BILD Digital

BILD.de is the multimedia portal for the whole of Germany. Always and everywhere. As one of the leading general interest portals with a very wide
reach, BILD is accessible on all devices — desktop, mobile, social media and apps!

' AGOF daily digital facts; basis: 16+ years; average day July 2018.

2 AGOF daily digital facts, basis: digital WNK 16+ years (59.14 million); September 2018.
3AGOF daily digital facts, basis: 16+ years; July 2018.

4IVW July 2018.
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m BILD gets up to 5.38 million daily unique users'
m On average 4.47 million daily unique users visit BILD'
m On average 3.17 million unique users visit the BILD homepage’

Target group?

m 59% are male

m 58 % of the users are aged between 20 and 49 years
m 73% are employed

B 43% have a net household income of 3,000 and over

Key figures
m Unique users®: 21 million
m visits*: over 397 million

m Page impressions*: over 1.6 billion
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Bl 18. BILD Social Media

Engage BILD fans and their contacts in a new environment and in a different usage scenario!
Whether through Facebook, Instagram...
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m The advertiser gains the full
attention of the users through a
Co-branding of the channel.

m Make use of posts, instant articles and
Facebook live as an advertising platform and
gain the attention of your target group
through the BILD brand.
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... Twitter, YouTube or Google AMP - reach your target group always and everywhere!

TWITTER YOUTUBE GOOGLE AMP SNAPCHAT
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m Through a message with less than m The YouTube channel has ex- m Use Google AMP as an advertising m Make a booking on the trendy new
140 characters including link to the clusive content and the fastest medium and place exclusive ads platform Snapchat with 4 million
target URL & visual, BILD reaches its entertainment coverage as well as via newly distributed articles that followers.
followers on Twitter. Bundesliga videos and highlights. change every day. The editorial staff will create an edi-

tion on the topic of your choice! Your
ads will be integrated natively into
the content after every 3 top snaps!
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B 19. Technical specifications

GENERAL INFORMATION

Contact telephone
+49 (0) 30 25 91 - 7 33 81
+49(0)302591-769 70

Fax
+49(0)302591-72977

Printing process
(Coldset) web offset according to ISO 12647-3:2005

Print space
257 mm wide x 369 mm high (panorama 532 mm
wide x 369 mm high)

Fonts
Positive fonts from 6 points;
Negative fonts from 8.5 point, semi-bold, sans serif

Line width
Positive line width min. 0.2 mm,
Negative line width min. 0.3 mm

Price list no. 60a - valid from 01.01

Dot gain
50% of the sample’s tonal value increases
in newspaper offset printing by approx. 26%

Screen ruling
50s screen in production printing

Colours

Euroscale ISO 2846-2

Please create additional colours as HKS-Z special
colours.

These are usually converted into CMYK values
according to the HKS-Z-CMYK colour chart version
2006 (available on request).

Register tolerance
< 0.3 mm (overfill > 0.3 mm)

AD DETAILS

Image resolution

250 dpi, with line max. 1,270 dpi

The publisher reserves the right to reduce the image
resolution to the values stated here in the case of im-
age components with a higher resolution. We do not
assume liability for the correctness of the conversion.

Scaling
Set the size of the ad and the ad elements to 100 %,
do not create crop marks

File format

We recommend the file format PDF/X-4:2008.
The file formats PDF/X-1a:2001 and PDF/X-3:2002
are still valid and accepted. Open formats are not
accepted.

Please note that if a PDF/X-4 is delivered, flattening
of any contained transparencies

is performed by the publisher.

Total ink coverage
Max. 240 %
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Colour enhancement

Please use ICC colour profile
ISOnewspaper26v4.icc.

This ensures that the parameters for grey compo-
nent replacement,

max. total ink coverage and the dot gain of newspa-
per print are taken into account. Download profile
at: http://www.axelspringer.de/icc

4c proof

Supplied customer proof, adapted to

newspaper printing according to ISO 12647-3:2005
with FOGRA Media Wedge CMYK v3.0a
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DIGITAL DATA TRANSMISSION

On the website http://transfer.axelspringer.de

you can find information on the structure and trans-

mission of the print documents and send them to us
directly. We recommend the upload with registration
option.

Please contact us by email at
zugangsdaten.upload@axelspringer.de to get your
transfer account. Please send storage devices (CD,
DVD) and the proof to:

Axel Springer SE

Ad Production

Mailbox 3342
Axel-Springer-StraBe 65
10888 Berlin

Take advantage of our technical facilities and send
us your ad via the Internet. It will help you save time
and money and ensure that your ad is published
unaltered. The different options and requirements
with respect to the transfer of your print documents
by email or FTP can also be found at http://transfer.
axelspringer.de

PRINT FAILURE

If different data formats are used, no liability can

be assumed for print failures. Any colour variations
within the printing locations are process-related and
do not justify any claims for compensation. No liabili-
ty is assumed for the correctness of the conversion
of 4c ads via ICC colour profiles. The dimensional
stability of newsprint is subject to slight fluctuations
due to the process.

QR CODE

For better readability of QR code images in the
newspaper print, a minimum size of 25 x 25 mm
and a resolution of 300 dpi are recommended. The
advertiser is responsible for the content of the link.
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Version: November 2018

Bl 20. Contact person on site

NATIONAL

Northern region

Media Impact GmbH & Co. KG
Stephanie Huth

Axel-Springer-Platz 1

20350 Hamburg

Phone: +49 (0) 40 347 - 281 57

Fax: +49 (0) 40 3 47 - 2 81 60

Email: stephanie.huth@mediaimpact.de

Western region

Media Impact GmbH & Co. KG
Ingo Kdlol

Neuer Zollhof 1

40221 Dusseldorf

Phone: +49 (0) 211 159 268 - 14
Fax: +49 (0) 211 159 268 - 55
Email: ingo.koelbl@mediaimpact.de

Central region

Media Impact GmbH & Co. KG

Jens Spengler

GerbermiihlstraBe 9

60594 Frankfurt/Main

Phone: +49 (0) 69 962385 20

Fax: +49 (0) 69 962385 33

Email: jens.spengler@mediaimpact.de

National trade

Media Impact GmbH & Co. KG

Birgit Santoro

Axel-Springer-StraBe 65

10888 Berlin

Phone: +49 (0) 30 2591 71232

Fax: +49 (0) 30 2591 71233

Email: birgit.santoro@mediaimpact.de

Eastern region

Media Impact GmbH & Co. KG
Felix Kemna

Axel-Springer-StraBe 65

10888 Berlin

Phone: +49 (0) 3025 91 -7 2574
Fax: +49 (0)302591-72579
Email: felix.kemna@mediaimpact.de

Southern region

Media Impact GmbH & Co. KG

Knut G. Miller

Theresienhohe 26

80339 Munich

Phone: +49 (0) 89 7432596 487
Fax: +49 (0) 89 7432596 480

Email: knut.mueller@mediaimpact.de

South-western region

Media Impact GmbH & Co. KG

Martin Baumgardt

ZeppelinstraBe 116

73730 Esslingen

Phone: +49 (0) 711 3199 156

Fax: +49 (0) 711 3199 160

Email: martin.baumgardt@mediaimpact.de

Head of Healthcare

Media Impact GmbH & Co. KG

Elmar Tentesch

Minchener StraBe 101/09

85737 Ismaning

Phone: +49 (0) 89 7432 596 - 615
Email: elmar.tentesch@mediaimpact.de

In case of regional advertising interest, please contact us
at the regional marketing organisation of BILD.

You can find your local contact under

https://www.mediaimpact.de/de/portfolio/bild-regional

media impactm
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INTERNATIONAL

International Sales

Media Impact GmbH & Co. KG
Benedikt Faerber

General Manager International Sales
Axel-Springer-StraBe 65

10888 Berlin

Phone: +49 (0) 30 25 91 - 7 25 69

Fax: +49 (0) 30 25 91 - 7 25 55

Email: benedict.faerber@mediaimpact.de

Austria/Switzerland/Nordics
Media Impact GmbH & Co. KG
Alina Friede

Axel-Springer-StraBe 65

10888 Berlin

Phone: +49 (0) 30 25 91 - 7 25 71
Fax: +49 (0) 30 25 91 - 7 25 55
Email: alina.friede@mediaimpact.de

Sports betting

Media Impact GmbH & Co. KG
Lena Sachse

Axel-Springer-StraBe 65

10888 Berlin

Phone: +49 (0) 30 25 91 - 7 25 61
Fax: +49 (0) 30 25 91 - 7 25 55
Email: lena.sachse@mediaimpact.de

France/Middle East

Axel Springer Media France S.R.L.
a Associé Unique

Jean-Robert Mamin

93, Avenue Charles de Gaulle
92521 Neuilly-sur-Seine CEDEX
Phone: +33 (0) 1 7621 8500

Fax: +33 (0) 1 7621 8501

Email: j.-mamin@axel-springer.fr

Great Britain/Ireland

Media Impact GmbH & Co. KG
Patricia Meier Woster

9 Wimpole Street, 3rd Floor

London W1G 9SG

Phone: +44 (0) 20 7836 4313

Fax: +44 (0) 20 7836 5364

Email: patriciameier@axelspringer.co.uk

Italy

Axel Springer Media Italia S.r.l.
Cristiano Merlo

Via Leopardi N° 21

20123 Mailand

Phone: +39 (0) 2 4398 1865
Fax: +39 (0) 2 4340 0425
Email: merlo@axelspringer.it

BeNeLux

Mediawire International
Anita Rodwell

Plein 1945, nr 27

1251 MA Laren

The Netherlands

Phone: +31 (0) 651 480108
Email: rodwell@mediawire.nl
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