‘That’s How You Cook Today’
The COMPUTER BILD Group’s
‘ Vertical Publication for the Kitchen

media impact



ekitchen

eKitchen
Cooking 2.0 - that’'s how you cook today

ekitchen 3 Q@ Red-hot, not lukewarm - eKitchen brings you
HOME KUCHENGERATE KUCHENUTENSILIEN REZEPTE neWS a Cut above the rest.
— eKitchen provides the user with information on
w the latest kitchen and nutrition trends.
ot oo Tests, current news and videos - always on

im Test

fitting topics.

New cooking trends, innovative ideas and
modern kitchen appliances - users can find all

Nichts eingebrannt
Pizzastein reinigen: So geht es
richtig

D ot this on eKitchen.de.
.

i P eKitchen focuses on the connected home. As

i B 3
L—Zé m w& digitalisation continues, the networked kitchen is

playing a more central role in its content.

Future Living“-Studie: Was IKEA setzt Schwerpunkt auf Kochen mit Pergamentpapier:
Kiichengerite bald leisten Kiichen Hihnchenbrust im Backofen

Examples of topics
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eKitchen
Cooking 2.0 - that’s how you cook today
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Pflanz-Ratgeber
So steuern Sie den Smart-Herb
Garden mit einer App

Examples of topics

ekitchen

In the coming years, customers will be
increasingly confronted with networked kitchen
and household appliances - this arouses
interest; and you can use this compelling
environment to communicate with your target

group.
eKitchen has a Facebook presence, which
means that you can also use this platform for
joint campaigns to interact with your target
group.

With eKitchen you can reach a target group that
is highly savvy on topics such as the networked
kitchen and on the new possibilities opened
up by the use of smartphones and tablets.

media impact m



eKitchen
Cooking 2.0 - that’'s how you cook today

ekitchen

HOME KUCHENGERATE KUCHENUTENSILIEN REZEPTE  WISSEN

Bosch-Kiichengerate im Angebot
bei Lidl

Heifluftfritteuse Philips Airfryer
Avance HD 9641 im Test

Diese Apps helfen, weniger
Lebensmittel wegzuschmeiflen!

‘L N L
=°Né >g§ eAE =
ALY N
AFRC TR e 7
5 | _ : ”,,
€5 geht doch auch lecker
#IBES-Dschungelcamp-Rezepte:
Das Beste mit Bohnen und Reis

Teuer gegen giinstig: Wer mixt
besser?

Was Sie bei einer Erkiltung
essen sollten - und was nicht

*AGOF 2018-06

ekitchen

Who you can reach on eKitchen:

390,000 unique users
12.218 fans on Facebook
986.743 PI per month**
47% men

53% women

58% aged 30 - 59 years

64% with a net household income of
more than €2,000 / 43% with more than
€3,000

Planned purchase (definite/maybe) of
large household appliances in the next 12
months > Affinity index 129

- Average in the last 3 months February-April ** according to Google Analytics
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§ Cooperation opportunities
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Display integration
eKitchen - that’'s how you cook today

ekitchen

The partner can be integrated into eKitchen with
display ads:

= large format sizes such as billboards and
wallpapers

= Standard formats like superbanner,

KitchenAid Artisan Maximal-

Entsafter:EdeljuicerimTest ., e skyscraper and medium-rectangle.

= exclusive week placement - the partner
books a particular advertising format for one
week at an attractive ‘exclusive’ package
price

2 — Krups i-Prep&Cook Gourmet: Mit dem
langsamen Entsaf fter frittiertes Huhn' fastoh Smartphone zum Gericht

i e D Untarneenen speeirt e Prepd ok el smartes Update.

000

J
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Cooperation partner
eKitchen - that’s how you cook today

ekitchen A Q@ dwe The partner can be integrated into eKitchen
HOME ~ KUCHENGERATE ~KUCHENUTENSILIEN ~ REZEPTE ~ KAUFBERATER ~ WISSEN 7 THERMOMIX aS C 0 O p eratl O n p art n er :

= Logo in the ‘in partnership with’ header

el = Personal menu item in the upper
e O navigation bar and link to your own online
advertorial possible

=  Temporary image-text teaser on the
eKitchen homepage. Link to the partner’s
o online advertorial

Zerkleinern und Grillen
Mixer und Kiichenmaschinen:
Schnappchen bei Lidl

- 5‘/(,

‘”E

= Temporary teaser in suitable

environments of the sub-channels. Link
oo also to the corresponding online
312:;;‘::;?:;““"“‘ e o e advertorial

lllustrative example
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Cooperation partner
eKitchen - that’'s how you cook today

ekitchen 3 OO @~ Further integration options:

UCHENGERATE ~ KUCHENUTENSILEN ~REZEPTE ~ WISSEN
5 Kinangerate  Eackoten | News > Smarte Kikhen von Wisle und Wicresen

oo = The partner is incorporated in an expert tip
verneren mackiten for suitable articles. The experts can then be

nnnnnnnnnnnnnnnn

= - presented on a separate page.

00
T B . Integratiqn of f[he partner into an onli_ne
advertorial with own content, including
personal navigation item

= Integration of other ‘partner campaigns’
possible - these could also be run on the
Facebook page of eKitchen, e.g.
sweepstakes, competitions or joint user
actions

We will gladly make you an individual offer!

lllustrative example: Online advertorial ‘Miele’
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Cooperation partner ‘brand channel’
eKitchen - that’'s how you cook today

ekitchen 2 QOQ B

You can promote your product range in all its glory
or present yourself as an expert advisor or
consultant on your ‘own’ channel:

Menu item in main navigation bar

= Your own index page with at least 9 image-text
teasers - these link to relevant articles or
online advertorials

= Native image-text teaser, e.g. on the home
page, in suitable subchannels and within
corresponding newsletters

= Comprehensive media package
= Duration from 3 months

nnnnnnnn

lllustrative example
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Concept protection Media Impact

The contents of this presentation (in particular thoughts, suggestions and concepts) are the
intellectual property of Media Impact GmbH & Co. KG and are subiject to the applicable
German copyright law. Any or all duplication, editing, distribution and any kind of use
outside the limits of copyright is prohibited. Insofar as the contents of this presentation
were not created by Axel Springer Media Impact GmbH & Co. KG, the copyrights of third
parties are respected. In particular, any content of third parties is labelled as such.
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