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REACH & USER BASE

MyHOMEBOOK IN A NUTSHELL

REACH

v UU's: 1.62 Mio.”

USER BASE*
v" Visits: 3,06 Mio.™ v Male: 60%
v Pl'st 4,14 Mio.™ v’ 20 — 49 years old: 63%
v HHNE > €3,000: 46%

v" myHOMEBOOK encourages and activates readers to take the initiative and provides orientation on the topics
of living, building, diy and gardening.

v myHOMEBOOK combines the knowledge of experts, influencers and hobby craftsmen — competently and
authentically.

v" Helpful. Entertaining. Guidefull. Fresh — for men and women!

v" myHOMEBOOK — simply do it (yourself)!

*AGOF daily digital facts, Basis: digitale WNK 16+ years (59, 14 million.); January 2020 ' H
“*IVW January 2020 media impact



CATEGORIES & CONTENT

EDITORI

~ &

y

.

jrC) NCEPT

A 1
-\
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Garden, balcony, terrace, (room-)plants, Tools, devices, apps Shop the look, home-stories, people
windowsill, outdoor-lighting, decoration (influencer, celebrities)

7 ) «

Manuals, building, modernization, Lamps & lighting, decoration, kitchen, dining Manuals, building, modernization,
renovation room, bathroom, bedroom, living room, office renovation, upcycling

media impact —



DIGITAL FORMATS

DISPLAY ADS

media impact —



Unser Weg zur Traum-

wohnung

Mit diesen 14 Tipps machen Sie
jeden Raum einzigartig

FIREPLACE

OMEBOOK

ROOMS HOWTO  TOOLS NEWS Q

N
~AVOCADO TOAST”, ,NO FILTER" & CO.
Das lukrative Geschift mit den = s
agesschau-Sprecherin
schragen Farbnamen Karolin Kandler im | (i}

Interview

AD BUNDLE

further formats available on request

B

OMEBOOK

LIVING  GARDENING  HOWTO  TOOLS  INSPIRATION

SCHNELL, GUNSTIG UND EINFACN
Mit diesen 14 Tipps machen Sie
jeden Raum einzigartig

ROOMS HOWTO ToOLS NEWs Q OBIX

ELL WIRD WIIU(LICHKIIT ‘
In drei Schritten zum neuen Bad ’

|G, INTERACTIVE AND DIVERSE

ISPLAY ADS/ DESKTOP

.m ALS RELAX.OASE

VON KAUF BIS EINZUG
Unser Weg zur Traum.
wohnung [l

WALLPAPER

FRUCHTMUMIEN

Das sollten Sie tun, wenn an
lhrem Baum verfaultes
Obst hangt

DSU'SCNI.ANDS COOLSTES DN
Ve g

Mébel selber bauen kann

A-TEASER

_—.—— -——
PFLANZEN'®-SCHADLINGE _ INTERVIEW | [TISEEN naumm'msucmunc

ALLES IM GRIFF.

Dle Full Control Plus Hochdruckreiniger.

So schiitzen Sie lhre §
Pflanzen vor Frost

BILLBOARD

Alaina
Alpinaweil3
“l lﬂ'lmr Das Original
|

OMEBOOK

LVING  GARDENING  WOWTO  TOOLS  INSPIRATION

4 q =Lk

Unser Weg zur Traum.
veohns

Mit diesen 14 TippsEch
jeden Raum einzigartig

Die phiegeleichtesten Reparaturen am Fahrrad
Pflanzen fur den Garten selbst erledigen ™

VIDEOWALL

OMEBOOK

LIVING GARDENING HOW 00LS INSPIRATION

wowe CEXTEIE (ST (SIS, £
\

TAKEOVER

OMEBOOK

GARDENING ~ ROOMS  INSPIRATION HOWTO TOOLS  NEWS

Franzésischer Balkon - was | .
bedeutet das eigentlich? ~

Tipps, mit denen Bromelien
itre Farbe behalten

Das Original

gy JETZT ZUGREIFEN

lang Insekten soliten

Die Spaimaschine
als eine Handwdsche
— P

SITEBAR

media impact —



PRESENT YOUR PRODUCT OR OFFER IN AN EYE-CATCHING WAY

HOMEPAGE PLUS DAY/ WEEK

v Attentive and exclusive branding formats inspire

users.
Alana
Alpinaweif v’ As fixed daily placement or for an entire week

Das Original

avallable

v’ Package includes a multiscreen-placement on the
mMyHOMEBOOK Homepage + First Contact™®

S a— Reach: 100,000 Als/ day
2, B 600,000 Als/ week
Package price: €/7,000/ day
€35,000/ week

NEWS
RIS

\ ) Y p d - ‘. [ -
o m LT o -
7 . :/
wi SPAI > 1l ALLE SIND HEISS AUF WEISS! | l
IEESESGIERN SR Wande schnell und y Warum Sie jetzt eine Stunde
als eine Handwasche {8 wmweltschonend streichen lang Insekten zahlen soliten
e s S =

MOBILE MEDIUM !
RECTANGLE

*Ad appears at first page view on the website apart from the homepage/ Exklusivity applies except for the cms areas, e.qg. Hometeaser and Taboola m ed | e im pu ct —



HIGH-REACH BRANDING PACKAGE

EVENT EXTENDER

(]
OMEBOOK
Q X
SERVICE  BASICS  VERSICHERUNG SERVICE . ANZEIGE 3 o :
x o

v Your offer will be presented for one day on the
myHOMEBOOK homepage and for 7 days in RoS on
myHOMEBOOK

v" Addressing additional users who were not reached
via the homepage

MOBILE MEDIUM Sl
HONE—. v’ Increase of net reach from 100,000 to 300,000 ad
impressions with large branding formats in RoS

MYHOMEBOOK FOLGEN

NEWS

OMEBOOK

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

Reach: 300.000 Als
Package price: 12.500€

DOUBLE DYNAMIC SITEBAR B8

werd

d
ri

MOBILE MEDIUM stastes

RECTANGLE

*Ad appears at first page view on the website apart from the homepage/ Exklusivity on the homepage applies except for the cms areas, e.q. Hometeaser and Taboola m ed | e im pu ct —



OF VOICE ON HOMEPAGE AND CHANNEL START PAGES

BRAND DAY

OMEBOOK

A o
UVING  GARDINING  HOWTO  TOOLS  INSPIRATION Q [GRLDIS UVING  GARDENING  HOWTO  TOOLS  INSPIRATION  Q OBX

: Billboard
Billboard

-
!
A-Teaser 2!
.
: Bl Lampen richtig anbringen -
0 ‘ ganz einfach erklart
> - =

Medium
Rectangle

v The myHOMEBOOK Brand Day’ includes all media
placements of the stationary and mobile
myHOMEBOOK Hompage + channel start pages!

v" Exclusive and highly attentive branding format with
the maximum of awareness.

Contentbar
FOLGEN SIE myHOMEBOOK

v' Perfect for storytelling or presentation of an entire
product range.

=
o - B—
— A o
e =T
. [ :

e Brand-Day/ Channelstartseite

mHOMEBOOK s

Reach: 121,000 Als/ day
Package price: €14,500/ day?

Content Ad

Medium

A-Teaser Rectangle

§ Renovieren
=. 3 —
m ‘ oy G - l
[ %o ) N

O

0 Brand-Day/ Mobile @ Brand-Day/ Mobile @ Brand-Day/ Mobile
Homepage Homepage Homepage
1) The Brand Day consists of: Billbeard, A-leasen, Medium Rectangle; Conter Rartstationary homepage), Billboard and Contentbar (stationary channel start pages) + Mobile A-Teaser, Content Ad (4:1/6:1), Mobile Medium Rectangle (mobile _ ]
homepage), Content Ad (4:1/6.1),, Wobile\Medium Rectangle (mobieehanns/ \Stahk! page) M ed I 1m pu ct —

2) Excl. creation costs
Exklusivity applies except for the crms areas, e.g. \[lometeaser and: laboola



STRONG PRESENCE IN THE EDITORIAL PART

A-TEASER

y = Sy
OMEBOOK

v’ Present your product or offer prominent as A-Teaser
on the myHOMEBOOK homepage (editorial part)

GARDENING ROOMS  INSPIRATION HOWTO TOOLS NEWS Q .o 0s

T—— o v’ Integration of logo & advertisement label

lhrem Baum verfaultes *,
_ | | Obst hangt E

v’ Links either to the customer’s webseite or to a specific
landing page

AUS VIRTUELL WIRD WIRKLICHKEIT ‘ X § et
e - X - |

e 0., | event T
In drei Schritten zum neuen Bad ?F\ 5

V[

v Exclusive daily fixed placement* campaign

.\-2 LI )_ R e : :‘ ‘f'. & ?‘C’:"}J e B e s d » . 3 1\
. g’ - e A IS RN, Ry | A \ 2 iy Ay
8 e —F e e & T ] ] S Y ; / '
Ry A LR ‘ Multiscreen placements
FARBEN, KOMBINATIONEN, DESIGNS EINE EXPERTIN VERRAT... E S UMSTELLUNG IN OSTER - A J B
EE B O— L} -— .. ~ EF 0 wts MR - R o 2 AUSVIR.TUELL ?NIRD WIRKLICHKEIT ) y
Das sind die Balkonmobel- | % So wird Ihr Garten idea In drei Schritten zum neuen Bad -— I
x ey IS - - i &
Trends fiir 2020 EiEEE " 1| JooL & -
S

Kormmt der lkea-
bald nicht mehr p

Reach: 40.000 Als/ day
Package price™:  €4,500/ day

*Approval by editors. Only 1-2 x per week from Monday to Friday bookable. Look & Feel has to differ from editorial articles. Advertisement label via myHOMEBOOK (installation into CMS, no AdServer area). The A-Teaser rotates. : -
**Exclusive creation costs media 1m pa ct_



GREAT AND INTERACTIVE PLACEMENT

TAKEOVER AD

v" Complete Takeover incl. interactive elements and

,transparent” areas distributed all over the page
OMEBOOKE:"

LIVING GARD!

v Desktop: background, Superbanner, Billboard,
Medium Rectangle

v Mobile: Header, Content Ad, Footer

TAKEOVER AD =T v Package includes a multiscreen-placement on the
myHOMEBOOK homepage + first contact®

==
5
ﬁ

HEADER + )

CONTENT AD

Reach: 60,000 Als/ day
Package price: €6,000/ day

*Ad appears at first Page view on the website apart from the homepage/ Exkiusivity\applies except for the cms areas, e.q. Hometeaser and Taboola : =
o J % "R i g media impact —



DIGITAL FORMATS

MOBILE ADS

media impact —



BIG, INTERACTIVE AND DIVERSE

DISPLAY ADS/ MOBILE

eee00 Telekom.de & 15:11 49 % W)

HM}HOM E BOOK Baumarktpartner

»HOMEBOOK =rpr-omx [

49 % W)

~ ‘#l i

’ (U I l-"‘

SCHNELL, GUNSTIG UND EINFACH

Mit diesen 14 Tipps machen Sie
jeden Raum einzigartig - -

,| Gestresste Pflanzen bliihen
frither

»HOMEBOOK C =

Ll k]
ALLE SIND GANZ HEISS AUF WEISS!

), Wénde schnell und
hid } < umuweltschonend streichen
ANZEIGE

Gartenarbeit per App

Worauf Eigentiimer vor dem Anfechlten der IS Die pflegeleichtesten Pflanzen
Jahresabrechnung achien sollten S -

fiir den Garten

‘ l TESTSIEGER

m& GUT n.7)
K test iﬁ‘{-’:’
! ﬁ? T IR
gl ) Tt e &
- ey
bohren miussen

Bestrvate im Tast fir
Anstricheigensch,

15.September 2018,
18:15 Uhr

\ Alpinawei

- Das Original &

MYHOMEBOOK FOLGEN
MYHOMEBOOK FOLGEN

NEWS
m.:a:s@EI| & Gartenprojekt planen! | X

A\‘:s:ee@xx‘ & Gartenprojekt planen!

O O

MEDIUM RECTANGLE

X

CONTENT AD 6:1

CONTENT AD 4:1

CONTENT AD 2:1

CONTENT AD 1:1

further formats possible on request

media impact —



BIG, INTERACTIVE AND DIVERSE

DISPLAY ADS/ MOBILE

e0000 02-de T 16:58 @& 7 69 % @)
ooooo Telekom.de & 15:12 49 % Wy
Die pflegeleichtesten Pflanzen fiir den Garten
®e0e0 02-de T 17:01 @ 7 69 %>

»sHOMEBOOK swm

RSS | Newsletter

ANZEIGE

64 A0
SHARES

2%

O

WEITER MIT myHOMEBOOK.DE

WEITER MIT myHOMEBOOK.DE

ANZEIGE

84 0K

UNDERSTITIAL

INTERSCROLLER

further formats possible on request medid impuct_



STRONG
BRANDING FOR
YOUR LABEL

NATIVE ADVERTISING/ SPECIALS/ ADVERTORIAL

media impact —



High-quality storytelling via native advertising

\ BRAND STORIES

- |
N~ | \
A
C

N

Your story exclusively maintains the storytelling of myHOMEBOOK:
- (0]\"/|3:={0]0] ;¢ informative texts, exclusively researched, exciting videos, big photo

CARDINNG  ROOMS INSPIRATION HOWTO  Tools News  Q productions, informative graphics, interactive engagement-tools like 360-
degree-images, quizzes and picture galleries.

# o KORBISSUPPE, PIZZA, TIRAMISU
OMEBOOK Diese Kostlichkeiten kommen vom Grill

CAROENING  ROOME  WWAMRABION  HOWTO  100Ls  wews  Q TIBX
.

v" Editorial seeming story* in the appearance and tonality of
myHOMEBOOK

v" Integration of customer logo

B o e
KUNSISSUPMPL, PLZZA TIRAMISY

, , v" Topic will be developed together with the Axel Springer Brand Studios
Diese Kostlichkeiten kommen vom
Grill
Team
v" Footage can be provided by the client or the native photography team

Brand
Story Weber |

Von Brandstory | 06. August 2019, 08:47 Ubr

Brand Story Package S Brand Story Package M Brand Story Package L Brand Channel?

Kirbissuppe, Pizza, Tiramisu - alles feinste Grillware. Ja, Sie haben
richtig gelesen: Wenn Sie das nachste Mal den Grill anschmeiBBen,
koénnen Sie die Vorspeise und den Nachtisch gleich mit auf den Rost
werfen! Denn mit den richtigen Tools und Tipps zaubern Sie auf dem

Grill ein auBergewdhnliches Men(! 4 Wee kS 4 Wee kS 4 Wee kS 6 Wee kS

2Eagan

6.000 Views 15.000 Views 20.000 Views 15.000 Views

€22,500' €50,000' €62,500' €52,500

*Alternative to the Brand Story: Influencer Story (story will be created in cooperation with Intermate), Quiz Story (native quiz activates the user)

! . media impact —
1) Additionally creation costs



ELABORATELY DESIGNED THEME STAGE EXCLUSIVELY PRESENTED BY YOUR BRAND

THEMED SPECIALS

myHOMEBOOK.de gives customers the possibility to exclusively
present a Themed Special (1-4 weeks).

What you get:

v" Special-Homepage with sponsoring header and footer (,,presented

‘ = TLNa. L v" Exclusive customer presence on special start- and articel pages
F""]E JETZT 1 v" Traffic generation via editorial Homepage Teaser, AdBundle and
— | Mobile Medium Rectangle
=5 ﬂElNEN GH"_I_ v" Integration of your ads on the special pages: Fireplace or
. .- o Wallpaper with Medium Rectangle and Content Ad 2:1 with Mobile
e A TR Medium Rectangle
e y v Multiscreen placement

Themed Special Package S Themed Special Package M

1 week 2 week

300.000 Als 600.000 Als

€13,000° €23,000°

The current theme plan is provided by the partners of Media Impact CI : - t
*Additionally creation costs. Lead time for Specials: at least 3 weeks. meala Impuc e



FLEXIBLE & EXTENSIVE INTEGRATION OF CUSTOMER CONTENTS

ADVERTORIALS

...are individually produced. Thanks to the editorial presentation in look &
feel of myHOMEBOOK.de, your brand will be presented in a high-class
environment.

[Der oreiin mocen |
INSPIRATION HOWTO TOOLS NEWS

GARDENING  ROOMS Q : @EBE

Diese Style-Tkone haben Sie voll unter
Kontrolle!

T— Convenient for the presentation of new products, special offers, tips und
THE IXO tricks as well as new diy-trends for house, flat and garden.

Excite users via:

v competitions

Der IXO von Bosch ist seit Jahren das beliebtesten

Elektrowerkzeug der Welt! Im Oktober 2019 kommt das neue .

Modell auf den Markt. Das ist noch ausgefuchster als sein Vot I n S
Vorgdnger: Denn der IXO 6 punktet mit einem stufenlos

regulierbaren Geschwindigkei halter und preisgekré

Design!

gaooagw

v integrated videos and more

Advertorial Package S Advertorial Package M Advertorial Package L

2 weeks 4 weeks 6 weeks

500.000 Als 1.000.000 Als 1.500.000 Als

€10,000° €17,500° €22,500°

*Additionally creation costs media 1m pa ct_



THEMED SPECIAL + ADVERTORIAL

POWERSPECIAL

VOM ERSTEN ENTWURF
ZUM FERTIGEN BAD

ALLES MACHBAR

OMEBOOK

GARDENING ROOMS  INSPIRATION HOWTO TOOLS NEWS Q .. oioion @DIEBIXE

ALLES FURS

BADEZIMMER

ALLES FURS BADEZIMMER SPECIAL

ALLES FURS
BADEZIMMER

d Spiegel (IR A (=le [ @  So gestalten Sie Ihr Bad ganz
einfach barriereﬁ"ex: .

ALLES FURS BADEZIMMER
SPECIAL

ALLES FURS
BADEZIMMER

So gestalten Sie Ihr Bad ganz einfach

EINFACHER TRICK e —— barrierefrei
Mit diesem Hausmittel beschlagen lhre = =t = ’ ‘,'.,

Fenster und Spiegel nie wieder

Muss man Reinigungsmittel
eigentlich einwirken lassen?

POWERSPECIAL

n Maximaler Komfort, stilvolles Design und ein bisschen Luxus.

ﬂ Erfahren Sie. weshalb barrierefreie Bider fitr deutlich mehr

stehen, als reine Funktionalitit und wie Sie ganz einfach ein BEad Baryien
‘m nach Ihrem Geschmack planen. -

The current theme plan is provided by the partners of Media Impact
*Additionally creation costs; Lead time for Specials: at least 3 weeks.

ADVERTORIAL

m
IRATION HOWTO TOO! NE
- 5 L i G

The myHOMEBOOK.de Powerspecial offers customers the
possibility to exclusively present a Themed Special for a period
of 4 weeks. The Special Stage is a combination of customer
and editorial content (1 Advertorial incl.).

What you get:

v Exclusive customer presence on special start- and articel pages

v"Individual Presenting Header and Footer (,presented by...)

v Traffic generation via editorial Homepage Teaser, AdBundle and
Mobile Medium Rectangle

v"Integration of your ads on the special pages: Fireplace or Wallpaper
with Medium Rectangle and Content Ad 2:1 with Mobile Medium
Rectangle

v"Inclusive one Advertorial Package

v Multiscreen placement

Reach: 1,36 million Als/ 4 weeks
Package price*: €40,000/ 4 weeks

media impact —



THE VERTICAL
FAMILY

media impact —



STYLEBOOK

Fashion
Beauty
Body
Stars

L ove

TRAVELBOOK

Attractions
Inspiration
Airlines
Journeys

Destinations

THE VERTICAL FAMILY

RANGE OF TOPICS

TECHBOOK

Digital life
Smartphones
Smart Home

Gaming

Apps

FITBOOK

Health
Fitness
Workouts
Mind & Body
Healthy Food

OMEBOOK

Gardening
Rooms
Inspiration
How To
Tools

News

media impact —



PRICING

2020

media impact —



PRICING 2020

CPM RATES

|
MULTISCREEN DISPLAY (Mobile, Desktop)

AdBundle, Skyscraper,
Superbanner, Wallpaper, Fireplace,Sitebar,
Native Style Ads, Halfpage Ad Floor Ad, Billboard'
Medium Rectangle

Double Dynamic Sitebar®

Mobile Content Ad
6:1+4:1, Ros & Custom €50 Ros & Custom €60 Ros & Custom €75 Ros & Custom €80
Mobile Native Style Ads

Mobile Content Ad 2:1,
Mobile Medium Rectangle, Push Ros & Custom €60 Ros & Custom €70 Ros & Custom €85 Ros & Custom €90
Ad

Mobile Content Ad 1:1,

. Ros & Custom €70 Ros & Custom €80 Ros & Custom €95 Ros & Custom €100
Understitial

Interstitial,
Interscroller Ad

VIDEO

Ros & Custom €75 Ros & Custom €85 Ros & Custom €100 Ros & Custom €105

InTextA(? dustzs AL bis i?]rlll.sg(;t:sec. RoS & Custom €60 Video Wall® Desktop only RoS & Custom €90
MULTISCREEN - Traffic division between desktop and mobile according to availability.
Additional
options: Mobile- / Desktop- / Tablet-only Base price + €10 CPM
Expandable Ads + €10 CPM
Tandem- / Triple Ads Highest price category incl. device surcharge
Further video formats on request
1) Also bookable as a Cinematic Ad (Additionally +€5 in case of a single booking or combined with a mobile format)
2) Excess length (21-30 sec.) + €20 CPM // Short spots (7-15 sec.) - €10 CPM // VPAID + €10 CPM
3) Prices correspond to desktop only, device surcharge of €10 CPM gets annulled if combined with any mobile. On tablet devices there is only

a billboard, further formats on request.

The technical specifications of all advertising forms and dimensions can be found at https://www.mediaimpact.de/en/digital-formats

Standard ads must be available 3 days before going live, special ads at least 5 days before.In case of underdelivery, Media Impact reserves the right to
use placements in a related channel or in RoS (desktop and/or mobile) as subsequent delivery.

All prices are given (unless otherwise stated) as CPM or fixed prices, less agency commission, plus VAT. | Changes and errors excepted.

media impact —


https://www.mediaimpact.de/en/digital-formats

PRICING 2020

FIXED PLACEMENTS

Homepage Plus'2 (Home + First Contact3) | 10 — 10 o'clock

Guaranty/ Price Guaranty / Price
Guaranteed Ad Impressions 100.000 ©600.000
Desktop: AdBundle, Skyscraper, Superbanner, Medium Rectangle, Native €7,000 €35,000

Style Ads, Wallpaper, Halfpage Ad, Fireplace, Sitebar, Floor Ad, Billboard,
Videowall, Cinematic Ad or Double Dynamic Sitebar

Mobile: Mobile Content Ad 6:1, 4:1, 2:1, 1:1, Mobile Medium Rectangle,
Understitial, Interscroller Ad or (Video-) Interstital

Event Extender’2 (Home + RoS) | 10 — 10 o'clock Guaranty / Price
Guaranteed Ad Impressions 300.000
Desktop: AdBundle, Skyscraper, Superbanner, Medium Rectangle, Native Style Ads, Wallpaper, €12,500
Halfpage Ad, Fireplace, Sitebar, Floor Ad, Billboard, Videowall, Cinematic Ad oder Double Dynamic

Sitebar

Mobile: Mobile Content Ad 6:1, 4:1, 2:1, 1:1, Mobile Medium Rectangle, Understitial, Interscroller Ad
or (Video-) Interstital

1) Saturday and Sunday count together as 1 day
2) Exclusivity applies except for the cms areas, e.g. Hometeaser and Taboola
3) Ad appears at the first page view on the website off the homepage

The technical specifications of all advertising forms and dimensions can be found at https://www.mediaimpact.de/en/digital-formats

Standard ads must be available 3 days before going live, special ads at least 5 days before.In case of underdelivery, Media Impact reserves the right to - -

use placements in a related channel or in RoS (desktop and/or mobile) as subsequent delivery. M ed 10 "“puct e
All prices are given (unless otherwise stated) as CPM or fixed prices, less agency commission, plus VAT. | Changes and errors excepted.



https://www.mediaimpact.de/en/digital-formats

PRICING 2020

FIXED PLACEMENTS

Brand Day'.23 (Multiscreen) | 10 — 10 o’clock Guaranty / Price

Guaranteed Ad Impressions 121.000

Desktop: Billboard + A-Teaser3 + Medium Rectangle + Contentbar (homepage) €14,500
/ Billboard + Contentbar (channel start page)

Mobile: A-Teaser + Content Ad (4:1/6:1) + Mobile Medium Rectangle (homepage)
/ Content Ad (4:1/6:1) + Mobile Medium Rectangle (channel start page)

A-Teaser ':2| 10 — 10 o'clock Guaranty / Price
Guaranteed Ad Impressions 40.000
Desktop: A-Teaser €4,500

Mobile: A-Teaser

Takeover Ad"-34 | 10 — 10 o’clock Guaranty / Price
Guaranteed Ad Impressions ©60.000
Desktop: Background + Superbanner + Billboard + Medium Rectangle €6,600

Mobile: Header + Content Ad + Footer

1) Saturday and Sunday count together as 1 day

2) Addionally €500 creation costs for the A-Teaser (no discount or agency commission deductable), no installation of an external pixel possible
3) Exklusivity on the homepage applies except for the cms areas, e.g. Hometeaser and Taboola

4) The Takeover Ad consists of: Fixed daily placement on the homepage and on the channel start pages

The technical specifications of all advertising forms and dimensions can be found at https://www.mediaimpact.de/en/digital-formats

Standard ads must be available 3 days before going live, special ads at least 5 days before.In case of underdelivery, Media Impact reserves the right to - -

use placements in a related channel or in RoS (desktop and/or mobile) as subsequent delivery. M ed 10 "“puct e
All prices are given (unless otherwise stated) as CPM or fixed prices, less agency commission, plus VAT. | Changes and errors excepted.



https://www.mediaimpact.de/en/digital-formats

PRICING 2020

BRANDED CONTENT PACKAGES

|
Brand Story Package S* 4 weeks 6,000 views €22,50072
Brand Story Package M' 4 weeks 15,000 views €50,0002
Brand Story Package L' 4 weeks 20,000 views €62,5002
Brand Channeld
3 Brand Storys incl. Native Teaser (desktop & mobile) 6 weeks 15.000 views €52.5004

Social Media Postings (Facebook)
Special start page exclusively presented by costumer

Advertorials, Aktionsbihnen und Gewinnspieladvertorials Guaranty Package Price

Advertorial Package S | max. 2 weeks
Homepage Teaser 500,000 Als €10,000°
AdBundle & Mobile Medium Rectangle in RoS

Advertorial Package M | max. 4 weeks
Homepage Teaser 1,000,000 Als €17,500°
AdBundle & Mobile Medium Rectangle in RoS

Advertorial Package L | max. 6 weeks
Homepage Teaser 1,500,000 Als €22,500°
AdBundle & Mobile Medium Rectangle in RoS

Advertorial Stage® | max. 4 weeks
Incl. 3 Advertorials
Homepage Teaser
AdBundle & Mobile Medium Rectangle in RoS

1,500,000 Als €35,0007

Influencer Add On Package — in combination with Brand Story or Advertorial Guaranty Package Price

425.000 Follower +
50.000 Views (Instagram)?®

Influencer Add On Package8 €10,00010

1) Traffic generation via Native Home Teaser, Native Teaser in ROS, Social Sponsored Posts

2) Additionally creation costs Package S: € 3,500 | Package M: € 4,000 | Package L: € 4,500. No discount or agency commission deductable, but plus VAT.

3) Further Brand Stories with surcharge bookable, traffic generation via Native Home Teaser, Native Teaser in ROS, Social Sponsored Posts

4) Additionally € 8,000 creation costs (no discount or agency commission deductable) -> Creation of Brand Stories, Teaser, Social Sponsored Posts

5) Additionally € 2,000 creation costs (no discount or agency commission deductable) -> creation of Advertorial + traffic generating ads

6) Traffic generation via Hompage Teaser, AdBundle + Mobile Medium Rectangle in ROS and 3 Advertorials

7) Additionally € 4,000 creation costs (no discount or agency commission deductable) -> creation of Stage + Advertorial + traffic generating ads

8) This package is only bookable in combination with a Brand Story or Advertorial package; Traffic generation additionally through Instagram posts and Instagram stories
9) Potential total coverage depends on individual selection of suitable influencers. We would be glad to make an individual offer.

10) This is a net package price, which is not discountable; plus creation costs from 2.000€ for buyouts. These are not discountable but plus VAT

The technical specifications of all advertising forms and dimensions can be found at https://www.mediaimpact.de/en/digital-formats
Standard ads must be available 3 days before going live, special ads at least 5 days before.In case of underdelivery, Media Impact reserves the right to use placements in a related channel or in RoS (desktop and/or mobile) as CI - t
subsequent delivery. All prices are given (unless otherwise stated) as CPM or fixed prices, less agency commission, plus VAT. | Changes and errors excepted. medadid Impuc —



https://www.mediaimpact.de/en/digital-formats

PRICING 2020

SPECIALS

Themed Specials Traffic Generation Special Stage? Package Price

Themed Special Package S| max. 1 weeks
Hometeaser 250.000 50.000 Als €13,0003

AdBundle & Mobile Medium Rectangle in RoS

Themed Special Package M' | max. 2 weeks
Hometeaser 500.000 100.000 Als €23,0003

AdBundle & Mobile Medium Rectangle in RoS

PowerSpecial | max. 4 weeks
Incl. Advertorial

1.160.000 200.000 Als €40,0004
Hometeaser
AdBundle & Mobile Medium Rectangle in RoS
1) Advertorial additional bookable in combination with media for at least € 7,500, additionally creation costs for the Advertorial
2) Fireplace + Medium Rectangle, as well as Content Ad 2:1 + Mobile Medium Rectangle, further formats on request
3) Additionally €2.000 creation (no discount or agency commission deductable) -> Creation of Special-Stage, Presenting Header and Footer

Additionally €3.000 creation costs (no discount or agency commission deductable) -> Creation of Special-Stage, Presenting Header and Footer and
Advertorial

The technical specifications of all advertising forms and dimensions can be found at https://www.mediaimpact.de/en/digital-formats

Standard ads must be available 3 days before going live, special ads at least 5 days before.In case of underdelivery, Media Impact reserves the right to - -

use placements in a related channel or in RoS (desktop and/or mobile) as subsequent delivery. M ed 10 "“puct e
All prices are given (unless otherwise stated) as CPM or fixed prices, less agency commission, plus VAT. | Changes and errors excepted.
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PLEASE FEEL FREE TO CONTACT US FOR INDIVIDUAL CONCEPTS

CONTACT

media impact —
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