"

"I'm big on interior design and gardening. Not only 

do I love sharing my DIY projects on Instagram & 

Pinterest, my advice is also sought after by friends 

and family!"

"We love to spend the summer with 

friends in the garden. To make sure 

everything looks cool, we like to do our 

own DIY - but we need clear instructions."

Basti, 35 (experts)

Lea, 27 (trend setter) Julia, 28 & Max, 31 (followers)

Source: agof daily digital facts; Basis: digital WNK 16+ years old, single month December

2021 *High school diploma, technical college, university degree;

best for planning 2021 I; Basis: Basic population; NpM

71 % Employed

Very high product information interest in materials for

crafts and diy (Indexwert 202)

myHOMEBOOK users are " demanding, quality-

conscious interior design fans with exclusive taste". 

(Index value 129,162) 

Very high product information interet in products for

gardening/ tools and plants (Index value 203)
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DISPLAY ADS
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ADVERTISING FORMATS AT THE BOOKS

LARGE-SCALE,  INTER ACTIVE AND MULTIFACETED

THAT‘S HOW YOU ENTERTAIN GERMANY:

THE BIG STAGE

Your campaign is portrayed large-scale in the direct field of vision within 

our strong brands on one day!

The Big Stage with its strong visuality has an emotional impact on our 

users and encourages them to act.

After playing the video (max. length 8 sec.), a Fireplace remains on the 

page.

On our special interest platform you will reach 150.000 users per day or 

900.000 per week!
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LARGE-SCALE,  INTER ACTIVE AND MULTIFACETED

ADVERTISING FORMATS AT THE BOOKS

*Further formats possible upon agreement22

AD BUNDLE FIREPLACE WALLPAPER

BILLBOARD SITEBAR BRIDGE ADDOUBLE DYNAMIC 

SITEBAR



23

LARGE-SCALE,  INTER ACTIVE AND MULTIFACETED

ADVERTISING FORMATS AT THE BOOKS

*Further formats possible upon agreement23

VIDEOWALLCUBE AD

PREVIEW

VIDEO
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LARGE-SCALE,  INTER ACTIVE AND MULTIFACETED

ADVERTISING FORMATS AT THE BOOKS

*Further formats possible upon agreement24

Content Ad 1:1Mobile Medium RectangleContent Ad 2:1Content Ad 4:1Content Ad 6:1
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LARGE-SCALE,  INTER ACTIVE AND MULTIFACETED

ADVERTISING FORMATS AT THE BOOKS

*Further formats possible upon agreement25

InterscrollerUnderstitial
Cube Ad

ANZEIGE

weiter auf travelbook.de

ANZEIGE

weiter auf stylebook.de
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HOMERUN

SPECTACULAR AND PREMIUM QUALIT Y

1) Incl. First Contact, Sat. & Sun.=1 day | Exclusivity on the homepage except CMS areas, e.g. Hometeaser and Taboola.

2) The stationary Big Stage advertising material is played on the homepage. The fallback advertising material is played as ROS. Additional editorial approval required.

The Homerun guarantees brands an individual and first-class 

appearance.

In addition to a fixed homepage placement, the customer receives a 

first contact placement (first page view on the entire website away of 

the homepage) and thus reaches every user on the entire page.

A whole page just for you: The choice of advertising media 

is up to you!

Package1 Guarantee Run time Pricing 

Basic / Deluxe

Pricing 

Supreme2

Homerun Day 150.000 AIs 1 day 8.400 € 10.500 €

Homerun 

Week

900.000 AIs 1 week 42.300 € 54.000 €
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A-TEASER

AT TENTION-GR ABBING AND CLOSE TO CONTENT

1) Saturday and Sunday count together as one day

2) Plus creation costs (not SR- and AR-eligible): € 500

Placement on the most attention-grabbing editorial space is ideal for 

product or collection highlights.

The link is either to the partner website or to a specific landing page.

Package Guarantee Run time1 Pricing2

A-Teaser 50.000 AIs 1 day 4.500 €



35

PERFORMANCE
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CLICK BOOSTER

INDIV IDUAL & CL ICK STRONG

1) Term recommendation, customizable on request.

2) Plus creation costs (not SR- and AR-capable): 2.000 €

With the Click Booster, you place yourself and your brand on various areas 

distributed across the respective book and thus reach all users with an 

affinity for the topic on the entire website and in social media.

The format includes the following components:

✓ Notification

✓ In article widgets or text links

✓ Social media areas

✓ Recommendation areas

Package Guarantee Run time1 Pricing2

Click Booster 7.000 Clicks 30 days 24.500 €

Exemplary representation of various ad formats
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STORYTELLING
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BRAND STORY

ONE PAGE FOR YOUR MESSAGE

1) Plus creation costs Package XS & S: 3.500 €, Package M: 4.000 €, Package L: 4.500€ (not SR- or AE-eligible)

Storytelling at it's best! Your story gets the exclusive storytelling of the 

respective book: Informative texts, exclusively researched, exciting videos, 

large photo productions, informative graphics, interactive engagement tools 

such as 360-degree images, quizzes, image galleries.

✓ Editorial-like story

✓ logo integration for clear branding of the message

✓ Theme is developed together with the brand studio team

✓ Image material can be provided by the client or will be provided by the 

native photo team

Package Guarantee Run time Pricing1

Brand Story XS 5.000 Views 4 weeks 17.500 €

Brand Story S 10.000 Views 4 weeks 35.000 €

Brand Story M 15.000 Views 4 weeks 50.000 €

Brand Story L 20.000 Views 4 weeks 62.500 €
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BRAND STORY

BEST CASES
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SPONSORING
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BRAND HUB

ONE PAGE FOR YOUR MESSAGE

1) Additional brand stories can be booked

2) Plus creation costs (not SR- and AR-capable): 10.000 €

Storytelling at it's best times four! The Brand Hub contains four brand stories1

which are presented on a customer-specific stage on the respective book. 

✓ 4 editorial-like stories

✓ 1 Customer hub with the possibility to integrate further interactive elements, 

videos, spocial media posting, etc.

✓ logo integration for clear branding of the message

✓ Theme is developed together with the brand studio team

✓ Image material can be provided by the client or will be provided by the native 

photo team

Package Guarantee Run tim Pricing2

Brand Hub 15.000 Views 8 weeks 52.500 €
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ADVERTORIAL

ONE PAGE FOR YOUR MESSAGE

1) Term recommendation, customizable on request.

2) Plus creation costs (not SR- and AR-capable): 2.000 €

The advertorials on the books are individually designed. Thanks to the 

editorial presentation in the look and feel of the respective book, your 

brand is presented in a first-class environment and thus benefits from a 

high level of credibility.

Address your users directly and activate them with the help of

✓ Raffles,

✓Votings,

✓ integrated videos, etc. 

Traffic is delivered via homepage teasers as well as an AdBundle and 

Mobile Medium Rectangle as Run of Site.

Package Guarantee Run time1 Pricing2

Advertorial S 500.000 AIs 2 weeks 10.000 €

Advertorial M 1.000.000 AIs 4 weeks 17.500 €

Advertorial L 1.500.000 AIs 6 weeks 22.500 €
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ADVERTORIAL

BEST CASES
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ADVERTORIAL STAGE

THE STAGE THAT‘S  ALL ABOUT YOUR PRODUCT

1) Term recommendation, customizable on request.

2) Plus creation costs (not SR- and AR-capable): 4.000 €

Package Guarantee Run time1 Pricing2

Advertorialbühne 1.500.000 AIs 6 weeks 35.000 €

In addition to the stage, advertorial stages also include three advertorials. 

Both the stage and the three advertorials are individually staged and 

appropriately presented in the look and feel of the respective book. 

Address your users directly with the stage and activate them even more via

✓ integrated Videos 

✓ Social media postings, etc.. 

Traffic is delivered via homepage teasers, as well as an AdBundle and 

Mobile Medium Rectangle in Run of Site.
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PARTNERSHIPS
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THEME SPECIAL

YOUR STRONG PRESENCE IN  AN ENVIRONMENT WITH AFF IN IT Y FOR THE TOPIC

1) Term recommendation, customizable on request.

2) Plus creation costs (not SR- and AR-capable): 2,000 €.

Attention: The principle of editorial sovereignty applies to the content of the editorial topic special; for compliance reasons, no customer-specific topic specials can be 

implemented (e.g. "The big sample country special presented by sample country"). 

Theme specials involve the sponsorship of a stage dedicated to a special 

topic. The sponsorship here includes exclusive customer presence on the 

special start pages and all article pages:

✓ Sponsored header and footer

✓ Ad integration (Fireplace or Wallpaper and Content Ad or Mobile 

Medium Rectangle)

Traffic is delivered via homepage teasers as well as an ad bundle and 

mobile medium rectangle in run of site.

In addition, there is the possibility to integrate advertorials and brand 

stories within the special.

Paket Guarantee Run time1 Pricing2

Theme special S 300.000 AIs 1 weeks 13.000 €

Theme special M 600.000 AIs 2 weeks 23.000 €

Theme special L 1.200.000 AIs 4 weeks 36.000 €
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THEME SPECIAL

BEST CASES
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PARTNERSHIP

EXCLUSIVE AND LONG TERM

The optimal setting for a strategic partnership is having a strategic communication goal that cannot be accomplished with media alone.

✓We create an ideal environment and form the beginning of a customer experience.

✓ The industry-exclusive partnership ensures high visibility and presence through custom integrations (logo, sticky bar, text links) directly on the 

website.

✓Strong media appearances on the portal also ensure an image transfer between the respective book and their brand.

✓Customized storytelling, which corresponds to the interests and needs of the users, is staged thematically appropriately and can also be used by 

you further on.

For individual and custom-fit approaches, please contact us!
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PARTNERSHIP

EXCLUSIVE AND LONG TERM

TELEKOM PREMIUM PARTNERSHIP (2016 – 2018) DAK PREMIUM PARTNERSHIP (2017 – 2021)

ERDINGER ALKOHOLFREI CO-PARTNERSHIP (2017 – 2019)OBI PREMIUM PARTNERSHIP (2019 – ongoing)
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CONTACT
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DIGITAL SALES

CONTACT

Region Süd

Daniel Maubach

Director Digital Sales Süd

+49 (0) 151 12446577

daniel.maubach@axelspringer.com

Region Mitte/ Südwest

Philipp Matschoss

Director Digital Sales Mitte/Südwest

+49 (0) 151 44619898

philipp.matschoss@axelspringer.com

Region Nord/ Ost

Emily Mierendorff

Director Digital Sales Nord/Ost

+49 (0) 151 44047127

emily.mierendorff@axelspringer.com

Region West

Sven Heintges

Director Digital Sales West

+49 (0) 151 58451106

sven.heintges@axelspringer.com

mailto:daniel.maubach@axelspringer.com
mailto:Philipp.matschoss@axelspringer.com
mailto:emily.mierendorff@axelspringer.com
mailto:sven.heintges@axelspringer.com

