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IT-Chefin Hammeonds auf der Kippe

Bilanz

irtschaftsmagazin

Vorstandsfrouen  Fremdenverkehr
Ein Ex-Mann Tui-Chef
packt aus packt auch aus

»Ist ja extrem bequem!*
Hauptsache, man hat’s kommod. Will der Mensch
in Wahrheit nur immer hoher hinaus, um es

sich mal richtig pionierhaft gemiitlich zu machen?

Zur Okonomie der Schwerelosigkeit

IT-Chefin Hammonds auf der
Kippe.

Verlustangst
China und die
Blockketten
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Bilanz

Bilanz

The concept

Bilanz BILANZ stands for
+ high-quality business journalism and intelligent

entertainment in a magazine format every month

Bilanz

¢ critical, investigative, sophisticated, cheeky, egocentric
and (if necessary) ironic contents

¢ readership with high consumption strength and
purchasing power

e e B RO ¢ BILANZ is published 10 times per year at newsstands
and in WELT Print Werktag incl. compact
(subscription circulation)

i
B . I

D deutsche Wirtschaftsmagarin

Oktcber 2008
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Bilanz

Performance data

Das deutsche Wirtschaftsmagazin
Mirz 2088

Subscribers* and distributed circulation**

B Subscribers m Distributed circulation

Bilanz 110***
Capital 130
Wirtschaftswoche 126
Manager Magazin 104
Brand eins 82 IN THOUSANDS

o
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Bilanz

Decision maker****

Bilanz 3427%FxH*
Capital 259
Wirtschaftswoche 296
Manager Magazin 321
Brand eins 151 IN THOUSANDS

0 200 400
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Bilanz

5 years intelligent economy journalism

Anniversary party in may

B . I
Das deutsche Wirtschaftsmagazin
Oktober 2018

¢ \We celebrate 5 yeas Bilanz — with exciting insights and background stories!
¢ Coming soon in may, 10/05/2019
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Topi_cs series and German Al _Aw?rd ) ] ) ' \ I
Bilanz and artificial intelligence Deutscher

With the topic of Al and ,,German Al Award", Bilanz
continues its journalistic commitment in the field of

Al-Agenda (extract):

artificial intelligence. > Ml
finance, and automotive
Starting in December 2018, the topic of Al will be a o reas oot
new editorial focus in all print editions and will i 2l ey
continuously be part of the BILANZ and of WELT.de. it

The impulse for this is the German Al Award in
September 2019. ,,United Artist is the embracing
theme for all the different aspects that gather around
the award-winning ceremony.
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Bilanz

2019
erms
Issue Publication Ad Print
date deadline  materials Special
Bilanz #2 15/02/2019  18/01/2019  01/02/2019
Bilanz #3 08/03/2019  08/02/2019  22/02/2019  Style |
Bilanz #4 05/04/2019  08/03/2019  22/03/2019  \Watches | §,{;;zrs
Bilanz #5 10/05/2019  12/04/2019  26/04/2019  Manufactury / anniversary ISsue
Bilanz #6 07.06.2019  10.05.2019  24.05.2019 Al
Bilanz #7 05.07.2019  07.06.2019  21.06.2019  Start me up!
Bilanz #9 13.09.2019  16.08.2019  30.08.2019  1.000 richest
Bilanz #10 04.10.2019  06.09.2019  20.09.2019  Style Il / Germany most admired
companies
Bilanz #11 Sa.,02.11.19 04.10.2019  18.10.2019 Waiches Il
6
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Formats and costs

Bilanz

Size formats costs (gross)
Size in page sections Bright x High EUR
2/1 page 430 mm x 265 mm 39.700,-
1/1 page 215 mm x 265 mm 23.500,-
1/2 page (portrait / cross) 108 mm x 265 mm /215 x 128 mm 14.300,-
1/3 page (portrait) 72 mm x 265 mm 10.800,-
Premium placements
Opening Spread Inside front cover (IFC) + Page 3 47.000,-
Against Editorial Left page next to editorial 26.800,-
Facing Table of Content 1 (FTC
1) Left page next to content | 25.800,-
Facing Table of Content 2 (FTC
)] Left page next to content Il 25.000,-
Cover pages Outside back cover (OBC) 30.400,-
Inside back cover (IBC) 25.000,-
Inside front cover (IFC) 26.800,-
Inside pages 1st double page 41.000,-
1st right page 26.800,-
7 2nd right page 25.000,-
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Bilanz.de

Bilanz
Bilanz e e
Bilanz

ﬂQ ]
r\- _?A

Chefin Hommonds ouf der

Bilanz

he digital business competence

¢ embedded into the WELT.de news portal

¢ stands for well-founded and intelligent financial and
business journalism

¢ Integration KI-Price and Start Me Up: Channel with
permanent, relevant coverage about artificial
intelligence an Start Ups / founder

¢ Regular newsletter about the upcoming issue: ,,Mail
from the Editor-In-Chief*

¢ Facts: Unique User 20 m.*
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echnische Daten

Magazine Format
Type Area

Printing Process
Paper
Resolution

Trim

Binding

ICC Profile

Colours
Data Delivery

Address for Print Materials

215 mm wide x 265 mm high
189 mm wide x 230 mm high

Cover: sheet offset; Contents: web offset

Cover: 200 g/gm photo print, glossy
Contents: 80 g/gm SCA Graphosilk

300 dpi

5 mm around bleed formats outside,
3mm on inside margin in the middle

Spine gluing (6mm extra for double pages)

Cover: ISO Coated v2
Contents: PSO LWC Improved 45L

Euro colours 4/4
High-end PDF with format marks

bilanz-druckunterlagen@axelspringer.de

Bilanz
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media impact

Contact

Media Impact GmbH & Co. KG
Axel-Springer-Stral3e 65
10888 Berlin

Director Luxury

Carola Curio
Tel.: +49 (0)40 347 2331 6
carola.curio@mediaimpact.de

Avertising Director

Tina Krantz
Tel.: +49 (0)30 25 91 7 39 89
tina.krantz@mediaimpact.de

Object Management

Dana Schmelzer
Tel.: +49 (0)30 25 91 7 39 92
Dana.schmelzer@mediaimpact.de

Luxury Sales Germany

Kathleen Schwiezke

Deputy Director Luxury

General Manager Luxury Sales

Tel.: +49 (0)89 743 2596 473
kathleen.schwiezke@mediaimpact.de

Michael Sandvoss

General Manager Luxury Sales
Tel.: +49 (0)89 743 2596 490
michael.sandvoss@mediaimpact.de

Luxury Sales Italy

Cristiano Merlo

Managing Director

Tel.: +39 (0)20 439 818 65
merlo@axelspringer.it

Via Leopardi No.21
1-20123 Mailand

Laura Ferri

Senior Sales Manager
Tel.: +39 (0)20 439 818 65
ferri@axelspringer.it

Via Leopardi No. 21
1-20123 Mailand

Benelux

MediaWire International
Anita Rodwell

Plein 1945, Nr. 27
1251 MA Laren

Tel. +31 651 480 108
rodwell@mediawire.nl

Europe/AMEA

Media Impact GmbH & Co. KG
Fellin Wolter
Axel-Springer-Str. 65

10888 Berlin

Tel. +49 (0)30 2591 7 25 63
fellin.wolter@axelspringer.de

France

Axel Springer Media France S.R.L
Jean-Robert Mamin

93, Avenue Charles de Gaulle
92521 Neuilly-sur-Seine CEDEX
Tel. +33 17621 8500
jr.mamin@axel-springer.fr

Great Britain and Ireland

Media Impact GmbH & Co. KG
Patricia Meier Woster

9 Wimpole Street, 3rd Floor
London, W1G 9SG

Tel. +44 20 7863 4314
patriciameier@axelspringer.co.uk

Germany/Austria/Switzerland

Media Impact GmbH & Co. KG
Alina Friede

Axel-Springer-Str. 65

10888 Berlin

Tel. +49 (0)30 2591 7 25 71
alina.friede@axelspringer.de

Spain

Publicitas International S.A.
Maria Navarro

Calle Gran Via 6, 4t planta
28013 Madrid

Tel. +34 91 323 7911
maria.navarro@publicitas.com
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